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Sparks 


State of the nation’s economy: 
Up 

Steer—Operating rate last week 
scheduled at 96.7 percent of capac- 
ity, 1.2 points above previous week. 

NaturaL GASOLINE Propucts — 
Demand totaled 632,602,000 gallons 
in January, increase of 16.1 per- 
cent over January, 1949. 

Sorr Coat—In week ended March 
18, production climbed to 13,310,000 
tons, compared with 13,200,000 tons 
in preceding week. 

Lumser—Output in week ended 
March 18 of 224,310,000 board feet 
was 20.9 percent above like 1949 
week. 

Casu Drvipenps Corporations 
paid out $213,200,000 in February, 
topping February, 1949, by 5 per- 
cent. 

Furnirure—Plant orders booked 

in February were 44 percent 

higher, in dollars, than in Feb- 
ruary, 1949. 

Reta. Stores—February sales to- 

taled $9,190,000,000, 3 percent above 


year-earlier level. 
* * > 


Down 

Money 1N CiRcULATION — Amount 
in week ended March 22 was $26,- 
972,000,000, down $451,000,000 from 
like 1949 week. 

UNEMPLOYMENT — New jobless 
pay claims in week ended March 
18 were 250,000, lowest level 
since last November. 

New Russer—February consump- 
tion down 6% percent from Janu- 
ary to 87,987 long tons. 

Livinc Costs—Slightly lower food 
and clothing prices dropped BLS 
index on Feb. 15 to 166.5 percent 
of the 1935-39 average. It stood at 
166.9 in mid-January. 

Gasotine—Stocks declined 232,000 
barrels in week ended March 24 to 
135,052,000 barrels. 

Sree. Parrott — Total wages 
during January were $189,346,000 
in the steel industry, the highest 
for any month since April, 1949. 

Raw FreiHt—With heavy coal 
movement, carloadings in week 
ended March 24, for first time this 
year, were greater than in similar 
weeks of 1949 and 1948. 

Auto OvutTput— Week's total of 
132,856 vehicles in U. S. plants is 
slightly below previous week’s 134,- 
167 but well ahead of the 113,078 in 
the same week a year ago. 


The Newspaper of the Industry 
h 


Output Is Steady; 
Ford, Chevrolet 
Set Daily Marks 


132,856 in Week 
Up March Total 
To 576,701 Units 


By Bernie Thomas 


Associate Editor 


S. PLANTS built 132,856 vehi- 

* cles — 108,165 cars and 24,691 
trucks—last week, a work period 
that found Ford and Chevrolet 
writing new daily production rec- 
ords. 

Although truck production fell 
off 1,308 units, car output held to 
the same blistering pace. During 
the previous week, U. S. plants 
accounted for 108,173 cars and 
25,994 trucks—a total of 134,167 
vehicles, according to Automotive 
News’ revised tabulations. 

For last Tuesday Ford reported 
assembly of 6,006 Fords, Lincolns 
and Mercurys, a new postwar high 
daily mark for the company. 

For the same day Chevrolet re- 
ported the production of 5,940 cars 
alone, an alltime high daily mark 
for this General Motors division. 

. . * 

yFFoORrts like that, along with 

continued heavy programming 
at Nash, Hudson and Studebaker, 
resulted in the industry as a whole 
winding up March having built an 
estimated 466,898 cars and 109,803 
trucks for a total of 576,701 units. 

This was some 56,000 more ve- 
hicles than were produced in the 

(Continued on Page 38, Col, 1) 


Production 


Automotive News Estimates 
U. S. Cars, Trucks 


182,856 134,167 


1949 


Prev. 
Week Week. Week 
For complete production totals 
by makes, see table, page 38. 


113,078 


DETROIT, APRIL. 3, 1950 


Used Models Scarcer, Prices Rise . . . 


New-Car Sales Booming 


EW-CAR dealers aren't the only 

ones suffering from a shortage 
of automobiles, according to reports 
from used-car dealers and whole- 
sale auction operators. 


The Chrysler strike, the coming 
of spring and heavy consumer 
demand have all conspired to set 
the used-car market in motion. 
But best of all, to the dealer who 
stocked up this winter, is the 
news that prices are rising. 


Not much, perhaps, but at least 
they are going up for a change. 

AvuTomoTIvE News’ overall average 
price of used cars has climbed for 
eight straight weeks. The index 
stands at $982 this week (see page 
26). Two months ago, on Feb. 6, 
the index was $44 below that figure 
at its 1950 nadir of $938. 


* * * 


Aton with the rise in prices 
has come a call from auction 
operators for more cars. A few 
months ago, used-car auctions were 
folding, but now the reverse is 
true. The latest entries in the field 
are auctions in Detroit and Oak- 
land, Calif.. which have opened 
within the last two weeks. 

The presence of Chrysler Corp. 
and Kaiser-Frazer Corp. dealers 
at the used-car marts is credited 
with contributing to the scarcity 
of used cars. 

With little from their factories to 
sell for the past few weeks, these 
dealers have had to depend on the 
service and used-car departments 
to keep overhead down. 

* * * 

OLUME of used car sales has 

been well above 1949 levels all 
this year. Margins of profit are 
something else again, since the 
business still faces its perennial 
problems of “buying ’em right” and 
obtaining “clean pieces.” 

The high level of used-car sales 
is illustrated by reports from 
various cities. In Summit county 
Akron), used-car sales have ex- 
ceeded 500 per week since the 
beginning of February, with one 
exception. 

In Detroit, used-car sales in Jan- 
uary amounted to 8,086 units, 
against 4,191 in the same month of 

(Continued on Page 30, Col. 3) 


Chrysler Bogged as GM Talks Open 


By Mac Gordon 


Associate Editor 


—_—. by a strike mood, the 
UAW-CIO last week commenced 
crucial contract negotiations with 
General Motors. 

With the 9%-week-old Chrysler 
strike still far from settled at press 
time Thursday, UAW President 
Walter P. Reuther and his aides 
were obviously in bellicose spirits 
as they went to the mat with 
mighty GM. 

Chrysler negotiations are to re- 
sume today (Apr. 3) after a four- 
day recess, but hopes for an early 


Chrysler 
Strike Cost 
JAN. 25- APR. 1 
(48 working days) 
To 10,574 dealers and 
factory—310,000 cars 
and trucks worth ..... 
To 6,500 suppliers— 
Purchases worth ....... 
To 89,000 strikers— 
Wages worth 
To 50,000 idlied supplier 
workers—Wages worth. . 


TOTAL .....:..+. 


$620,000 ,000 
192,000,000 
55,906,880 
19,000,000 
$886 ,906 ,880 


settlement are at a bleak point. 

The union has demanded a 31- 
cent hourly package from GM, in- 
cluding $125-a-month pensions, a 
flat nine-cent wage raise, broad- 
ened insurance benefits and a 
union shop. 

General Motors dealers, eying the 
plight of their Chrysler-line col- 
leagues, were hoping for the best 
but preparing for the worst come 
May 29, when the GM-UAW con- 
tract will expire. 

© * + 
‘YHRYSLER dealers were making 
themselves heard again last 
week in an attempt to bring about 
resumption of the factory’s produc- 
tion operations. 

Dick Price, promoter of a pro- 
posed national association of Chrys- 
ler retailers and himself a DeSoto 
dealer in Dallas, took advantage of 
the corporation’s $30,000,000 pen- 
sion-fund proposal to make two 
new suggestions. 

In telegrams to Reuther and 
Robert W. Conder, Chrysler’s labor 
relations director, Price urged: 

1. That the factory establish a 
separate $30,000,000 fund for “aid 





and relief for bankrupt and near- 
bankrupt Chrysler dealers.” 

2. That the union accept “the 
$30,000,000 chunk of John Q. Pub- 
lic’s profit deposit.” 

Recommending that the factory- 
dealer fund be administered by a 
joint board, Price said it would 
“assure Chrysler product owners of 
service and the UAW of continuity 
of employment.” 

A ” . 
PROPOSAL that the plants be 
reopened pending a _ pension 
agreement was wired to Reuther by 
44 employes of three Chrysler-line 
dealerships in Sherman, Tex. 

“Without cars to sell,” the tele- 
gram pointed out, “automobile 
dealers cannot stay in business for 
long. Our potential customers are 
certain to go to our competitors. 


“When our dealers quit opera- 
tions because of lack of business, 
we, the employes, will be out of 
jobs and will have been deprived 
of the means of supporting our- 
selves and our families.” 


that Louis G. Seaton and his team 
of GM negotiators were heading 
(Continued on Page 10, Col. 3) 


Top Cars 
New-car registrations for 48 
states in January, plus 22 states 
in February: 

1950 Pos. 
1—115,935 
2— 96,584 
3— 51,678 


1949 Pos. 
48,177— 2 
72,524— 1 
42,553— 3 
34,565— 4 
17,834— 7 
24,324— 5 
19,505— 6 
12,116—10 
12,430— 9 
11,238—11 
14,332— 8 
10,572—12 

9,469—13 
7,907—15 
8,398—14 
4,060—17 
4,479—16 
2,224—19 
1,878—20 

285—22 
2,608—18 

691—21 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude, 
Chrysler 
Hudson 
Nash 
DeSoto 
Packard 
Cadillac 
Kaiser 
Lincoln 
Willys 
Crosley 
Austin 
Frazer 
Ang.-Pref. 

Total All Makes 
508,881 357,452 

For further details see page 

22, today’s issue. 


Willys Reduces 
Prices $40-$120;, 


New Car on Way 
;By Jaek. Weed *: 
OLEDG. =~ .Willys-O, vbr ten d 
ey slashed prices on most 
of its curréyt models “and an- 
nounced it was st¥iving to market 
a new small car’ by. thé end of, 
the year.) “ 8 
At a dectory-a apensered “dealer. ' 
day,” the projected. -new--car | 
shared the spotlight with: face- | 
lifted station wagon and: J 
ster mo@els, Willys, -in addition,* 
is adding:# neW ‘half-ton truck 
to its commercial line.':, 
Reductions in factory list prices 
range from $40 to $120, The only 
models unchanged in price and ‘ 
pearance from old levels are the 
Jeep, $1,195; four-wheel-drive sta- 
tion wagon, $1,895, and sedan de- 
livery, $1,295. 
oa 


19— 
20— 
z21— 
22— 


my 


* * 


EATURING more powerful four 
and six-cylinder engines, sta- 
tion wagons and Jeepsters are 
priced as follows (amount of de- 
crease in parentheses): 
Four-cylinder wagon, $1,495 
(Continued on Page 34, Col. 1) 


$8 Per Year, 25c Per Copy 


By Bob Gordon 
Associate Editor 

A= eight straight months of 

record-breaking new-car sales, 
indications are that the string has 
been broken. It is very unlikely 
that a monthly new-car sales record 
will be set in April, while early 
reports for March evince scant hope 
for a new record for that month. 

Not that new-car sales weren’t 
good in March. It’s probable that 
they came close to 400,000 units 
during the month—a remarkable 
total in view of the virtual ab- 
sence from the market of Chrys- 
ler Corp. vehicles. 

New-car demand appears strong 
enough to set records, but the old 
question of supply has arisen to 
cloud the outlook. The Chrysler 
strike has caused a dearth of an 
estimated 315,000 new cars to date, 
and with that many cars removed 
from the market, sales records are 
out of reach. 

+ * + 

ADDING to the difficulty are the 

existing highmarks for new-car 
sales in March and April. The cur- 
rent standards for both those 
months were set in 1941 when 
March new-car deliveries numbered 
419,396 units and April’s total was 
488,460—the second highest new-car 
selling month in history. 

The strength of today’s new- 
car market can best be rvauged 
when it’s realized that sales in 
March were probably’ within 
25,000 units of the highest sales 
total ever achieved in that month, 
even without help from a pro- 
ducer which normally accounts 
for some 21 percent of the 
market. 

If further proof of market 
strength is needed, it is available 
/ik’new*car sales reports by makers. 

e manufacturers have released 


| P¥rtial “statements on March new- 


car sales. 
+ +. * 
Beck. for instance, revealed that 

‘sales in the first 10 days of 
March totaled 15,926 units, while 
for’ the secdnd 10-day period in the 
month the count was 16,190, These 
were inéfeases of 61 and 68 percent, 
respectively, over the same 1949 
periods, 

Chevrolet retail sales in the sec- 
ond 10 days of March set a record 
for the company when 38,171 cars 
and 11,452 trucks were sold. The 

(Continued on Page 35, Col, 3) 
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WILLYS-OVERLAND'S NEW STATION WAGON — Re- eusleabied: ‘four and six-cylinder 
Meantime observers were agreed | engines are offered by the Toledo factory on the station wagons and Jeepsters in its new 


passenger-car line. In addition, 
conventional two-wheel drive. 
seat are stafion-wagon innovations. 


the six-cylinder, 75 horsepower. 


Willys-Overland has introduced a half-ton truck with 
Z revamped grille and a folddown back for the driver's 
The four-cylinder engine develops 72 horsepower and 
Prices were reduced $40 to $120 last week. 
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sler Ends Test Case Short of Jury... 


Preston Settles Out of Court 


COOPERSTOWN, N. Y. — Ex- 

dealer Clarence E. Preston’s $250,000 
breach -of-contract suit against 
Chrysler Corp. and. two co-defend= 
ants came to an abrupt end last 
Tuesday with an out-of-court settle- 
ment. 
\ The trial ended unexpectedly 
shortly after the court’s noon re- 
cess. Terms of the settlement were 
not revealed, but court sources 
said a “very substantial” sum of 
money was involved. Preston said 
he was “entirely satisfied” with the 
amount, 

Attorneys, however, said that 
the plaintiff would probably not 
be reinstated as a dealer, 

Preston’s suit, which charged 
that his contract was “wrongfully 
cancelled,” had been termed a test 
of factory-dealer contracts. 

The plaintiff’s dealership, Pres- 
ton Motor Sales (DeSoto-Plym- 
outh), Oneonta, N. Y., was can- 
celled Dec. 6, 1947, because of “in- 
adequate facilities.” In the suit, 
Preston named Chrysler Corp., 
Timothy L. McManus, Syracuse re- 
gional manager for DeSoto, and 
Albert B. Showman, McManus’ for- 
mer assistant. 

The trial’s climax came about 
when Preston moved to dismiss 
action No. 4, one of the two re- 
maining causes of action. This was 
upheld by Justice Howard A. Zel- 
ler, who then announced settle- 
ment in chambers of action No. 1, 
the remaining cause. 

Cause No, 1 said Preston had 
a direct dealer agreement with 
Chrysler Corp., which the cor- 
poration breached by failing to 
deliver cars. Cause No, 4 said 
McManus and Showman induced 
the breach by false reports to 
Chrysler of Preston’s actions, and 
that they accepted money for 
sale of franchises and increasing 
allocation of cars as a part of 
inducing the breach. 

When McManus was on the 
stand, he emphatically denied that 
he had ever accepted money for 
transfer of dealerships or for allo- 
cation of cars to dealers. Under 
cross-examination by James J. Aus- 
tin, plaintiff's attorney, McManus 
admitted accepting a $500 check at 
a dealers’ convention in Buffalo 
in 1948. 


He later explained to Defense 
Attorney Robert J. Leamy that the 


GMAC Opposes 
Emich Rehearing 


In Appeals Court 


CHICAGO.—General Motors Corp. 
and General Motors Acceptance 
Corp. legal counsel last week an- 
swered a petition by lawyers for 
Emich Motors Corp. and the U. S. 
Acceptance Corp., headed by Fred 
F. Emich when he was a Chevrolet 
dealer, by asking the U. S. circuit 
court of appeals to deny a request 
for a rehearing. 

Pope and Ballard, representing 
GM and GMAC, filed the answer 
for their clients. 


The answer contended that the 
appeals court acted correctly in 
overruling the verdict in the origi- 
nal case against GM and GMAC. 





check was a “Christmas gift” and 
that the meeting was a social gath- 
ering of dealers. He also said he 
had received other gifts at similar 
parleys. But McManus said they 
had nothing to do with “favors.” 


Earlier, Leamy had called Wil- 


Kyes Succeeds 
Douglas in Top 
Post at GMC 


PONTIAC.— Appointment of 
Roger M. Kyes as general man- 
ager of the GMC Truck & Coach 





R. M. Kyes 


M. D. Douglas 
division of General Motors is an- 
nounced by President C. E. Wilson. 

Kyes, assistant general manager 
of GMC since last October, suc- 
ceeds Morgan D. Douglas, who is 
taking a leave of absence because 
of his health. 

Douglas has been with GM for 
35 years. He served with Chevrolet 
for 30 years, including 16 years as 
general parts and accessories man- 
ager, before his appointment as 
general manager of GMC five years 
ago. 

Kyes joined GM in August, 1948, 
and served as director of its cen- 
tral office procurement and sched- 
ules staff until his appointment to 
GMC in October, 1949. 


with Ned Jordan kok 


liam Barile, former partner in 
Hamilton Motors, to the stand. 
Barile answered “no” to the fol- 
lowing questions: 

“Did you ever see any money 
passed between Showman, McMan- 
us and Hamilton Smith (of Ham- 
ilton Motors) ?” 

“Did you ever hear of any money 
being paid for franchises?” 

“Did you ever hear of any money 
being paid for increasing the allo- 
cation of cars?” 

McManus was then questioned by 
Austin about Preston’s building. 

Austin: “Were you really seri- 
ous about Preston’s ‘lack of fa- 
cilities’?” 

McManus: “Yes.” 

Austin: “Then why did you sign 
up Hamilton (Hamilton Motors, 
Oneonta, which replaced Preston), 
whose premises were as narrow or 
even narrower than Preston’s?” 

McManus: “I can’t say offhand.” 


Next to testify was Wolf C. 
Brandauer, regional service man- 
ager and formerly district service 
representative, whose duties were 
to call on dealers and check their 
facilities. 

He said the first discussions 
about rebuilding Preston’s build- 
ing came in March, 1943, shortly 
after fire had partially destroyed 
the premises. At a subsequent 
meeting the two men drew up 
rough sketches for proposed al- 
terations. These drawings were 
later incorporated into a proper 
plan, which was displayed in 
court. 

The plaintiff pointed out that the 
plan had impressions on both sides 
of the paper, and Preston said he 
was “tricked,” alleging that he ap- 
proved a plan shown on only one 
side of the paper. 





FROM FORD DEALERS AND COMPANY TO DETROIT—This modernistic, 3,000-seat civic 


auditorium, donated to Detroit b 
Co. Fund in honor of Edsel and 


the Ford Dealers’ Memorial Committee and Ford Motor 
enry Ford, will become a reality in 1951, according to city 


planners. Work is expected to begin on the $2,500,000 building late this year. Ford dealers 
contributed $1,000,000 and the company fund $1,500,000 to the building that will become 


part of Detroit's downtown civic center on the 


Detroit river. 


Auto Credit Still Climbing, 


Bankers Told 


CHICAGO. — Demand for new 
cars and trucks this year and an- 
nually through 1950-55 should re- 
main high and re- 
quire a volume of 
installment credit 
somewhat higher 
than in 1949, 
George Romney, 
vice - president of 
Nash - Kelvinator, 
told the American 
Bankers Assn. 
here last week. 

And in the same 

. line of thought, 
George Romney tim J. Gallivan, 
vice-president of Mercantile-Com- 
merce Bank & Trust Co., St. Louis, 
urged greater cooperation by bank- 
ers with auto dealers. 

Gallivan said that in approach- 
ing the auto market by direct 
loans to buyers, most bankers 
“have consciously or unwittingly 











Eprror’s Note: Here is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 
industry for the car he built 
(1916-1931) and the words he 
wrote about it: 


F SOMEONE with an _ extra 

handkerchief will stand by, in 
case I burst into reminiscent tears, 
I would like to congratulate the 
man who picked 
the name Ram- 
bler for the new 
Nash car. 

I presume his 
grandpa must 
have already told 
him that its ear- 
liest ancestor was 
known as the 

“Red Rambler,” 
Me 4 and was the larg- 

el est selling bicycle 
Ned Jordan in the world, 
years before it became an auto- 
mobile. 

R. P. Gormully, who lived in 
modest splendor at the Hotel Neth- 
erland, on Fifth Ave., New York, 
had all the attributes of the mod- 
ern, brilliant but conservative busi- 
ness tycoon. His partner in the 





THROUGH RAIN, SLEET AND SNOW—Two salesmen of Corbitt Motor Co. (Lincoin-Mer- 


cury), Memphis, Paul Dawson (left) and Tom 


Ryan, recently camped 40 hours on the court- 


there to obtain Tennessee license numbers | and 2, which they raffled off with 
proceeds going to the Crippled Children's hospital. 





firm of Gormully & Jeffery was 
British-born Thomas B. Jeffery, a 
super mechanic who had more 
good common sense than any man 
I ever knew. 

He ran the Rambler bicycle fac- 
tory in Chicago with something of 
an invisible but gently firm iron 
hand. Surrounding him were a 
group of young mechanics who 
had learned from him everything 
they knew, holding him somewhat 
in awe. 


+ a. 

They Loved Him 
BU when they brought his body 

back from Pompeii, where he 
had died suddenly while on the 
first real vacation trip he ever 
took, I saw those hard-boiled men 
from the foundry, drop forge and 
press rooms sit unashamedly while 
tears coursed down their cheeks. 

He was a soft-spoken, yet tough 
boss, but they loved him because 
he knew every man’s job better 
than the man did himself. 

Gormully & Jeffery were the 
largest volume producers of bi- 
cycles when Col. Pope, head of 
the more elite Pope-Hartford 
Co., decided to organize the so- 
called “bicycle trust,’ the Amer- 
ican Bicycle Co. The colonel vis- 
ualized himself as the czar of 
the bicycle industry. 

Virtually every other bicycle 
manufacturer scrambled to get into 
the fold, accepted stock in the 
great corporation in exchange for 
their assets .. . except one: Thom- 
as B. Jeffery. 

He got money (spelled M-O-N- 
E-Y), plus the Sterling Bicycle 


plant in Kenosha. 
* - a 


‘Now Yuh Lissen’ 


HERE, in the early nineties, he 
built the first Rambler car. He 
was already widely known as the 
inventor of the clincher rim, mak- 
ing it possible to change a tire 
without taking off the wheel. Later 
he was the first manufacturer to 
make wheels removable and _ in- 
terchangeable. All of the old-tim- 
ers remember our advertising of 
the “Rambler Spare Wheel.” 
“Thomas B.” possessed a potent 
personality. If you wanted to find 


+ 
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In a Colorful 


Automotive Era 


him in the plant all you had to do 
was stand on your tiptoes in any 
department. If you saw a work- 
man glancing sideways, furtively, 
or sneaking a peek over a Gleason 
gear planer, the answer was: 
“Here he comes.” 

Yet, that grand old Swede, 
then foreman of sheet metal, 
whose name will be affectionately 
recalled by every old Jeffery and 
Nash man, spoke for every em- 
ploye on the day that he headed 
off talk of a strike in the foun- 
dry. 

On blistering hot days they put 
oatmeal in the water for the over- 
heated workmen. One day when 
Mr. “T. B.” was in Chicago, some- 
one forgot the oatmeal and some- 
one else mentioned the word 
“strike.” “Old John,” which is 
enough to identify him, mounted 
a bench and shouted in his rich 
Swedish dialect: 

“Boys ... now yuh lissen tuh 
me. Once I was yust so low as 
you are. Now, look at me! Who 
has made us all good men? 
Thomas B. Yeffery .. . that’s 
who ... Thomas B. Yeffery. If 
you don’t go back to work right 
now, he'll fire the whole damn 
bunch. Then who the hell would 
we want to work for.” 

The roar of laughter which fol- 
lowed was enough. It ended the 
only intimation of a strike in any 


plant that “Thomas B.” ever ran. 
* * * 


How Much? 


O EFFICIENCY expert ever 

impressed Jeffery. When he 
was doing over a million dollars 
volume a month (big, in those 
days) there were only three people 
in the accounting department, 
George Eddy, cashier; Jakey 
Young, accountant, and a girl. 

Every morning at eight o’clock 
sharp, Jeffery, short, thick set, 
with ominous eyebrows and short 
goatee, would come in the door, 
step up to the cashier’s window 
and say to Eddy: 

“How much do we owe?” He'd 
glance at a slip of paper. Then: 
“How much have we got?” And 
that was that ... expert certified 
accounting. 


by Romney 


the dealer.” He said 
dealers should be considered be- 
cause receipts of dealers claimed 
18 percent of total retail spend- 
ing last year. 

“Even allowing for the effect of 
strikes on total production and the 
probability of some lowering of de- 
mand during the latter part of the 
year,” Romney said, “output of the 
industry in the next 12 months 
should certainly be equal to, but 
more likely above, the record 1949 
total of 5,114,269 passenger cars and 
a motor vehicle total of 6,243,572 
units. Current new passenger-car 
registrations, in fact, are running 
nearly 25 percent above a year. ago.” 

Romney said present trends indi- 
cate private passenger-car registra- 
tions will total about 39,300,000 in 
1950, against the 1949 total of 35,- 
500,000. 

Taking into account an estimated 
population increase of about 8,000,- 
000 and a reasonable vehicle scrap- 
page rate, he estimated new vehi- 
¢le production should average near- 
ly 5,000,000 vehicles annually over 
the next five years. ; 


He told the banking group, 
consisting primarily of specialists 
in installment credit, that retail 
financing for this rate of produc- 
tion and sales would call for an 
average annual volume of about 
$6.5 billion, compared with $6 
billion in 1949. 


Romney pointed out that the per- 
centage of cars financed has in- 
creased steadily since the end of 
the war. Last year it was 30 to 40 
percent, and today it is running 
above the prewar average of 60 
percent, he said. 

Gallivan said that although “auto 
manufacturers prefer that banks 
stay out of the financing picture,” 
banks have already made “spec- 
tacular” invasions into the auto 
field. 

This was made possible by 
abuses in the industry’s financing, 
such as extortionate charges, in- 
surance and service “packages” 
of dubious merit and dishonest 
promises and refunds, he charged. 

The bank official warned that 
handling dealer business requires 
willingness to accept the liability 
of factory commitments and to 
carry car inventories during slack 
seasons, as well as good ones. 


Frazer Sedan 
Priced at $2,359, 
Slice of $36 


WILLOW RUN.—Advertised de- 
livered price of the new Frazer 
standard four-door sedan is $36 
lower than the price on the old 
model. The 1951 Frazers are now 
on national dealer display. 

Sales Vice-President Walter de- 
Martini of K-F posted prices last 
week of $2,359 on the 1951 Frazer 
sedan and $2,399 on the new Frazer 
Vagabond utility sedan. 

Corresponding prices on 1950 
models were $2,399 for the Frazer 
sedan and $2,288 for the Vagabond, 
then a member of the Kaiser de- 
luxe line. 

Hydra-Matic drive will be op- 
tional equipment on all new Kaiser 
and Frazer models at an adver- 
tised-delivered price of $158.50, it 
was disclosed. 
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— average dealer spends ab 

3 percent of his gross used-ci 
volume for advertising. This per 
centage will vary depending 
other conditions. 


Dealers tell me 


Munn and are not 





By John O. Munn 








expressed herein are those of Columnist 
those of Automotive News). 








“come the largest users of 
.ssified newspaper space in the 
nation. This is in spite of the fact 


en |that classified advertising is used 
A dealer with a/| mostly by individuals, or firms, who 


large volume of sales perhaps can|nave something to sell one time, 
get by with a smaller ratio, while|and one time only, and not as a 
the dealer with small volume may | medium to develop markets. 


have to increase it to 4 or 5 percent. 

Likewise, a dealer who is a 
high-class operator, already en- 
joys a good reputation, and has 
a location that gives him good 
play, can safely shave this to 3 
percent. On the other hand, if 
the dealer’s used-car lot is away 
from the main arteries, with an 
inexpensive lease, he can utilize 
some of his savings on the lease 
for advertising to bring people in. 
Then again, a dealer may be 
located in a large market where 
competitive advertising is exceed- 


Last Chapter 
The final installment of John 
Munn’s book, “A Guide to Auto- 
mobile Selling,” is on page 87 
today. 
Due to an unprecedented de- 
mand, the book went into its 
second printing last week. 





LL 
ingly heavy, so the 3 percent will 
not accomplish the job. Likewise, 
a dealer located in a small town, 
with only one weekly newspaper, 
can frequently get by on a 1 or 2 


percent expenditure. 
+ * - 


Traffic Medium 


[= 3 percent, more or less, of 
the gross annual used-car sales 
volume should be alloted on a 
monthly basis in proportion to the 
monthly volume, or sales oppor- 
tunity. On the average the dis- 
tribution should be approximately 
5 percent for January; 8 percent 
for February; 10 percent for 
March; 12 percent for April, May 
and June; 8 percent for July, Au- 
gust, September and October; 6 
percent for November, and 3 per- 
cent in December. 

It was estimated in the past 
that usually 80 percent of all 
expenditure for used-car adver- 
tising is newspaper space. The 
other 20 percent goes into direct- 
by-mail, hand bills and radio. It 
is probable that both direct-by- 
mail and radio will take a more 
important place in used-car sell- 
ing in the future. 

Direct-by-mail, which means let- 
ters, postcards and folders, ad- 
dressed periodically to present 
owners of used cars, is becoming 
increasingly popular. Many dealers 
report good results from radio ad- 
vertising. Radio, of course, is not 
available in the smaller towns. It 
is more adaptable for merchandise 
used in daily consumption, rather 
than a specialized article such as 
a used car that is bought less fre- 
quently. 

Newspaper advertising has be- 
come the traffic medium in this 
field. Used-car advertising was 
started by the individual owner in 
the classified section of newspapers 
long before automobile dealers took 


them in on trades. | 
* *~ * 


Don’t Scatter 
T WAS natural that automobile 
dealers followed this lead. They 


































Index 


Advertising News . 15 
Auto Market Page 18 
Car, Truck Registrations - . 22 
Coming Events .... 6 
Court Decisions .......- 16 
Current Car Prices. | 
Dealer Doings . 23 
Dealer Forum : . 4 
Editorial... 4 
Financial... o 
FOB Factory ..... 8 
Highways & Safety -.-..---- ‘ 36 


























| tiser than you really are if you 
will keep your advertising all in 


Where there is more than one 
newspaper in a town you will 
find that one of them has spe- 
cialized in and catered to used- 
car advertising. It is, therefore, 
the paper which is bought by 
people who are interested in the 
purchase of used cars. That’s 
where your competitors’ advertis- 
ing appears. And that is where 
it would be well to concentrate 
your copy. 

It is better to use one newspaper 
more frequently than to scatter 

your expenditure in a number of 
them. 

There is a gradual tendency, at 
least in some towns, for dealers to 
switch their used-car announce- 
ments from the classified sections 
to the display sections of the news- 
paper. The theory is the dealer 
wants to sell his responsibility and 
the quality of his offerings to the| 
public at large. 

Used-car buyers associate with 
and are influenced by others. So 
a dealer feels that if he tells his 
story to the whole town, he not 
only makes contact in this manner 
with people in general but he 
arouses interest and creates pref- 
erence—a job that is necessary be- 
fore any used-car salesman can 
make a specific proposal or close 
the deal. 


* * + 
Continuity Vital 
[/peaians are refraining from 
price advertising more and 
more, and using confidence-building 
copy instead. Whenever prices are 
used, however, be careful to avoid 
running a price higher than the 
market. Perhaps your cars are 
worth more on the market, but 
no one can afford to spend their 
good money to draw public atten- 
tion to the fact that they are out 
of line. 

If you are unfortunate enough to 
have competitors who consistently 
advertise under the market, it is 
well to leave price out entirely for 
awhile. 

Dealers who use low price to lure 
trade soon get themselves tagged, 
because they tell prospects the cars 
advertised were just sold, or that 
the advertising was a misprint. 
Used-car buyers are smart, too, and 
soon get wise to dealers who offer 
ears for less than the market and 
never have these cars for sale. 

Another detail to watch is the 
weather forecast—to avoid, as far 
as possible, putting money into ad- 
vertising previous to inclement 
weather. 

Continuity is the important 
thing. It is the opinion of most 
dealers that small space, used 
frequently, is much more effective 
than large space used only occa- 
sionally. You can have the ap- 
pearance of being a larger adver- 


the same style. If possible, have 
it arranged so that it can appear 
in the same location in your 
paper whenever it runs, 

If you are a good used-car oper- 
ator, cash in on it by intelligent 
use of advertising. Use advertising 
that doesn’t overemphasize price. 
Say something good about your 
product and about the safety in 
buying from you. Continue it week 
after week. 

The public will never think more 
of your merchandise or institution 
than you do. Pound it home. The 
forceful repetition makes reputa- 
tion. Don’t let yourself tire of this 
style of advertising just as your 
public is sitting up and taking 
notice. Stick to consistent, con- 
tinuous confidence- building an- 
nouncements. 
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Used-Car Prices, Averages eeaalan 
Washington Column 


This will make your advertising 
not an expense, but an investment. 
It will return a profit. 


dealers are being used as a “smoke 
screen” and that the real objective 
is a 
the so-called Big Three manufac- 
turers in an effort to find out if 


McKay Seeks Reelection 
As Oregon Governor 
Kay, a Chevrolet dealer here, has 


announced himself a candidate for 
reelection. 


ship 14 months ago to fill the unex- 
pired term of Gov. Earl Snell. 
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| Dealer Leaders 





president; George Means, Des 





NEW IOWA DEALER LEADERS—Officers elected by the lowa Automobile Dealers Assn. 
at its annual convention in ng on are (left to right): Robert N. Archie, of 
oines, secretary-manager; Elmer D ‘ - 
urer, and R. E. McCoy, of Carroll, vice-president. . ee ee ee eee 


Sidney, 





NEW LOUISIANA ASSN. OFFICERS MEET—Claude Ledoux (center), of DeRidder, was 
elected president of the Louisiana State Automobile Dealers Assn. at its convention. Joseph 
A. Paretti (left), New Orleans, was named vice-president, and George Wray jr. (right) 
Shreveport, secretary. (See story on page 30). 


THEY LEAD INDIANA DEALERS ASSN.—Elected at the annual meeting in Fort Wayne 


were (seated, left to right): W. H. 


Davis, Fort Wayne, president; James H. Bryant, Vincennes, vice-president, south. Standing 
(left to right): Herman Schaefer, executive secretary and William Kraft, Indianapolis sec- 


retary-treasurer. (See story on page 31). 





Chicago Dealers Win Delay 


Talbert, Wabash, vice-president north; Howard M. 


. 


Of Subpena Deadline 


CHICAGO.—Most of the Chicago 
area dealers and dealer line asso- 
ciations served with subpenas to 
produce voluminous records, many 
non-existent, before a federal grand 
jury, have been granted an exten- 


sion until Apr. 19. 


The dealers and associations 
referred to were those that re- 
tained Leo F. Tierney to work 
with Seymour M. Lewis, general 
counsel of the Chicago Automo- 
bile Trade Assn. 


Tierney, who formerly headed 


the antitrust division of the De- 
partment of Justice here, is asso- 
ciated with Mayer, Meyer, Austrian 
and Platt, prominent Chicago law 
firm, 


Lewis and Tierney stated that 


they are attempting “to determine 
the point of the investigation and 
see that it is handled in a proper 
and orderly fashion.” 


They added that “in the in- 
terim, records in answer to the 
subpenas will be collected and 
submitted to the government.” 

It is suspected here that the 


“fishing expedition” against 


SALEM, Ore.—Gov. Douglas Mc- 































McKay took over the governor- 


there is any basis for price-fixing 


and antitrust violations. 


The Chicago Automobile Trade 
Assn. is assisting the dealers and 
associations as a clearing house 


for information. 


and have a 





Wemhoff 
ing a competent sales force. ... 


an 


for English rights. . 


increased gross margin, 


On the House... 


Elias Strong, manager of the Utah association, penned such a 
potent warning to his dealers in his current bulletin I’m sure all 
dealers will welcome a chance to read excerpts from it, as follows: 

“Many Utah dealers are completely sold out of cars 
(big) 
some who represent the most popular makes have 
cars on hand and have even resorted to whole- 
saling to bootleggers in recent weeks. This is an 
ironical situation... . 

“Dealers that are not profitably moving their 
stocks of new cars and trucks under present 
conditions had better drastically revise their 
thinking and their sales organization, if they 
expect to continue to stay in business. Dealers 
that resort to wholesaling to bootleggers under 
today’s favorable conditions are just plain lazy, 
or they have been grossly negligent in organiz- 





rather than the reduced 
which a small minority seem to think they can get by on. No 
one ‘gets by.’ You either operate according to sound established 

business policies, or you are soon forced out of the picture... . 

Set your sights now on a profit operation.” 

Congrats to the Marietta (O.) association which donated proceeds 
from its recent successful auto show (10,000 attendees in a town of 
15,000) towards a new YMCA building. . 
sales of his new book going great, with a London publisher inquiring 
. . From the Rhode Island association bulletin: 
“Curious Dealer—‘Say, I’ve just seen a customer invoice where you 
sold a Whizzer eight for $75 under cost. How can you afford to do 
that?’ Happy Whizzer Dealer—‘Because I sell so many’.” 








Legislation Hinted .. . 


Car Distribution 
Policies Draw 


More Attacks 


D=Fits high new-car sales in 
the spring market, last week 
brought new indications of dealer 
moves to head off a return to pres- 
sure selling of prewar years. 

Among the current attacks on 
factory distribution policies were 
these: 

1, The National Federation of 
Independent Business, “Surlin- 
game, Calif., reported that, acting 
on the behalf of dealers, it had 
taken complaints against factory 
overloading to anti-trust agencies 
and congressional small business 
committees. 

2. A front-page editorial in the 
Missoula (Mont.) Times hitting 
what it called the “dictatorial 
attitude” of auto manufacturers in 
making demands which “threaten 
to bankrupt every dealer in the 
nation.” 

This editorial suggested appeal 
to the Federal Trade commission. 

+ . * 

A PREDICTION by John J. 

¢ Jewell, secretary - treasurer of 
the Montana Automobile Dealers 
Assn., who said: 

“If I know anything about the 
feelings of dealers, I would say 
that the dealer body of the United 
States will become so infuriated 
by next January, when 48 state 
legislatures meet, that hell and 
highwater can’t stop them from 
demanding remedial legislation.” 

4. Bitter denunciation of factory 
policies in new letters circulated 
among dealers. A sore spot noted 
has been factory pressure for better 
dealer buildings, with at least one 
of these letters suggesting that 
dealers retire rather than tie up 
their capital in building programs. 

5. The current effort by a Dallas 
DeSoto dealer, Dick Price, to form 
a national Chrysler line association. 

” * * 

TED in with these current at- 

tacks have been resolutions by 
dealer associations on a national 
and state basis. 

At its convention in February, 
NADA assailed bad distribution 
practices and called for a revival of 
territorial protection. 

Only two weeks ago, the Iowa 
state dealer association hit over- 
production of trucks and assailed 
a flood of special models like 
convertibles and station wagons. 

And during last year, at least 12 

state dealer organizations attacked 
distribution policies and many 
called for area protection. 

+ * + 
HECKS with dealers on the 
Coast indicate that the National 


Federation of Independent Business 


(See ATTACKS, Page 30, Col. 5) 






accumulation of orders, while 





Future conditions will require 
margin 


. . Rudy Anderson reports 


—Petre Wemuorr, 
Editor 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the desler on every used vehicle accepted in partial payment for a new 
cer or truck. 4 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
§ 5. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Dealers More Vocal 


~OMETHING to be ‘considered in future auto strikes: 
Dealers have become more vocal, as evidenced by 
Chrysler strike developments. 

Dealer unrest has been reflected in efforts to form a 
national Chrysler dealer association, association resolutions 
urging a truce, and in scattered newspaper editorials sug- 
gesting a tieup between big labor and big business. 

Dealers are becoming more vocal because they realize that 
they, along with the public in general, are seriously hurt 
when big labor closes auto plants. 


Good Dealers Vital 


ay cmleneerbt times in the auto industry point up the 
importance of good dealers. 

We remember in the early days after the war that one 
of the many would-be newcomers to auto making was 
asked where it was going to get its dealers. The reply was: 

“You wouldn’t ask that if you saw the thousands of 
applications we’ve had for dealerships.” 

As a matter of fact, so many persons wanted to become 
dealers that some of the would-be newcomers were able to 
realize great sums of money from the sale of the right to 
sell cars which, as it turned out, were never produced. 

But looking back now, it is obvious that it was true, even 
in those days, that good dealers are the foundation of any 
auto-making business. 

Naturally, that works both ways. A factory has to be 
pretty good to have good dealers. It has to understand that 
one dealer, properly set up with sufficient potential, is a 
lot more valuable than several dealers starving together. 

What brought this up was a check through Automotive 
News’ Dealer Doings columns to get an indication of how 
dealers were faring this past winter compared with last. 
We don’t pretend that every change in dealer ownership is 
reported in our columns, but enough are to give an 
indication. 

Checking the past four winter months against the same 
months a year ago, we found that almost five times as many 
new-car franchises were sold or dropped this past winter as 
in the previous winter. 

Fiowever, the most important point was that 20 times as 
many dealerships were dropped without a buyer this past 
winter as last. 

Dealers aren’t growing on trees these days. They never 
did, although it may have appeared so with so many willing 
to become dealers at war’s end, without knowing what it 
was all about. 

We are not trying to present discouraging evidence. We 
think that, given a fair chance, the good dealers will continue | 
to grow and prosper, and will continue, too, to be the strong | 
foundation of auto makers who recognize their importance. 








Dealer 
Forum 


Eprror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made this 
column available to the president 
of each state association (in al- 
phabetical order of states) for his 
personal observations on the sit- 
uation in his area. 


By Vincent J. Neu 
President, Iowa Dealers 


A= 20 years in the business, 
I am willing to make a few 


| observations but no predictions. In 


our area, dealers who have been 
operating since the early '30s are 
generally not so 
uneasy about the 
future as_ those 
who have started 
more recently. 

I recall, for ex- 


ample, a_ period 
of weeks in the 
early ’'30s when 


we operated by 
the sole use of 
currency and pos- 
tal money orders, 
all banks in our 
area having been obliged to close. 


Most of the experienced, well- 
established dealers in Iowa have 
taken appropriate steps to meet 
the return of competitive condi- 
tions. They have conserved their 
capital, and are_ reinvesting 
profits in the business—the busi- 
ness which made the profits in 
the first place, 

They have acquired and trained 
required manpower; many have im- 
proved their facilities, especially 
for the reconditioning and sale of 





Vincent J. Neu 


|tradeins, and for providing better 


service to their owners. 
+ * + 
Tes it is, many have so well 
prepared that they now find 
their increased manpower and fa- 
cilities can be operated at but 50 
to 75 percent of capacity for lack 
of new-car receipts, while tempor- 
arily at least many dealers who 
have not so well prepared them- 
selves are benefiting the greatest, 
for some are receiving so many 
new cars that they are sharing 
their supply with the fringe brokers 
and used-car dealers. 

On the whole, however, the dealer 
who has prepared for, and carries 
on a legitimate operation, will al- 
most certainly be rewarded over 
the long pull. 

Here, as elsewhere, dollar vol- 
ume of sales is steadily mounting, 
while profit margins are nose- 
diving as rapidly as sales volume 
is skyrocketing. Anyone in a pre- 
dicting mood might try to figure 
out what happens when profits 
vanish while high taxes, and the 
high cost of doing everything, 
remains. 

If there is uneasiness among the 
established dealers, it is with refer- 
ence to the overall picture which 
shows our government is spending 
$150 more than it takes in with 
every tick of the clock—yes, every 
second, during the greatest peace- 
time prosperity years in our 
history. 

This situation seems to require a 
continuing high price level, high 
overhead costs, continued high tax 
levies and a _ constantly larger 
supply of money to be kept moving 
from the federal treasury out to 
the people, then immediately back 
again into the treasury. One might 
try to determine the point at which 
initiative and incentive ends and 
socialism begins. 

. o + * 
ie IS clear that a lot of expense 
trimming among dealers is in 
(See FORUM, Page 31, Col. 1) 


25 Years Ago... 


BOSS KETT SAVS— 
"ALL INDUSTRY WILL 
BE POWERED FROM 
THE SUN, SCONER 
THAN EXPECTED: ~ 
COME THE DAY!! 
(BOSS KETT KNOWS ) 


— Mi 1, Pe sa Bs g 
eT MR 
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‘Ford Discounts ...... 


a 


SEEMS LiKE 


NOBODY CARES 
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This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. 


No attention is given to unsigned 


letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Address Editor, Automotive News, Detroit 26, Mich 





A Dealer View 


Re the article captioned “Ford 
Launches Dealer Discount Deposit 
System” in Automotive News of 
March 13: 

First as to the title. The plan is 
not a “Dealer Discount Deposit 
System.” It is not a “retroactive 
discount credit.” It is a withholding 
of money that belongs to the 
dealer. 

To make the plan clear and ex- 
plain the mechanics of it, a Ford 
vehicle billed to a dealer after 
March 1, 1950, the date of inaugu- 
ration of the plan, is billed at a 
higher price than the identical type 
of vehicle billed in February. The 
Ford Motor Co. is not matching 
the amount of the dealers’ money 
that is billed against him. 


Parenthetically, it is peculiar that 
a dealer’s own money should be 
billed against him. And to make 
the matter more clear, inasmuch 
as the majority of dealers floor- 
plan their cars, they will, under 
the deposit plan, be paying interest 
upon their own money. 

It is difficult to see how a dealer 
can be placed in a better trading 
position by having smaller cash 


The Big Story 


Fastest growing company in the automobile industry in 1925 was 


12-year-old Chevrolet. President W. S. Knudsen announced comple- 
tion of the company’s 2,000,000th car—of which almost half had been 
built since 1922. 
Chevrolet’s continued production policy, which did not allow for a 
special model change each year, was expected to produce a half 
million cars in 1925. Standard models were selling for under $700 f.o.b. 
—From the files of Automotive News. 





resources or by having to pay in- 
terest upon his own money which 
is withheld from him. If the deal- 
ers asked for the plan, there might 
be grave doubts as to the mental 
capacity of the dealers who asked 
for it. 

To keep the record straight and 
to prevent the erroneous impres- 
sions that result from inaccurate 
statements, it should be stated that 
the Ford Dealer Deposit Plan is not 
similar to the plans operated by 
the various factories enumerated 
in your article. It is not an addi- 
tional discount given by the com- 
pany; it is not a “Dealer Discount 
Deposit System,” it is not a “retro- 
active discount credit” plan. It is a 
withholding of money that belongs 
to the dealer.—Eastern Forp 


DEALER. 
oe - 


7 
Even Break? 

You editorialized in Automotive 
News of March 13, 1950, to the ef- 
fect that the miners would have to 
work 13 years at 200 days annually 
to recover losses in order to secure 
the 70-cents daily wage boost. 

I am afraid the miners and John 
L. Lewis are a little bit smarter 
than that. Your statement over- 
looks the fact that the taxpayers 
supported relief payments to min- 
ers’ families during the idleness, 
plus other contributions of free 
food, etc. All in all, these would 
reduce the 13 years to perhaps 
three or four, in return for which 
miners get promises of substantial 
pension payments. 

Maybe it is a more or less even 
break after all—Lewis McIntyre, 
Pittsburgh. 
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LIKE MERCURY SALES! 


Year after year, in the face of ever-increasing 






competition, MERURY has made ever-increasing 





sales gains. 1949 was 36% higher than 1948 and 


oa 1950 looks even better than ever!* No wonder 
ohn MERCURY dealers are feeling so confident today! 


%& For example, February, the shortest month of the year, was the biggest month in Mercury's entire history. 


=| Ballon than 
m— MERCURY 
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FORD COACHES FIELD MEN—Newly-appointed regional and district car sales department managers of Ford met last week in Dear- 


born. Thomas J. O'Neil, manager of the car sales department, is directing the conference, which is devoted to training the new field 
managers. Back row, top, left to right: R. E. Dudley, Chicago district; C. M. Murphy, Washington; V. A. Pinchbeck, Buffalo; R. C. Lush, | 
Omaha; A. T. Landstreet, Atlanta; E. S. Claypoole, Denver; Walker A. Williams, general sales manager; J. D. Ball, manager of product | 
sales and service; P. A. Walk, Indianapolis; W. A. Randall, Cincinnati; R. B. Borough, Charlotte; S. C. Kleeburg, Oklahoma City. 
Middle row: John Heflin, manager of merchandising school; L. J. $ ane. oak C. J. Staufenbeil, Rockford, Ill.; W. J. Schreier, 
St. Louis; R. W. Fausel, Midwestern region; D. D. Macleod, Somerville, N. J.; G. A. Castle, Des Moines; W. G. Essick, Chester; T. J. 
O'Neil: J. M. Puzder, Central region; G. F. Walters, Cleveland; $. Seelinger, Norfolk; J. W. Witt, Twin 4 J. Crane-Baker, New 
York: R. M. Maxey jr., Southwestern region; R. P. Ruisinger, Kansas City; W. J. Corbett, Salt Lake City; G. $. Mieger jr., Richmond, 
Caiif.; R. H. Mellish, Seattle. 
Bottom row: C. W Osburn jr., Jacksonville; L. O. Johnson, Dallas; wW. C. Mooney, Long Beach; L. D. Giesler, Houston; B. F. Hyland, | 
New Orleans: J T. Cavnar, Western region; R. L. Rupley, Louisville’ H. O Davis jr., Memphis; R. J. Geis, Fargo. | 


pee aeas. =, Snenetee Fete Tears. =o 
Case for Territorial Security 


LINCOLN, Neb.—tTerritorial se- 











he said, “actually calls names in an | 
NADA convention speech and| 
quotes, for his authority, a supreme 
court decision made 14 years ago 
;against monopolistic practices— 
without stating that the conditions | 
he cited were not current—the | 
threat of government in the all-out | 
control of business . . . seems evi- | 
dent.” 

In discussing bootlegging, Du- | 
Teau said a check on dealers who | 
Of K-F Sales say they can “deliver any make of | 

new car at prices well below the | 

WILLOW RUN.—E, W. Berger, | list prices” shows that their claims 
for 20 years a Chevrolet sales ex-| are false. | 
ecutive, has been named assistant In most cases, he stated, the cars | 
general sales|were being sold at list and some | 
manager of Kai-|were slightly over. He said this | 
ser-Frazer. “unholy impact” on large invest- | 

Announcement/ments of franchised dealers has 
of the appoint- | provoked real anger. 
ment is made by But the No. 1 dealership prob- | 
Steve Girard,| lem, according to DuTeau, is the | 


makers’ hands are tied on this 
curity is in restraint of only one| problem because of the government. 
kind of trade—dirty trade that de- DuTeau lashed out at general 
moralizes markets and undermines | government policies toward busi- 
investments of franchised dealers, | ness. 
Elsworth F. DuTeau, president of| “When a governmental official,” 
the Nebraska New Car Dealers . 
Assn., said here last week. 

DuTeau said this to arouse 
dealers to demand elimination of 
“this demoralizing competition 
(bootlegging), and for territory 
security which promotes fair 
trade and ethical competition.” 
He said this will be necessary 
before manufacturers can do any- 
thing to help dealers. 

The Nebraska official 


Mercury Picked 
As Pacemaker 





Berger Appointed 
Assistant Chief 





said 





—=Coming Events 


Dealer Conventions 


Apr. 17-18— Illinois Automotive Trade 
Assn., Lincoln-Douglas hotel, Quincy, Ill. 

Apr. 18-19—Michigan Auto Dealers Assn., 
Pantlind hotel, Grand Rapids, Mich. 

Apr. 20-22—Washington State Auto Deal 
ers Assn., Davenport hotel, Spokane. 

“7 2— Automobile Merchants Assn. of 

ew York annual banquet. 

May 1!2—Arkansas Auto Dealers 
LaFayette hotel, Little Rock. 
May 14-17—North Carolina Auto Dealers 

Assn., Pinehurst, N. C. 

May 23— Missouri Automobile Dealers 
Assn., Hotel President, Kansas City. 
May 23-24—Massachusetts State Automo 
bile Dealers Assn., Hotel Statler, Bos 

ton. 
Sept. 9-11—South Carolina Auto Dealers 
gam. Ocean Forest hotel, Myrtle Beach 


Assn. 


Sept. 10-12—Colorado Auto Dealers Assn. 
roadmoor hotel, Colorado Springs. 
Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. 
Sept. 25-26—North Dakota Auto Dealers 

Assn., Bismarck, N. D. 

Oct. 8-10—Automobile Dealers Assn. of 
Alabama, Inc., Biloxi, Miss. 

Oct. 13-14—Pennsylvania Automotive Assn., 
Haddon Hall hotel, Atlantic City, N. J. 

Oct. 15-17—Tennessee Automotive Assn., 
Memphis. 

Oct. 17-18 — Federation of Automobile 
Dealer Assns. of Canada, Toronto, Ont. 

Oct. 23-24—Ohio Auto Dealers Assn. meet- 
ing, Neil House, Columbus, O. 

Nov. 8-12 — National 
Assn. convention, 
Tex. 

Dec. 1-2— Montana Auto Dealers Assn., 
Rainbow hotel, Great Falls, Mont. 

Jan. 7-10, 1951 — National Auto Dealers 
Assn. convention and exhibition, Miami. 

* * * 


Dealer Auto Shows 
Apr. 8-16— Seattle Automobile Dealers 
Assn., Field Artillery Armory, Seattle. 
Apr. 24-30— Miami Automobile Dealers 
Assn., Dinner Key Auditorium, Miami. 
* * * 


Used Car 
Baker hotel, 


Dealers 
Dallas 


Aftermarket Shows 
Apr. 25-28—New England Regional Auto- 
motive Show, Mechanics Bldg., Boston. 
Moy 11-14— Midwest Automotive Show, 
avy Pier, Chicago. 
May 29-June 9—Third Canadian Interna 
tional Trade Fair, Toronto. 


Dec. 4-8—Automotive Service Industries 








General 


Apr. 1-l4—American Assn. of Motor Ve 
hicle Administrators convention, Phoe 
nix. Ariz. 

Apr. !!—Automobile Old Timers eight 
annual luncheon of Metropolitan Coun 
cil, Hotel Roosevelt, New York. 


Apr. 15-23— British auto makers show 
sponsored by Society of Motor Manu 
facturers, Grand Central Palace, New 
York City. 

Apr. 24-27—19th National packaging expo 
sition, sponsored by American Manage 
ment Assn., Navy Pier, Chicago. 


Apr. 25-26—Metal Powder Assn. annua! 
show, Book-Cadillac hotel, Detroit. 
Apr. 26-27—Third Highway Transportation 
Congress, sponsored by National High 
way Users Conference, Hotel Mayflower 

Washington. 

May !-4—Chamber of Commerce annue 
meeting, Washington, D. C. 

May 4-14—International Motor Show, Turin 


Italy. 
May 13-29— French International Trade 
Fair, Paris, France. 


May i5-16—Southeast Automotive Jobbers 
and National Automotive Mfrs. 1950 
Conference, Biltmore hotel, Atlanta, Ga. 

May 18-20—Automotive Engine Rebuilders 
Assn. convention, Hotel New Jefferson, 
St. Louis. 

May 22-24—1950 National Convention of 
Sales Executives, Detroit. 

May 29-June 9 — Canadian 
Trade Fair, Toronto. 

May 30 — 500-Mile Race, 
Speedway, Indianapolis, Ind. : 

May 3!-June 2—Advertising Federation of 
America, national convention, Detroit. 

June 26-30—American Society for Testing 
Materials, 53rd annual meeting, Chal 
fonte-Haddon Hall, Atlantic City. 

June 29-July !—Automotive Trade Assn 
Managers convention, Colorado Springs 
Colo, 

Aug. 7-19—First U. S. International Trade 
Fair, Chicago. 

Oct. 5-I5—Auto Show, Paris, France. 

Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi- 
cago. 


International 


Indianapolis 


Engineering 
Apr. 10-12—American Society of Lubrica 
tion Engineers, Statler hotel, Detroit. 
Apr. 10-14—American Society of Tool En- 
gineers show, Philadelphia. : 
Apr. 10-14—American Society of Mechani- 
cal Engineers, Hotel Statler, Washing- 
ton, D. C. ; ; 
June 4-9—Society ef Automotive Engineers 
summer meeting, French Lick, Ind. 
June 19-23—American Society of Mechani- 
cal Engineers, Hotel Statler, St. Louis. 
June 26- American Society for Testing 
Materials 53rd annual meeting (Exhibit 
of testing apparatus and equipment), 


show, Navy Pier, Chicago. 
* 


ans Atlantic Cit 


; . Aug. 14-16 — Societ of Automotive En 
Allied Industries » hon National West Coast meeting, 
Sept. 13-15—-National Petroleum Assn., Ho- Biltmore hotel, Los Angeles. 

tel Traymore, Atlantic City, N. J. Oct. 16-18—Society of Automotive Engi 
Oct. 2-6— American Trucking Assns. !7th neers transportation meeting, Hotel 


i « ; Statler, New York. 
—— convention, Weldort-Astorie, New Nov. 9-10—Society of Automotive Engi- 


For ‘500’ Race 


INDIANAPOLIS.—A stock Mer- 
cury convertible will lead the 
speedway field in the annual 500- 
mile race on Memorial day. 


K-F’s general! challenge to intelligent, aggres- 
sales manager. sive, effective salesmanship. 
Berger, who! “Discounting and marginal-profit | 
spent seven of/deals on the part of those who}! 
his Chevrolet|resort to lazy salesmanship create | 
years as assistant|an unwelcome problem to those | 





E. W. Berger 





It will be driven by Benson Ford national advertis- | who base their sellin i neers fuel nd lubricants meetin 
: ~ g on something | Oct. 23-27—National Metal Expositi SS oo a ™ 
general manager of Lincoln-Mer-|ing manager, first joined the GM|more than price,” he declared. ae, a pee eee Tohostee Sedey of 
eury, with Wilbur Shaw as a pas-| division at St. Louis as district aa Nov. 13-16—American Petroleum Institute Mechanical. Engineers, Hotel Statler, 
senger. Shaw is president of Indi-| manager. 30th annual meeting, Los Angeles. New York. 


Subsequently, he represented Knetzer Is Jailed 
Chevrolet as sales promotion man- ° 
On Failure to 


ee gee orl. GMAC Appeals Wis. Ruling 
ing in Columbia, Mo., Decatur, IIL, Remit $250,000 | 
eee Lemves, Semon ane! sPRINGFIELD, Ul.—Sent to jail On Reser ve fe or Dealer. Ss 


Cleveland, before his promotion to : . : Jal | 
the national advertising post at for an indefinite period following 
Chevrolet headquarters in Detroit. | contempt-of-court finding, Robert 

L. Knetzer, bankrupt Edwardsville 


eS ae a |dealer, is facing more trouble in 
Automobile Show will be featured | Ottawa Count O.) Assn. : 
at Chicago's First U. S. Interna- y ( ) | the form of two unhappy wives. 


tional Trade Fair, Aug. 7-20, fair|Hlects Dunn President | Knetzer’s failure to comply with 


officials announced last week. PORT CLINTON, 0O.—Kelly ; court order ye age sted aa tne 
The show was held in New York| Dunn, of Kelly Dunn Motor Sales,|'0F Payment of creditors whose he Wi i charges in the state than is charged 
last year, the first time it had been|has been elected president of the | Claims run more than $2,400,000 led ee te “acest ae “loa automobile buyers by the state 
- the U. S. Exhibitors were Great | Ottawa County Automobile Dealers |t© the jail term. lance Corp financing firms in other states. 
ritain, France, Italy, Austria, Ger- | Assn. | His matrimonial troubles were | ; ; | Circuit Jud Sachti 
many and Czechoslovakia. Between| William Allan, Allan Bros. Motor | aggravated when a former Chicago The price 7 ae a ee semen leek ne os _ 
30,000 and 40,000 square feet have|Sales, was named vice-president, | hotel dancer sued him for support oe b a, bag a i — hich opinion which has now been ap- 
been set aside at the International | and Velma Sauvey, county clerk,|of herself and two children. She seer "$20 Ih Ces | ™ aa pealed to the state supreme court 
amphitheater for the show. |named Knetzer father of her two  aeeer a 7 ig ng keep of| a | 
Pie the financing and insurance charges | 


anapolis Speedway Corp. 

The pace car will be presented 
to the winning driver at the vic- 
tory dinner following the race. 


World Auto Show 
Set for Chicago 


CHICAGO.— The _ International 








MADISON, Wis.—A lower court, should be permitted to pay dealers, 
decision upholding the constitu-| as GMAC agents, 25 percent of the 
tionality of a Wisconsin law ap-| insurance premiums required. 
plying to automobile dealers’ par- The state banking commission, 
ticipation in insurance premiums | however, said that its regulation 
and financing charges has . been has resulted in lower financing 





‘was chosen secretary-treasurer. 
Se ~~ ————— | sons, aged one and two, and said 
he married her in Arkansas _ in 


Green County Meeting 


1947, without letting her know he | bY = finance Srm, The money is &| XENIA, O.—E. L. Shepherd, 
already had a legal wife. |“reserve” against a deal falling|county clerk, will address the 
through. |Greene County Auto Dealers Assn. 


Dolores Choate Knetzer, wife No. f a aad a ae 
1, filed suit for divorce earlier last | GMAC contends the $20 limit| Apr. 10. The association has been 


month should apply only to the financing | studying the new automobile title 
5 ; charge and that GMAC in addition | procedure. 
Knetzer went into bankruptcy 


in 1948 after building a multi-mil- 
lion-dollar new and used-car busi- 
ness in which hundreds of people 
made deposits with him but re- 
ceived neither automobiles nor 
refunds. 











Chevrolet Sustains 


Record Sales Pace 


DETROIT.— The second 10-day 
report on March retail business 
shows Chevrolet sales have contin- 
ued at record levels, according to 





BEAR SCHOOL DRAWS FOREIGN STUDENTS—During February, the six foreign students|W. E. Fish, general sales manager. 


shown in the above photograph attended the Bear Automotive Safety Service school at : 
Rock Island, Ill. Left to right (front row) are: Elvis Jones, instructor et the Bear school; Fish announced 49,623 cars and 
Gales Yen Liang, Hongkong, China; = A on tae West ladies, and Arne | trucks were delivered by dealers to 
er, Helsinki, Finland. Rear row (from left) are: Jac . ibatta, Honolulu, Hawaii; ‘ 
Lioyd ‘deSouza, Kingston, Jamaica, and Arthur Yorke, Port Elizabeth, South Africa. Five of | SUTPass the previous peak for the 
these soa ero eensered by the, Chrysler Corp., and when tele echesting in this country | Period set when 46,100 units were 
is com ey will return to their native countries. e sixth, the Hawaiian, is a G a 
student who hopes to open his own business some day in Honolulu. Another student, John sold in March 11-20, 1941. The total 
Hansen, Copenhagen, Denmark, spent three weeks in the schoo! as a part of his year's for the second 10 days of March, 
education in this country under the auspices of the American-Scandinavian Foundation. 
ao of the Cuban Auto Marts Corp., Havana, Cuba, entered the automotive school 
in Me 





BUICK ZONE SERVICE MANAGERS AT SCHOOL—Students at Buick zone service man- 
agers’ school held recently at Braley & Graham, Inc., Portland, Ore., by James Krouse, 
national service manager for Buick. From left: Krouse; R. L. Renwick, Mueller-Harkins Motor 


Co., Tacoma, Wash.; R. D. Dodge, Campbell-Simpson Motor Co., Boise, Ida.; William 
, Nelson, Braley & Graham; K. Peterson, Anderson Buick Co., Seattle; E. Churchill, Braley 
1950, included 38,171 cars and 11,452 | & Graham, who made arrangements for the school; S. R. Head, Anderson Buick Co.; N. 
trucks. Panabaker, Kaufman Buick, pokane, and G. Wilson, service representative from Minne- 
apolis. Absent when picture was taken was G. J. Wellsandt, Kaufman Buick, Spokane. 
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ms You'll hardly recognize the USA 
ation of 1940 in the new 1950 Census. Lots of changes! 
_— More people — 150,397,000. More marriages 
ea = than in any previous ten-year period—17,372,000. 
Trade H And more kids under ten years of age—29,000,000. 
>bbers cA TT More people went West! The Pacific Coast has 
2, Ge. 14,983,000 population. California, fatandsassy with 
ere 3,758,000 gain, crowds Pennsylvania and New York 


in Congress. Metropolitan Los Angeles has passed 
Detroit and Philadelphia, and is now the country’s 
third largest market. The Middle West is way ahead. 


tional 1 
{| i 


apolis ) | 
t 


ion of 
roit. 
Chet The East and the South show smaller gains. Big 


cities haven’t grown as much as little ones. 


More people have more money— 
even allowing for smaller dollars and larger taxes. 
Wages are up, from 85% to 250%. Over-$5,000 


incomes are more than five times the 1940 figure! 


= |—— BAA 


, | NES 
sa 6 ARETTES . (Lif 





peiee 5 fp The average gross farm income was over $6000 
ee Ya in °48, a little lower last year, for some six million 
hing- PPT. farmers. After ten years of record crops and prices, 
94 MWe farmers are better customers than they used to be! 
ous More people with more money—own more cars, 
aa. fur coats, television sets . . . buy more beefsteaks, 
it ; TL Jalal Airplay? 7 permanent waves, baby carriages, cigarettes. And 
Engi i yo “Ab SH : still have more money saved than in 1940! 

, cS To satisfy the needs and wants of more people 
ting, } ATCILKA ) with more money, there had to be more factories 
ter and stores, more lunchrooms and laundromats! 


Today there are some 700,000 companies which 
did not exist prior to 1945. 


Over one business in five...is new! 


These new firms are an entirely new automotive 


— 
€ 
Cacia 
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alers, 7H 


market...for transportation, shipping, and delivery. 


Iso 
; a (T i Most of them are small business, which account for 
— 7 ; al) 7 85% of truck sales. All are passenger car prospects. 
— { \\ Supporting local dealers, easier on discounts 
state and extras, permitting better profit margins, this 
ci new business market is your best sales potential— 
' Pi and Nation’s Business reaches more of it than any 
— other medium to business. Companies of the .NB 
subscribers own 1,604,208 trucks, and 2,155,844 
—_ company-owned cars! (National Analysts, 1949). 
=. With more than 660,000 circulation, Nation’s 
title Business reaches more big city firms...and more 


small and small-town companies everywhere. 
Nation’s Business is a wanted magazine—wanted 
because NB makes a business of background... 
helps the business man to know why things happen, 
prepares him to plan ahead and make sounder 
decisions. More than 90% of its subscribers pay $15 
in advance for a three-year subscription...and NB 


SOCOOSHSSOHSHSHSSHSHSHSHSHSHSHSHSHSHHHOHSHHSHSHHSSHSOHHHHHOOOEOSSOOOOSOSOOEOOOOOEOSOOEOESEOE Z . eeeeeeee 
has the highest subscription renewal rate in its field. 





The big circulation unit cuts costs—close to 


fl ft those of general media. The monthly issue makes 
et wire ‘ a) * . 
a (Cf your advertising live longer. To sell in the business 


man- market today, you need Nation’s Business. 


Duse, 

— Detroit Office: General Motors Building If you don’t know about this medium and 
raley +. Ly : 

- oN WASHINGTON, NEW YORK, CHICAGO, CLEVELAND, SAN FRANCISCO AND LOS ANGELES market...ask the nearest Nation’s Business office. 
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Truck Traffic Tops 
Headache List 
For Three States 


MADISON, Wis.—Officers of 


three states have agreed that reg- 
ulating truck traffic on their roads 


is one of the primary current prob- 


lems confronting them. 

Agreement came out of a panel 
discussion on highways by the leg- 
islative councils of Minnesota, Wis- 
consin and North Dakota, meeting 
here at the invitation of the Wis- 
consin legislative interim planning 
group. 

“The problem of truck weights 
and excessive loads is one of the 
primary problems facing highway 
administrators today,” said a for- 
mal report issued by the tri-state 
panel after its session. 


Montreal Trades in. 


Elects Jarry President 
MONTREAL .—Fernand Jarry, 
president of Jarry Automobile, Ltd., 
has been elected president of the 
Montreal Automobile Trades Assn. 


AUTOMOTIVE NEWS, 


FOB FACTORY 


Conversion 


APRIL 3, 


Deals Back 


On Hard-to-Get Steel 


By A. H. Allen 


(The opinions expressed benele are those of Columnist Allen and are not 
necessarily those of Automotive News.) 


EW PERSONS in the automotive or steel] industries can | 
fathom the continuing shortage of steel facing most | ,; 


manufacturers. Nash-Kelvinator, for example, in March was | in 
forced to buy 42 percent of its 19,000-ton requirements |" 
either from steel warehouses, which charge a premium over | 
mills, or by way of the ingot @————_ 


conversion ‘route, which is 
even more expensive. 
Ever since the war auto steel | 


buyers have been investing heavily 


in special procedures to obtain ma-| 


terial, buying up small mills and 
operating them for themselves, or 
planking out two or three times 
the mill price for conversion steel. 

Back last fall the ingot conver- 
sion stuff was getting pretty well 
washed out and it was not figured 
to last much beyond February of 
this year. 


steel buyers de- 
cided they had 
been too cautious 
on inventories and 
; started back into 
conversion. 


Even strike- 

bound Chrysler is 

| reported in the 
P picture, and some 
ingot-rolling con- 
tracts run through 
the second quar- 
ter. This despite 


A, H, Allen 


1950 


| GRIFFITH RECEIVES FORD AWARD—AI! hands turned out for the presentation of Ford’ 


Four Letter award to Griffith Auto Co. of Noblesville, 
the Indianapolis district (which includes 155 Ford dealers) to 


Making the Presentation to O. Griffith, 


Oo. 
the fact steel mills snapped back | 
|quickly from a strike last fall and | 
|from interruptions caused by the 
coal strike. It has even the experts 
stumped. 
+ * . 
Truck Caravan 
NEVER in the past 15 years has 


this correspondent seen the lim- | 


itless line of truck-trailers and 
haulaway units currently parading 
night and day up and down US. 24 
and 25 in Michigan. Most of the 
upbound giants are loaded with 
bundles or coils of steel; the down- 


Ind. The dealership is one of — 
receive the award this 
L. Havens, right, district representatir Ne 


is C 


|bound traffic is largely finished 
cars on haulaways and the empty 
| steel carriers deadheading back for 
ny loads. 

Together the two streams of 
trucks make passenger-car traffic 
look insignificant, and the aver- 
age car owner really has to sweat 

out this stretch of highway from 
Toledo to Detroit, wide as it is. 
| The tremendous increase in this 
‘traffic is easily explained by the 
industry’s high volume of produc- 
tion and the lower costs of moving 
materials, parts and completed au- 
tomobiles by truck, as against rail. 
With lake traffic now getting 


Recently, apparently, 


|}under way, there may be some re- 
|duction in highway carriers, al- 
though the return of Chrysler 
plants to production will step up 
the total load further. 
+ * * 

‘Broadbeam’ Spring 

BUFFALO manufacturer has 

developed a new type of three- 
leaf “broadbeam” automobile spring 
which provides, according to claims, 
equivalent strength to conventional 
eight-leaf springs of uniform-width 
design plus lower cost. Savings in 
cost spring primarily from the 25 
percent weight reduction and ad- 
vanced manufacturing techniques. 

As yet, the spring has not at- 

tracted too much interest from the 
standpoint of application, possibly 
because engineers just refuse to be- 
lieve it will provide the strength, 
fatigue life, transverse stability and 
other characteristics that extended 
tests seem to prove. 


California Sees 
Auto Bonanza 


At Least Till 56 


SACRAMENTO, Calif.—The Cali- 
fornia finance department, feels 
that automobile business will be 
good in California for at least an- 
other five years. 

In a statement accompanying 
Gov. Warren’s budget, presented to 
the current legislative session, the 
financiers had this outlook: 

There is a big market for motor 
vehicle replacements. Registration 
figures show that 2,757,000 of the 
cars on the state highways last 
year—nearly two thirds of the 
total—were prewar models. Of 
these 1,854,000 were at least 10 
years old. 

It was assumed that the prewar 
models might be replaced by the 
end of 1955, which would mean 
average annual sales of 459,000 
units. 

More than a fifth of the consum- 
er’s dollar in California during the 
third quarter of 1949 was spent for 
the purchase or maintenance of 
automobiles, it was reported. 

Meanwhile, the state’s depart- 
|}ment of industrial relations re- 
|ported that employment suffered 
| a drop of 2,000 persons in the auto- 
| mobile industry in February. 


WHEEL BEARING GREASE The department said manufactur- 
is moni’ tm st fntuctelen conent 

UNIVERSAL JOINT GREASE —, and food siasaeinen, 

WATER PUMP GREASE The latter took a loss of 6,000 

CUP GREASES 

FIBRE GREASES 


i 


te te te ee 


emer, 


KENDALL 
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STAYS ON THE JOB. Wont 7a) 


wa 


Won't jolt out because its com 
pounde 100% 
Bradford, Pennsylvania Crude Oil. 


out 


-d from an oil base of 


| workers. 


| It's Cold Inside 


Thermo Ships Florida Ice 


To Winter Carnival 


HANOVER, N. H.—U. S. Thermo 
Control Co., truck refrigerators, and 
Minute Maid Corp., food processors, 
used circus style publicity to spot- 
light their frozen food carrier cam- 
paign at the recent Dartmouth col- 

| lege winter carnival. 

A life-size statue of a college 
| girl carved from frozen orange 
juice was shipped in a Thermo- 
equipped truck from Rollins col- 
lege, Winter Park, Fla., to Hanover 
in 42 hours and arrived in perfect 
condition. 
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WRITE 
FOR CATALOG 
AND PRICES! 
Tear Out and Mall 
This Coupon NOW! 
To: MILLER MANUFACTURING CO. 


* MANUFACTURERS 5919 Tireman Ave., Detrolt 4, Mick 


IN THE AUTOMOTIVE Ss CE Phone TYler 7-6700 
FIELD FOR OVER We are interested in KARDEK Carriers. Please send mple formatioa 
35 YEARS. sales plans, and discounts for jobber or dealer on KARDEK Car-Top 


Carriers. We want to be among the first in our territory to kaew 
about KARDEK. 


Please check one: 


[]) JOBBER 2 7 7}7+&(Nem e 
_] DEALER STREET 


() REPRESENTATIVE City . «LONE TATE 
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Point-of-Sale . . . . while Giant four-color 
Dealer Association Car Card, at the let 
“> ists all the Pontiag Dealers in Greater Boston. 


BOSTON PONTIAC DEALERS BACK UNIQUE AD PLAN—Dudley Talbot, president of 
the Pontiac Dealers Assn. of Greater Boston, announces the launching of its 1950 bonded 
used-car advertising campaign, with oversize four-color car-cards placed in over 1,300 
mass transportation vehicles operating in the areas serving their member dealers. Each 
of the car-cards lists the individual dealers by cities or towns. In addition, 25 of the 








Price Urges $30 Million Fund to Aid Dealers .. . 





GM Talks On; Chrysler Hope Dim 


(Continued from Page 1) |the Chrysler strike picture last 
; eek. 
into some rugged debating with the 7” 
union. As director of GM labor rela- Chrysler Vice-President Her- 


man L. Weckler retorted in kind 
to Reuther’s charge that the com- 
pany’s $30,000,000 pension - fund 
offer was a fiscal flim-flam. 


tions, Seaton’s chief antagonist will 
be T. A. Johnstone, head of the 
UAW’s General Motors department. 

Two years ago, it is recalled, GM 


problems with the unique wage-| separate from Chrysler, 
escalator plan. Whether the corpor- 
ation will come up with another 
novel idea this year is yet to be 


“Chrysler made a forthright offer 
expedited settlement of its contract |to put aside now, in a depository 
entirely 
apart from company funds, $30,000,- 
000 out of which to provide pen- 
sions funded for life for employes 





seen. 
* * * 


T IS certain that Reuther’s de- 
termination to challenge GM was 
bolstered by the 1949 profit report 
of $656,000,000, coming as it did just 
two weeks after GM employes sus- 
tained a two-cent wage reduction. 


The chief non-economic demand 
on GM is for a union shop. Already, 
the union has obtained an over- 
whelming rank-and-file vote in 
favor of a union shop. 


Bitterness growing out of an ap- 
parent misunderstanding darkened 


Packard Officials 


sales executives here this week. 
vice-president, 


chandising programs. 





dealers have purchased adjacent spaces with tiein cards 
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ou 
win 


every time! 


NEW RETAIL PACKAGE ! 





THE OUO KIT 
RETAILS AT 2.65 
ONLY Tf. DOZ 


1 GAL. LIQUID GLAZE 
CLEANER 7.00 

1 GAL. LIQUID GLAZE 
SEALER 7.00 

uP TO 15 COMPLETE 
CAR TREATMENTS 











INCREASE PROFITS UP TO 67% 
IN YOUR OWN SERVICE DEPARTMENT 


Regardless of your own position in the Automotive 
Dealer picture, Liquid Glaze will become 
your prized accessory after these facts: 


Liquid Glaze is more than a polish — more than a wax! 


Greatest name in car appearance beauty, 
protection and weatherizing! 


So easy to apply — with the Liquid Glaze 
buffer — or by hand! 


SAVES you labor time and costs — 
GIVES the finest job possible! 


Take advantage of our free Sales Aids and 
“Blueprint for Success”. 


Costs LESS, Goes further, SAVES labor, 
brings repeats, makes your service superior! 


Let Us Send Our Representative for 
Your Own Territory to Tell the Story Personally. 
Just Send a Postcard! 


FOR NEW CAR DEALERS ONLY 


4 


LIQUID GLAZE Inc. 


Lansing, Michigan 


Open 3-Day Parley 


DETROIT. — Thirty officials of 
Packard field offices will hold a 
three-day conference with factory 


The meeting, under the direction ‘ 
of Karl M. Greiner, Packard sales = - issue of how the pension plan 
aided by C. E.| 

Briggs, assistant general sales man- 
ager, will center on current mer- 


who retire during the period of the 
contract to be signed by the union,” 
Weckler explained. 

“The company in no way ‘hedged 
on its offer as Mr. Reuther mis- 
takenly charges. We clearly stated: 
‘If the contract is not renewed (at 
the end of five years), the remain- 
ing deposit would be used to fund 
as they retire pensions for other 
employes in the order of their re- 
| tirement on the same terms as if 
the contract continues.” 

+ * * 
EUTHER had contended that 
Chrysler wanted to keep the 
pension money within the corpora- 
tion, instead of in a separate fund 
He also said that $30,000,000 
wasn’t enough to fund all pension 
credits for the next five years and 
demanded that the offer be in- 

creased to $46,020,000. 








ould be controlled was resolved 
when Chrysler agreed to a joint 
board of administration. The board, 
however, will have no voice over 
the disposition of the pension fund, 
this being left as a management 
function, 


Chrysler and the union were also 
| still at odds over insurance bene- 
| fits. the duration of the new con- 
tract and the UAW’s demand for a 
union shop. 
* * o 


Ou highlights along the labor 
front last week: 


1. Budd Co. and the UAW agreed 
|on a pension plan, under which the 
auto body maker will pay retired 
employes fixed minimum pensions 
of $68 a month. Increase in federal 
old-age payments will not reduce 
the $68 minimum. 


2. Nash-Kenosha Local 72 of the 
UAW ratified the new Nash pen- 
sion plan by a thumping pro-vote 
of 96 percent. 

3. Goodyear stockholders ap- 
proved that company’s new pension 
plan with the United Rubber 
Workers-ClI10. 


Chrysler Dealers 
From 36 States 
Answer Unity Ad 


| DALLAS. — Dick Price, DeSoto- 
Plymouth dealer here who is spear- 
heading a movement to organize all 
Chrysler Corp. dealers into a na- 
tional association, said last week 
that he had received favorable re- 
sponse from dealers in 36 states. 

Price reported suggestions that 
|steps toward developing a perma- 
nent organization be broken down 
on a regional basis. 

He said that various scattered 
|city, county and even some larger 
associations of Chrysler dealers 
were integrating themselves into 
| the movement and proffering assist- 
ance in organizational activity. 

The Dallas dealer said the “con- 
tinuing and increasing response” of 
| the dealers was unanimously favor- 
| able to his proposal, which he made 
originally in a full-page, paid ad- 
vertisement in Avutomotive News 
March 20. 


Car Buyer Wins 


Fraud Judgment 


SALT LAKE CITY.—For alleg- 
| edly selling a damaged automobile, 
|a used-car dealer here was called a 
|“cheat and a fraud” by District 
|Judge Ray Van Cott jr. during a 
| civil action suit brought by the pur- 
| chaser of the vehicle. 
| The dealer, Royal H. Jensen, 
|doing business as Royal Auto Sales, 
was ordered to refund $2,464.90, to 
Lee York. 

York said Jensen represented the 
|car as having been driven only 
|from the factory in Detroit. York 
|testified he drove the car a few 
days, then took it to a repair shop 
where he was told the car had 
been in an accident and was seri- 
ously damaged. 






















$11,000 Fire Hits Tveten 


TACOMA, Wash.—Damage esti- 
mated at $11,000 was caused here 
recently when a fire swept the shop 
of Tveten Motors (Kaiser-Frazer), 
4338 Pacific Ave. 
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Jn Wage-Hour, NLRB Counsel. . . 
Truman Labor Plans 
Draw NADA Fire 


WASHINGTON. NADA iast | 
veek urged its membership to join | 
with national headquarters in ac- 
tive opposition to government re- 
organization plans No. 6 and No. 12 
submitted to Congress recently by | 
President Truman. 


An NADA headquarters bulletin 
carried this message: 


“It is urgently requested that 
all dealers acquainted with 
their congressmen contact them 
promptly and urge them to dis- | 
approve reorganization plans 6 
and 12. Prompt action is impera- | 
tive and highly important!” 
Plan 6 would give the secretary | 
of labor control over the Wage and | 
Hours division, now operated as an 
independent bureau. 


Plan 12 would abolish the now} 
independent office of general coun- 
sel to the National Labor Relations 
Board. 

These plans were included in the 
group of 21 which President Tru- 
man sent to Congress two weeks 
ago. Unless “vetoed” by either Sen- 
ate or House before the expiration 
of 60 days after their submission, 
they will become effective. 


The reasons for NADA’s opposi- 
tion to the two plans were given 
to the membership in the following 
statements: 

“President Truman’s reorganiza- 
tion plan No. 12, which would 
abolish the independent office of 
general counsel to the National La- 
bor Relations Board and transfer 
its functions to the pro-labor board, 
was approved on a straight party 
vote by the House committee on 
expenditures in executive depart- 
ments. However, two of the ma- 
jority Democrats—Rep. W. B. Bol- 
ton of Maryland and Rep. H. C. 
Bonner of North Carolina—reserved 
the right to vote against the plan 
when it comes up for House action. | 


“NADA is seriously concerned 
about this proposed concentration 
of power in the board, which 
would further weaken the already 
watered-down Taft-Hartley act. 
Obviously, the transfer of power 
would not be beneficial to either 
our industry or the nation’s 
economy. 


“Moreover, opponents of this plan | 
have pointed out that this proposal | 
was not recommended by the) 
Hoover committee and should not | 
have been included by the Presi- | 
dent with the Hoover recommenda- | 
tions that are designed to effect | 
needed government economies. 

“Reorganization plan 6 would give | 
the secretary of labor absolute con- | 
trol over the Wage and Hours} 
division. If Congress does not re-| 
ject this plan, it is our understand- | 
ing that an assistant secretary of | 
labor, who is a former union leader, 
will be placed in charge of this | 
important division. 

“Obviously, this would be unfair | 
to employers since rulings of the | 
Wage and Hours division affect 
their rights and obligations as 
well as those of employes. More- 
over, three previous attempts to 
accomplish this same transfer have | 
been turned down _by Congress. 


Deo and Rogers 
Head Speakers 
For Illinois Parley 


QUINCY, Ill.—M. Robert Deo, | 
NADA managing director, and 
Thomas W. Rogers, executive vice- 
president of the American Finance 
Conference, will address the annual 
convention of the Illinois Automo- 
tive Trade Assn. here at the Lin- 
coln-Douglas hotel April 18. 

Also on the program of speakers 
are John W. Stokes, income tax 
authority; Robert D. Morgan, labor | 
law consultant, and Seymour M. 
Lewis, general counsel of the Chi- 
cago Automobile Trade Assn. 

Preceding the convention, mem- 
bers and their guests will gather 
on the evening of Apr. 17 
“first night party and 
ment.” 

The annual banquet of IATA will | 
follow the all-day meetings Apr. 18. 


for a} 
entertain- | 


| 
} 
| 
| 


This is obviously an effort to ac- 
complish by indirection an action 
that has failed previously.” 

Should the President’s reorgan- 
ization proposals find approval in 
the House, a last hope would be 
the Senate. 


Sen. John McClellan, Arkansas 


| Democrat, chairman of the Senate 


|expenditures committee, announced 
last week that his group would 
open public hearings on the re- 
organization proposals Apr. 4. 


S 


NEW YORK FORD DEALERS HONOR PAST PRESIDENT—George W. Patterson, president 
of Annis-Patterson, Inc. (Ford), Paterson, N. J., is presented with a framed testimonial for 
his service as an officer of the New York District Ford Dealers Assn. Looking on as Ford 
dealer Ralph Horgan makes the presentation are: C. J. Seyffer, Ford northeastern re- 
gional sales manager; Walker Williams, Ford general sales manager, and Nelson F. Bowe, 
Ford New York district sales manager. Patterson helped found the association 10 years ago, 
and served as its treasurer and a member of the executive committee. He was elected 
president in 1943 and reelected for three successive terms. 


~~ ainda! tastes Gano 
| 


Dealers Gain 


Va. Grants Reduction 


In Theft Rates 


RICHMOND, Va. — Culminating 
two years of effort by the Automo- 
tive Trade Assn. of Virginia, the 
state has announced a reduction in 
auto dealer theft rates of from 50 
to 75 percent. 

The ATAV estimates that total 
yearly savings on insurance pre- 
miums for all dealers in the state 
will exceed $125,000. The new scale 
reduces theft premiums from $1 
per $100 to a graduated scale of 
50, 35 and 25 cents per $100. 

The new rates, according to the 
ATAYV, are: 50 cents per $100 where 
dealer stocks total less than $50,- 
000; 35 cents for stocks worth from 
$50,000 to $100,000, and 25 cents for 
stocks valued at more than $100,000. 


YELLS a COMA LU Rl 


@ To users of brass and copper coil 
strip, seamless tubing and tubular parts, 
nothing is more important than quality, 
everlasting uniformity, and a_ constant 
loyalty to specifications on which every 


order is based. That is why more and 


more firms are turning to the H & H Tube 
and Manufacturing Company for 
tubing needs. If you, too, are interested in 
learning just how truly dependable a 
brass and copper tubing source can be, 
write, wire or call us today. 


their 


a & H TUBE AND MANUFACTURING COMPANY 
245-275 N. Forman Avenue * Detroit 17, Michigan * Vinewood 2-3600 


METALFLO LOCKSEAM 


COIL STRIP AND SEAMLESS TUBING - 


TUBULAR PARTS 
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Senate Urged to Adopt 
New Old-Age System 


By William Ullman 


Washington Correspondent 


EFORE the Senate Finance committee concluded seven 
B weeks of hearings on pending legislation to broaden the 
nation’s old-age and survivors’ insurance system, it heard | 
a spokesman for the Brookings Institution declare that Con-| 
gress ought to junk the present layout and substitute “a 


s 1@ 
genuine pay-as-you-go plan.” “ 
Lewis Meriam, vice-presi- 
dent of the institution, called 
the existing system “socially ques- 
tionable and from the standpoint 
of public finance thoroughly un- 
sound.” 

Basic seman mong on ao a 
-as-you-go system included: 
xd The er should provide that 
all persons now in need because 
of old age or total and permanent 
disability and their dependents be 
immediately eligible for benefits. 


William Ullman 


2. Cash to pay benefits should| the tax should be high 








be raised current- 
ly as the benefits 
become due. 

3. The system 
should be fi- 
nanced' through 
a flat-rate univer- 
sal individual in- 
come tax without 
exemptions so 
that all persons 
with income con- 
tribute. 

4. The rate of | 
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|year to supply the sum necessary | 
|to pay the promised benefits. 


earmarked and by periodic tax ad-| 
justments should be kept roughly | 
in balance with the level of bene-| 


fits, No large reserve should be| 
accumulated. 

Hearings over, the 13-man | 
group comprising the Senate | 


committee will go behind closed | 
| doors today (Apr. 3) to begin | 
| rewriting in part a House-ap- 
proved measure which would add | 
some 11,000,000 workers to the | 
present Social Security system 


and increase benefits about 70 
| percent. 
Earlier in the hearings, many 


business groups, including the Na- 
| tional Assn. of Manufacturers and 
the U. S. Chamber of Commerce, | 
jurged that the limited coverage 
increases in the pending bill be 
widened to include “all gainfully 
|employed persons.” 

a2 * * 


Small Business View 


N THE last hours of the com- 
mittee’s hearings, several wit- 
nesses argued that a House bill 
could drive thousands of small 
businesses out of existence by mak- 








ing them employes of huge cor- 


| §. Proceeds of the tax should be| & 





AUSTIN REACHES MILESTONE—Austin of England has completed more than a quarter 


million vehicles for export since the end 


of World War II. Leonard P. Lord (right) 


chairman and managing director of Austi:, and Phil H. Hubbard, the American consu 


in the Midlands 
postwar Austin 


New York. 


are shown attending ceremonies in Birmingham plant as the 250,00/st 
or export comes off the production line. 
firm's exhibit in the British Automobile show, set for Apr. 


This car will be part of the 
15-23 at Grand Central Palace 








nition of “employe” in the bill also Jersey Gasoline Retailers Assn., 
featured statements by members of |told the committee the House defi- 


Congress. 

Spokesmen declared that, as 
written, the House definition de- 
feats the long struggle Congress 
has waged to promote the in- 
terest of small business. 


enough each | porations. The fight over the defi-| John Dressler, official of the New 





CUSTOM-MADE 


SEAT COVERS 
Your best bet 





If the seat covers you sell are custom-made, you've 


got a potent sales tool. For that’s the buying trend 


today. But if they are custom-made from Twitchell’s 


new Textilene Sunsure® fabrics of superfine quality, 


you've got more than a sales tool... . 


weapon! 


you've got a 


You'll find, if you haven’t already, that we’ve built 


every sales argument into these fabrics that any man- 


ufacturer, any reta:ler, could possibly want. The 


proof of their popularity is a matter of record in sales 


ledgers from coast to coast. And has been ever since 


their introduction last spring. 


You see, these new Textilene Sunsure fabrics of 


superfine quality fill the need for a better fibre fabric 


at a reasonable price. Woven from finer yarns, and 


therefore easier for seat cover manufacturers to 


handle, they have a quality look, 


a quality feel. They 


are definitely stronger and far more flexible. Like all 


Textilene Sunsure materials, they withstand 200 


hours in a Fade-Ometer machine 
able fading. 
These Textilene Sunsure fabric 


without objection- 


s of superfine qual- 


ity are available in a wide variety of colors and pat- 


terns. They're easy to slide over. They don’t grab 


overcoats or furs, and can’t snag stockings. They 


resist cigarette and match burn 


s. They’re cool in 


summer. And the static electricity in these fabrics is 


negligible. 


Write for samples today. Or 


for new miniature 


booklets which go with every set of Textilene Sunsure 


seat covers. 


cv WETGHELL oe 


Third and Somerset 


Streets 
Philadelphia 33, Pa. 





nition would “destroy” the inde- 
pendent gas station keepers. In- 
stead of being “independent, self- 
respecting business men,” he said, 
“they will become hired hands of 
the big corporations.” 

* * + 


Threat of Plan Six 


HOULD President Truman’s re- 

organization Plan Six fail to be 
| rejected by Congress, the indepen- 
|dent status of the office of admin- 
|istrator of the Wage-Hour division 
of the Department of Labor would 
| be destroyed. 
Success of Plan Six would 
| transfer to the Secretary of La- 
| bor all the functions of all offi- 
| cers of the Labor department, 
| thus subjecting the wage-hour 

administrator to the complete di- 
| rection and control of the secre- 
| tary. 

Should this plan become effec- 
tive it will place responsibility for 
administering and enforcing a reg- 
| ulatory statute affecting employers 
and employes in the hands of an 
officer whose basic statutory duty 
is to foster and promote the inter- 
|ests of only one group of the reg- 
|ulated persons—employes. 
| That is why it is being opposed 
|so widely by employers and NADA. 

+ * * 


Plan 12, Too 


|PLAN 12, also opposed by the 
NADA, is meeting with strong 
|2pposition on a pretty wide scale. 
It would abolish the office of gen- 
eral counsel of the National Labor 
Relations Board and place the 
| functions of that office in the board 
| itself, 

The legal department of the Na- 
tional Assn. of Manufacturers has 
urged Congress to reject the plan 
for the following reasons: 

1. It proposes a basic change 
in the Labor-Management Rela- 
tions Act contrary to the intent 
of the Reorganization Act of 
1949 under which the plan was 
filed. 

2. It is not based upon or in ac- 
cordance with the Hoover commis- 
|sion report, as has been popularly 
supposed. 
| 3. It would reestablish NLRB in 
|the historically discredited role of 
| prosecutor, jury and judge in labor 
relations controversies and under- 
|mine public confidence in the board 
| which has resulted from the separ- 
ation of its prosecuting and judi- 
cial functions. 

* + * 


FTC Powers Defined 


| AS A result of a Supreme court 
/< ruling affirming the Federal 
Trade Commission's rights to im- 
pose penalties for non-compliance, 
‘and the stiffened penalties pro- 
vided by the oleo bill, corporation 
attorneys henceforth are unlikely 
to stall for time and argue that 
the FTC is exceeding its powers 
when it asks for proof of compli- 
ance, 

The full powers of the com- 
mission now seem clearly and 
unmistakably defined. It would 

| appear only reasonable to ex- 
pect that companies named in 
| cease and desist orders will com- 
| ply rather than pay the stiff fines 
| 
| 








the FTC is permitted to ask of 

the courts. 

First indication of heavier penal- 
ties came Feb. 6 when the U. S. 
|Supreme court ruled in the Morton 
Salt case that the FTC was within 
its authority in requesting highly 
particularized information about 
compliance with its orders. 
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Survey Covers Widely Separated States... 





Gas Tax Uptrend Continues 


NEW YORK.—A continuing up- 
trend in motor fuel tax collections 
is revealed by a survey of revenue 
reports from states in widely sepa- 
rated sections of the country. 

New Mexico gasoline tax collec- 
tions in February soared to more 
than twice the amount collected in 
the same month last year, 

The tax grossed $1,212,479, as 
compared with $605,703 in February, 
1949. The two-cent tax increase en- 
acted by the 1949 New Mexico leg- 
islature accounted for nearly $200,- 
000 of the added collections. 

Florida collected $4,729,716 in 
taxes on a new high gasoline con- 
sumption record of 67,567,378 gal- 
lons in January, compared with 
60,837,887 gallons in the corres- 
ponding month last year. 

Of the total January receipts, 
$2,702,694 is earmarked for road 
and bridge construction on Flor- 

} 





Ford to Build 
New HQ Center 


In Dearborn 


DEARBORN. — Ford is planning 
a new three-building administra- 
tion center that reports say will 
cost more than $20,000,000. 

Although the company released 
no figures on the cost of the pro-| 
ject, President Henry Ford II an- 
nounced that Dearborn had been | 
petitioned to change the residential 
zoning of the proposed building | 
site at Southfield Rd. and Michigan | 
Ave. 

The new center will consist of an 
ll-story office building to house | 
the Ford central staff offices. An- | 
other part of the preliminary plan | 
calls for a separate but adjacent | 
six-story building to house other | 
company operating activities. 

It is tentatively planned to build | 
a three-story building between the | 
two to contain enclosed parking | 
facilities, service facilities and cafe- | 
teria and dining rooms for all per- 
sonnel employed in the office build- 
ings. An auditorium also may be 
added. 

The present administration build- | 
ing at Schaefer Rd. and Rotunda | 
drive will become headquarters for 
the Ford division of the company | 
when the new development has 
been completed. 

The plot at Michigan and South- | 
field consists of 175 acres. While 
the company’s only immediate 
plans are for the new administra- 
tion center, it has asked that the 
entire area be rezoned in order to | 
permit future related developments. | 

Approximately 2,500 persons will 
be employed in the new administra- 
tion center. 


Engels Boosted 
By Walker Mfg 


RACINE, Wis.—John L. Engels, 
former manager of the Chicago 
sales district, has been appointed 
vice-president and | 
sales manager of | 
the Distributor di- 
vision of Walker 
Mfg. Co., accord- | 
ing to James S. 
Allan, president. 

Engels succeeds 
Gordon R. Walk- 
er, who recently 
resigned to be-| 
come head of 
Walker Forge,| 
Inc., Racine. 

In his new post, Engels will have 
charge of sales of Walker prod- 
ucts through automotive whole-| 
salers. He has been connected 
with the firm for more than 15 
years 








John L. Engels 


Dole or Drive 
Car-Owning Families Lose 


Rochester Aid 


ROCHESTER, N. Y.—County| 
Welfare Director Hannan has ruled | 
that families on relief cannot own) 
automobiles. 

A family on relief must dispose | 
of its automobile or public assis-| 
tance will be withdrawn, he said. 

The no-auto policy has been ap- 
plied in the past to single men 
seeking or receiving relief, but is 
new with regard to families. 


ida’s primary highway system and 
$2,027,022 is allocated to the coun- 
ties to pay off old boomtime road 
debts and build new county roads. 


Gasoline tax receipts in Wyoming 
during February totaled $288,477, 
compared with $264,668 for the same 
month a year ago. 

Rhode Island gasoline tax re- 
ceipts in February increased by 
$48,000 to reach a total of $459,035 
for the month, and for the fiscal 
year thus far increased by $198,736 
to an eight-month total of $4,214,- 
134. 

Georgia reported that motor fuel 
tax collections in that state amount 
to $4,115,211 in February, repre- 
senting an increase of $831,285 over 
the same month last year. 

Idaho’s motor fuel tax is hold- 
ing a lead over last year as to 
net revenue after refunds to non- 
highway users. Collections, less 
refunds, have totaled $6,874,550 in 
the past eight months, an _ in- 
crease of $246,189. 

Arizona motor fuel taxes collect- 

ed in January totaled $930,873, an 







able — Mounts on either left or right side. Com- 
pletely installed from the outside — no screws 
showing — theftproof. Competitively priced — 


A real sales booster! 


SPEAKER SNAP SCREW 


fastens fast — 
five minutes to 








SPEAKER-Amacor MIRRORS 


Distinctively styled and precision engineered, these 
beautiful rear view mirrors blend and become part 
of today’s modern, streamlined cars. 
quality and craftsmanship. 
finish. Non-glare mirrored surface. 


Other SPEAKER Safe-Driving Products — 


MATCH PATCH® TUBE AND TIRE REPAIRS — VULCAN- 
IZERS — ELECTRO-PATCHES — PASSENGER CAR AND 
TRUCK REPLACEMENT VALVES — BRAKE SAVER SIGNAL 
LIGHT — SPEAKER ALL-WEATHER RADIATOR FRONT. 


increase of 9.5 percent over the 
preceding month, and an increase 
of 16 percent over the total for 
January, 1949. The five-cent gaso- 
line tax produced $889,032 of the 
total, with other motor fuel tax 
receipts amounting to $41,841, 

Gasoline tax collections in Mon- 
tana during February totaled $692,- 
632, compared with $513,287 in the 
same month a year ago. 


Auto Electric Men 
Set Meeting Dates 


DETROIT. — Dates and places 
for 1950 regional meetings of the 
Automotive Electric Assn. have 
been announced by S. W. Potter, 
executive secretary. 

Four meetings have been set as 
follows: Apr. 12-14, Kansas City, 





Continental hotel; Apr. 18-20, San 
Francisco, St. Francis hotel; May 
10-12, Detroit, Detroit-Leland hotel, 
and May 17-18, Philadelphia, Belle- 
vue-Stratford hotel. 


Unexcelled 
lifetime chrome 
Fully adjust- 


Fine, 


(Patent Pending) 


install 


® T.M. Reg. U. S. Pat. Off, 








PONTIAC OPENS TRAINING PROGRAM—The turnout in Memphis was heavy when Pontiac 


opened 


its sales management training program with dealers, their sales managers and 


potential sales managers taking part. Sessions were packed from coast to coast. 


Dealers Aid Chest Drive 


Sacramento’s Community Chest 
lineup looks like a who's who of 
auto row. Les Schwimley, of Les 
Schwimley’s Motors, Inc. (Stude- 
baker), has been named chairman 


of the Chest’s fund raising cam- 
paign for 1950-51. Dalton Feldstein, 
of Dalton Motors, Inc. (DeSoto- 
Plymouth), was drive chairman 
last year and now is president of 
the Chest. 
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OTHER CARS, INCLUDING 


wait... 


® 


AUTOMATIC-CANCELING 


SIGNALS 
a be 























Warning signal flashes automatically on front park- 
ing lights and rear tail lights. No unsightly gadgets 
to attach — No wires to splice — No holes to drill. 
Tailor-made wire harness just like original equip- 
ment. Snap out the old sockets — Snap in the new! 
Aircraft terminal connectors for quick, easy instal- 
Sets. include sturdy, die-cast, rich chrome 
finished switch, wiring harness, flasher, fuse block, 
indicator light, sockets, bulbs when required and 
full instructions. Installs in less than an hour. Ap- 
proved in all 27 States requiring device approval. 
Priced right for sellability, quick turnover and 


U. S. Pat. No. 2276413 





















AUTOMOTIVE NEWS, APRIL 3, 1950 


In the Hopper 


A bill authorizing establishment 
of a toll road system in Kentucky 
under direction of the state high- 
way department was given final 
passage by the Kentucky legisla- 
ture. 

The bill provides for the issuance 
of revenue bonds to finance the 
construction of toll roads. 

* + + 


Thruway Passes Hurdle 


Legislation to finance the pro- 
jected $450,000,000 New York-Buf- 
falo thruway by a variation of the 
toll system was passed by the New 
York state senate and sent to the 
assembly, where concurrent action 
was expected. - 

- *” 


Special Session Predicted 


For Missouri Lawmakers 


Experts predicted that a special 
session of the Missouri legisla- 
ture will be called for Apr. 17, 
although Gov. Forrest Smith said 
he had not definitely decided. 

Bills affecting the auto indus- 
try would occupy a large part of 
the work of a special session, 
since many of them were left 


on the vine at the close of the 
last session in January. 

Among them are the compul- 
sory examination for a driver’s 
license, a small-loan bill, the 2 
percent use tax bill on autos pur- 
chased outside the state, and an 
earnings tax bill for St. Louis 
to aid that city’s multimillion- 
dollar revenue deficit, 

+ + * 


Tax Slash Defeated 


A bill to reduce Virginia whole- 
sale merchants’ license taxes from 
20 to 15 cents per $100 has been 
killed by the-house of delegates. 

+ + * 


Kentucky City Fights 
Meter Parking ‘Hogs’ 

The Corbin (Ky.) common coun- 
cil believes that human beings 
should not be “hoggish,” especially 
when it comes to parking, regard- 
less of meters, or regardless of pay 
for the meters. 

To that end it has passed an ordi- 
nance making it unlawful for “any 
person, after having occupied a 
parking space for two hours, to 
‘deposit or cause to be deposited in 








the parking meter alongside or ad- 
jacent to the parking space being 
occupied an additional coin for the 
purpose of extending the parking 
time beyond the period fixed which 
is the two hours.” Fines of from 
$5 to $100 are provided for viola- 


tions of the ordinance. 
. * * 


New Hampshire Governor 
Gets Special Session OK 


Gov. Adams has been authorized 
by his executive council to call a 
special session of the New Hamp- 
shire legislature, if he feels such 
action is required, before the next 


e 





SERVICE FACILITIES COVER SQUARE BLOCK—Braley & Graham, Buick distributor fo; 
Oregon and southwest Washington, has enlarged its service department with addition o: 


@ block-square remodeled building in Portiand, 


space covers 26,625 square feet. It has been 
the name Buick Center at the main store, 





council session. 
A special session has_ been) 
planned for some time to enable 
the solons to act on a revenue-| 
raising program and other meas- | 
ures. | 
* * * | 


Calif. Bills Would Liberalize 
Jobless, Disability Benefits 


Bills to liberalize unemployment, 
disability and workmen’s compen- 
sation benefits, and to eliminate 
the merit rating provisions of the 
state unemployment insurance law, 
have been introduced in the Cali- 
fornia legislature. 

Sponsored by Assemblyman Rob- 


Enterprising 


Dealers::- 


BE SURE 
YOU GO! 


BRITISH AUTOMOBIL 








and Motor Cycle 


SHOW 


April 15- 


@ SEE BRITISH CRAFTSMANSHIP ON WHEELS $ 


The British Have Done it! 
The greatest auto show at the Palace in ten years! 


Complete British automotive lines. . 


motor cars, all makes 


. hearly 100 
and models. 


Nearly 50 Exhibitors! 
Including trucks, busses, full accessory and garage 
equipment lines suiting American needs, too.. . 


trailers, full lines of d 
bicycles. 


iesel engines, motor cycles, 


GRAND CENTRAL PALACE 
NEW YORK CITY 


23 


Important Special Features! 


The world’s fastest car and 
motor car. . 


Ore. Value is given as $180,000 and floo 
named Buick Center Drive-Away to tie in wit) 
two blocks distant. The annex houses the new 


car get-ready, porceluinize, undercoat and car washing departments and new-car storage 


Doors are overhead, electrically eye-controll 


get out of their cars to operate them. The 
and A. B. Graham, partners, and their sons, 








ed, which makes it unnecessary for drivers to 
dealership is operated by George A. Braley 
Warren W. Braley and Clark A. Graham. 





ert L. Condon, the _ proposals 
would: Increase from $30 to $40 a 
week maximum benefits of work- 
men’s compensation insurance; re- 
move from the law the lower con- 
tribution rate allowed employers 
with lower rates of unemployment 
so the amount of money going into 
the unemployment insurance fund 
will be increased; increase the 
maximum unemployment insurance 
benefits from $25 to $35 a week 
and boost the number of weeks 


of eligibility from 26 to a maxi- 


mum of 39. 
* * * 


Jersey Raises Truck Fees; 
Lowers Axle Load Limit 


An administration bill increas- 
ing truck registration fees and 
imposing new limitations on axle 
loads was passed by the New 
Jersey assembly and sent to the 
state senate. 

Approved by a vote of 38 to 
10, despite strong opposition from 

| the trucking industry, the bill 
sets a new limit of 20,000 pounds 

| for single axle loads and 28,000 

| for tandem axle loads for most 

vehicles. 

j * * * 

| Mass. Gas Tax Increase 


Held Needed for Roads 

Gov. Dever of Massachusetts has 
|“concealed the fact” that a two- 
;cent increase in the Massachusetts 
|gasoline tax is necessary to meet 
{highway needs, Sen. Sumner G. 
| Whittier has declared. 

Whittier said the only question 
'is: “How long can the increase be 
| delayed?” 

* >. * 


Illinois Retailers to Fight 


Sales Tax Increase 


Any efforts to increase the Illi- 
nois sales tax at a special session 
of the Illinois legislature or at the 
next regular session in 1951 will 
be strongly opposed by the Illinois 
Federation of Retail Assns. 

A statement released by the 
board of directors of the federa- 
tion urged that all candidates for 
office in the forthcoming primary 
and general elections be advised 
of such opposition. 

+. . + 


| Toronto Car Washers 


Must Provide Parking 


Because of the traffic conges- 
tion caused by car-washing es- 
tablishments in Toronto, all fu- 
| ture garages of this type will 
be required to provide offstreet 
parking, city council has decided. 

Council also asked the city 
traffic engineer to _ investigate 
means of facilitating the traffic 





flow in the vicinity of car-wash- 

ing establishments. 
* * * 

Gas Grading Required 
By Mississippi Bill 

A bill providing for grading of 
gasoline for retail sales was ap- 
proved by the Mississippi house of 
representatives. Under the bill, pre- 
mium gasoline would be the anti- 
knock variety, showing not less 
than 86 fuel octane. It would be 
colored red. 


Regular gasoline would be re- 
quired to have a fuel octane rating 
of not less than 80. It would be 
colored any color except blue, red, 
water white, green or mahogany 
by use of a harmless dye. 

Gasoline with an octane rating 
of not more than 80 nor less than 





the Royal Family’s 


. many record-holding racers, stock 


cars, and custom models. . . dozens more. 


Plus Interesting Events! 


Entertainment, famous personalities, London “bob- | 
bies” in person, motion pictures, music . . . all-in-all, 
an enjoyable and beneficial visit is promised every 


dealer—because 


YOU'LL MEET ENGLAND’S AUTOMOTIVE LEADERS . . . YOU CAN 
DISCUSS PROFITABLE FRANCHISE AND DEALERSHIP ARRANGEMENTS 
ON THE SPOT! PLAN RIGHT NOW TO ATTEND! 


50 would be sold as grade three 
gasoline and would be uncolored. 
+ * * 


Favor Dump Truck Rules 


Enactment of legislation provid- 
ing for regulation of dump trucks 
by Idaho’s public utilities commis- 
sion is favored by southwestern 
Idaho dump truck operators. 

* 7 +. 


Liberalize Jobless Law 


A bill liberalizing Kentucky’s un- 
employment compensation act was 
given final passage by the state 
legislature and sent to the gov- 
ernor. The measure raises maxi- 
mum benefits from $20 to $24 a 

(Continued on Page 32, Col. 1) 
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Affecting Factories and Dealers... 
Auto Advertising 


By George Deery 


Associate Editor 
Altered tactics in the postwar sales race aren’t being re- 
stricted to sales plans and personnel, it was indicated in 
reports last week of revamped ratios for dealer contribu- 


work done now because “the 
more you delay, the more you 
pay,” he states. 

“Danger Zone” is a campaign to 
remove any mystery or doubt in 
the car owner’s mind about the| 
cost and nature of engine repairs. 
With “Danger Zone” advertising | 
and point-of-sale material, motor- | 


work to be done before it is started. | 
Color page advertisements in the | 
Saturday Evening Post, Collier’s | 


15 


ards, who resigned to return to the 
public relations staff of Kudner 
Agency, which handles the Buick 
account. Richards, a former man- 
ager of the United Press office in 


| Detroit, will continue to work on 
| the Buick account. 


+ * * 


Olds on TV 


Ten screen and radio personali- 
ties appear in a new series of tele- 


tions to factory-dealer cooperative advertising funds. 
Detroit Dodge dealers report they have been approached 
om & proposal to Becet Cee eee eee 


participation from $10 to $20 
per unit sold, while the fac- 


tory ante would be $7 compared to 
the present $5. 

Chicago dealers for that fran- 
chise, through their advertising 
committee, learned of a plan to up 
their allocation by $4.50 per unit, a 
report from that city said last 
week. 

Ford dealers, on the other 
hand, figure to pay less under a 
new proposed scale which calls 
for a minimum of $7 to be kicked 
into the cooperative fund kitty. 
The plan is still tentative, it is 
understood, awaiting legal ap- 
proval. 

Last year Ford dealers’ contribu- 
tion to the reserve for advertising 
and promotion at the local level 
was $20, plus $10 earmarked for 
the fund administered solely by the 
factory. 

Media to be used in the Ford 
dealer-factory cooperative fund in- 
cludes newspapers, newspaper sup- 
plements, comic sections, outdoor 
boards, network radio, network TV, 
state farm papers, minute movies 
and literature. 

The dealer committee funds will 
support newspaper ads, local radio, 
local TV, minute movies and direct 


mail. 
+ os * 


Kardek Placed 


Kardek car-top carrier adver- 
tising will be handled by Hen- 
drick Advertising Agency, De- 
troit, Miller Mfg. Co., Detroit 4, 
announced last week. 

Manufacturing and sales rights 
for the carrier in the U. 8. and 
foreign countries has been ac- 
quired by Miller and the agency 
will direct ad activities here and 
abroad, Ellis J. Wright, Miller 
sales vice-president, stated. 
Charles T. Hendrick is the ac- 
count executive. 

Dealer material for newspaper 
ads will be furnished. 

* 


* * 


New Nash Appointees 


Appointment by Nash of an ad- 
vertising manager and sales pro- 
motion manager was announced 
last week by N. F. Lawler, direc- 


fe 
J. B. Huntress S. W. Williamson 
tor of advertising and sales pro-| 
motion. 

J. B. Huntress, formerly assis- 
tant advertising manager, becomes 
advertising manager. Huntress| 
joined Nash in 1945. He was at 
one time with the Boston Daily 
Record as manager of advertising 
production. 

S. W. Williamson, who has been| 
manager of sales training since | 
1947, has been advanced to sales| 
promotion manager. Before join- 
ing Nash he served for eight years | 
with the Jam Handy organization | 
as account executive and manager | 
of field merchandising. 

* a * 


Palooka’s Penchant 

Superior Coach rings the bell | 
again in its continuing program of 
safer school bus_ transportation. | 
Joe Palooka, the comic strip char- | 
acter, has been launched on a 
campaign to bring home the im- 
portance of school bus safety. 

Full-color posters and pocket- 
size booklets—all in comic-strip 
format—will be used in promo- 
tion to schools and kids the na- 
tion over. 

Superior is making the large 
posters available for bulletin boards 
in schools. The pocket-size booklet 
reproductions of the same poster 


will be distributed to children and 
offered free in advertising now ap- 
pearing in farm papers. 

7 * * 


Results for Hastings 


The “danger zone” program of 
Hastings Mfg. Co., launched last 
month, is off to a fast start, ac- 
cording to Aben E. Johnson, presi- 
dent, 

In addition to a healthy gen- 
eral increase in ring sales, a jump 
of 28 percent in new accounts is 
reported. Repeat sales on all ac- 
counts also indicates the motor- 
ing public is heeding the Danger 
Zone warning of having repair 


Yaa TA é St 


and other consumer publications | 


carry the plan to car owners 
throughout the country. Newspa- 
pers and radio will be used. | 


Keeling & Co., Inc., Indianapolis, | / 


is the agency. 
* 


Confirmed 

As indicated in the March 13) 
issue of Automotive News, Kudner 
Agency has been named to handle 
the advertising of GMC Truck & 
Coach. The announcement of Kud- 
ner’s appointment was made by 
J. E. Johnson, general sales man- 


ager. 
* + * 


Heads Buick PR 


Waldo McNaught takes his new 
position this week in charge of 


* * 


vision shorts recently produced in 
Hollywood for Oldsmobile. 

Among the stars featured in these 
new 80-second films are Eddie 
Bracken, Virginia Bruce, Don De- 
Fore, Brenda Joyce, Evelyn Ank- 
ers, Barbara Britton and Marjorie 
Reynolds. 

Three others, Martha Tilton, 
Gale Robbins and Ginny Simms, 
also sing a commercial parody of 

“In My Merry Oldsmobile.” 
Produced expressly to tie in with 

ublic relations for Buick with|Oldsmobile’s spring demonstration 
Rendeuarters in Flint. McNaught,|campaign, which started Apr. 1, 
picture editor of the Detroit Times,|each film follows a definite format 
had been with that paper since|with a different star: The show is 
1937. on CBS Monday, Wednesday and 

He succeeds Stephen H. Rich-|Friday at 7:30 p.m., e.s.t. 


“Just stopped you to compli- 
ment you on your excellent driv- 
ing. By the way, would you care 
to attend our annual charity 
ball?” 
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Lawsuits Affecting Dealers... 
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Court Decisions 


By Leo T. Parker 

Attorney at Law 
6 HAT is the law where an auto- 
mobile dealer takes a bank 
check in payment for an automo- 
bile and the check is returned 
unpaid marked ‘insufficient funds,’ ” 

a reader recently wrote. 


We have a law suit involving 
this point of law. Our purchaser 
sold the automobile to another 
innocent purchaser. Can we take 
possession of the car from the last 
purchaser? What other legal rights 
have we in a case like this?” 

Recently I uncovered two very 

interesting higher court decisions 
relating to the above exact law. 
Two different higher courts in 
different states decided similarly 
on this important question of law. 
I shall review both cases. 

All higher courts agree to this 
law: Unless a sales contract clearly 
states that an automobile is being 
sold on credit, the buyer must pay 
cash. If he fails to pay cash he has 
no legal title to the automobile. 


This is the law as between the 
buyer and seller. 


However, according to recent 
higher courts this usual rule of 
law is not applicable if the seller 
gives the first purchaser a bill of 
sale indicating to innocent persons 
that the automobile is unincum- 
bered, and the first purchaser sells 
the automobile. 

* + * 


Takes Bad Check 
OR illustration, in Wolfe Auto- 
mobile Co. v. Smith, 55 S. E. (2d) 
675, a Georgia case reported De- 
cember, 1949, testimony showed 
facts as follows: 


Wolfe Automobile Co. sold a man 
named White a 1947 Buick con- 
vertible for $2,725, and took a bank 
check for this amount. The automo- 
bile dealer gave White a written 
bill of sale which clearly indicated 
that White was legal owner of the 
car. The following day White sold 
the automobile to one Smith for 
$1,200 and traded in a 1941 Buick 





sedanet automobile valued at $1,- 
395. Wolfe Automobile Co. discov- 
ered that White’s $2,725 check was 
not good, when it was returned 
unpaid from the bank on which it 
was drawn. 

The auto company then sued 
Smith for possession of the auto- 
mobile contending that no legal 
title passed to White since the 
sale was for cash and White had 
not paid cash for the car. 
Notwithstanding this contention 
the higher court held that the auto- 
mobile dealer could not take pos- 

session of the car from Smith and 
said: 

“The exhibiting by White of the 
written bill of sale which had been 
executed by the plaintiff (Wolfe 
Automobile Co.) for the 1947 Buick 
convertible automobile on the pre- 
ceding day, the title thus acquired 
by the defendant (Smith) prevailed 
over that of the plaintiff.” 

* + - 


Not on Guard 


— respect to Wolfe’s conten- 
tion that Smith should have 
been put on his guard because the 
written bill of sale to White clearly 
had a notation, “Paid by check,” 
the court said: 

“A similar notation indicated that 





BRIGGS PRESENTS TO ANNOUNCER— 


Walter O. Briggs jr., vice-president of 
Briggs Mfg. Co., Detroit, presents Fred 
Wolf, emcee of WXYZ-TV's "Make It and 
Take It’ bowling show, with a matched set 
of golf clubs. The prize was awarded to 
Wolf as the sports announcer contributing 
most to industrial recreation. 





the seller accepted the check as full 
and final payment and delivered 
the possession of the automobile to 
the purchaser for any use that he 
might desire to make of the same.” 

Hence this Georgia higher court 
decided that where the seller of 





et set to “CHECK UP ‘N RING UP” 
while General Electric's auto lamp 
promotion is in full swing! 


Here’s how: check the lights of every car” 
for changeover! 


six!* General Electric 


campaign... 
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G-E lamp supplier. 








ZU 


eee 


Ta 






. \ on one car out of 
helps you do it with a big ad 


for your counter... 





* Nation-wide survey by Police 
Chiefs’ Association reveals one car 
out of every six needs essential lamps. 


GENERAL @@ ELECTRIC 


an automobile is so foolish as t 
give the purchaser a clear bill oi 
sale, such seller immediately 
parts with legal ownership to the 
car irrespective of whether the 
purchaser paid cash or not, a: 
he had agreed to do. 

And further, the fact that the 
seller includes in the bill of sa 
a clause merely that payment is 
made by bank check will not assis! 
him to recover possession of th 
automobile from one who inno- 
cently purchased the car from th: 
one who held a clear bill of sal 


It is advisable to state at this 
point that numerous higher courts 
are on record which hold that a 
seller does not part with legal 
ownership to the car if a check 
given in payment is_ returned 
marked “insufficient funds” pro- 
viding the testimony shows either 
(1) the last purchaser knew that 
his seller obtained possession of the 
automobile through fraudulent 
methods; or (2) the bill of sale 
given the purchaser by the seller 
included a sentence, as follows: 


“It is understood that legal title 
to the herein described automobile 
does not pass to said buyer unti! 
his check given as payment clears 


the bank on which it is drawn.” 
* * * 


Different Decision 
E SHALL now review a new 
Alabama decision in which the 
higher court held similarly to the 
above reviewed Georgia case. 


This court held that where a 
sale is made for cash, or with the 
understanding that a check repre- 
sents cash, no title passes to the 
purchaser until the check is paid. 


For illustration, in J. L. McClure 
Motor Co. v. McClain 42 So. (2d) 
266, reported December, 1949, the 
testimony showed facts, as follows 

A man named Jones drove his 
automobile onto an auction lot 
where he met a man named 
Harris who purchased the auto- 
mobile for $850. Harris gave 
Jones a check in full payment for 
the car. Jones signed a printed 
form of a “Bill of Sale of Motor 
Vehicle,” the blanks being filled 
in the handwriting of Harris. It 
acknowledged the receipt of $850, 
and contained warranty of title. 
Later the check was dishonored 
| and returned to Jones unpaid, 
| In the meantime Harris sold the 
automobile to J. L. McClure Motor 
Co. and presented it with the bill of 
sale signed by Jones. 

Jones sued the McClure company 
to recover possession of the auto- 
mobile. During the trial the deal- 
ership’s manager testified that 
when he bought the automobile 
Harris gave him as evidence of his 
title the bill of sale executed by 
White and then paid Harris $775 
for the automobile, and received a 
bill of sale from Harris. 

*~ * 7 


Bona Fide Sale 

T IS interesting to observe that 

the higher court held that the 
J. L. McClure Motor Co. need not 
return the automobile to Jones, 
saying: 

“It is our conclusion therefore 
that under the facts of this case 
showing that Jones surrendered 
possession of his automobile to 
Harris, and clothed Harris with 
indicia of title in the form of a 
bill of sale to the automobile, and 
also the tag receipt therefor, is 
estopped from denying the validity 
of McClure’s title, who under the 
evidence submitted is shown to be 
a bona fide purchaser from Harris.” 
This court also held: 

“One may possess a chattel as 
a borrower, a bailee, lessee, or 
under other varied circumstances. 
A purchaser is not entitled to 
rely on possession alone as indi- 
cating title and right to sell.” 

However, as above explained 
where the owner of an automobile 
gives another not only possession 
of the automobile, but also indicia 
of ownership, a bona fide purchaser 
from such person is protected. 

In other words, this court held 
that one who has possession of an 
automobile can give legal title to 
a purchaser, if the testimony proves 
that the owner did some act which 
indicated to the last purchaser that 
the one in possession had lega! 
title to the car. This court also said: 

“Where one of two equally inno- 
cent persons must suffer, the one 
whose act enabled the wrongdoer 
to commit the wrong must suffer 
the loss.” 

The latter law is recognized by 
all higher courts in the U. S. 
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On the Financial Front... 


Hudson Loses Lead 
In Short Total 


By George Deery 
Asscciate Editor 

a were a few substantial 

increases in the short position 
of automotive stocks in the month 
ended March 15 with Studebaker 
maintaining the greatest total in 
the group, according to a compila- 
tion by the New York Stock Ex- 
change. 

Nosing out Hudson, which has 
frequently led the automotive 
group in the past year, the South 
Bend firm is credited with 67,430 
shares against its 66,701 in the 
report for the month ended Feb. 
15. 

Hudson had 61,021 shares, This 
compares with 66,920 for that firm 
in the preceding report. Another 
to show less shares on the short 
side was Chrysler with 41,497. At 
the middle of February its aggre- 
gate was 44,372. 

* > > 
(ens. MOTORS, however, 
F was among the 10 issues in 


Nash Enjoying 
One of Its Best 


Fiscal Years 


The 1950 fiscal year ending Sept. 
30 should be one of the most pros- 
perous years in Nash history, Presi- 
dent George W. 
Mason told stock- 
holders last week 
in a letter accom- 
panying 
dividend checks. 


true despite some- 


ings in the first 
half-year than in 
the like period of 
1949, because of 

George W. Mason limited production 
and higher costs resulting from the 
steel and coal strikes, he said. 

“The steel situation is now im- 
proving rapidly, giving promise of 
higher production and elimination 
of premium steel price penalties for 
the remainder of the fiscal year,” 
Mason stated. 





“Field stocks of cars and elec-| 


trical appliances are conservative 
and retail demand is_ excellent. 
Present 


entirely satisfactory.” 
” . * 


American Brake Shoe Net 
Dips as Sales Slide 


Sales of American Brake Shoe 
Co. totaled $91,734,580 during 1949, 
William B. Given jr., president, 
states. This represented a decline 
of approximately 23 percent, or 
$28,456,204 from sales of $120,190,- 
784 in the previous year. Sales in 
1948 were the highest in the com- 
pany’s history. 


Net earnings for 1949 were $3,-| 
equal to $3.22 a common} 


987,844, 
share. Net earnings in 1948 were 
$5,184,317 or $4.42 a common share. 
Unfilled orders at the year-end 
were $13,400,000, compared with 
$30,871,000 at the end of 1948. 








Migrating ducks near Roscom- 
mon, Mich., thought a rain-slick- 
ened highway was a river so they 


let down. One was killed and 


others injured. 


current | 
This should be} 


what lower earn- | 


indications are that the| 
company’s spring business will be| 


| 
| 
| 
| 
} 
| 











which the position increased. For 
this member of the Big Three, 
there were 36,359 shares, which 
compares with 34,472 shares a 
month ago. 

Other totals on the upside were 
Goodrich with 8,065, an increase 
of 15 over the preceding month; 
Goodyear, 6,160 against 6,090; 
Nash, 17,785 against 16,750. 

The sharp gain in Packard was 
to 12,559 shares from 3,172. Willys- 


Overland likewise gained to a! highest in nearly 18 years—com- 


pared with 2,350,311 on Feb. 15. 
This represents the highest rise 


March total of 8,860 from a tally 
of 6,845 in February. 
Sparks-Withington was credited} since July 15, 
with 10,585 shares. In February} The previous high was in May, 
2,900 shares on the short side were| 1932, when the short interest was 
listed for it. placed at 2,601,148 shares. 
+ + . + * . 
T= BUDD total stood at 7,691 
shares, compared with 6,780 
Feb. 15. There were five stocks in 





Auto Stocks 





which a decline in the short total] (4 top a a aon 
was registered. In addition to Gestion Beaten hae Ris 25% 25, 
Chrysler and Hudson, were two| General Motors _. 77 16% 
truck makers. Mack’s 15,155 com-| fiydson ........ . 18% 14% 
pares with 15,567 a month earlier,| Kaiser-Frazer .... 5% .6 
and Reo’s 8,410 represents a drop! Nash-Kelvinator .. 17% 17% 
from 8,935 a month ago, The Gar| packard .......... 3% 3% 
Wood total was off to 7,200 from Studebaker ....... 29% 30% 
8,500 in February. re -20 25 
All companies listed in the Willys-Overland .. 5% 6 
compilation had a total short po- Average for — 
sition of 2,573,569 shares—the 10 Stocks ...... 22.20... . 22.88 
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One of Borg-Warner's great contributions to the auto- 
motive industry ond America’s car owners is the B-W 
Automatic Overdrive. When it is engaged, every mile 
driven is restful, reloxed—free from fatiquing engine 
vibration and noise. And out of every 70 Overdrive miles 
enough gas is saved to stretch the distance 30 miles further. 

That's because the B-W Overdrive cuts engine revolu- 


tions 30% ot speeds above 26 miles per hour. At 50, for 






ENGINEERING 





THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: BORG & BECK - 
BORG-WARNER SERVICE PARTS - 
FRANKLIN STEEL - 


Betacinseer 


SPRING DIVISION - 


ALMOST EVERY AMERICAN BENEFITS 
DAILY FROM THE 185 PRODUCTS OF 


MARBON - 
MORSE CHAIN CO.,LTD. - 


PINE RIDGE-3O~ 


instance, a car's engine is lazy 
means less engine weor, too— 
repoir bills 

The Automatic Overdrive is 


product of B-W's Warner Gear 


which Borg-Warner daily serves 


.. ond America. 


BORG-WARNER 


BORG 
CALUMET STEEL ~ DETROIT GEAR - 
LONG MANUFACTURING - 
LS Eee Ee ay eee 
a 0 Oe 


WARNER GEAR + WA 


INGERSOLL STEEL - 
EUR e eee ee ee 2 
NORGE - NORGE-HEAT - 
WARNER AUTOMOTIVE PARTS - 


DETROIT PUBLIC LIBRARY 
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49 Loss by Reo 
Near $2 Million 


Reo last week reported a net 
loss of $1,968,316 for the year end- 
ed Dec, 31. Net sales for the year 
totaled $23,242,960. These figures 
compared with a net profit of $110,- 
068, equal to 22 cents a share for 
the preceding year. Net sales in 
1948 were $38,307,791. 

Joseph S. Sherer jr., president, 
told stockholders that “increased 
competition from the major com- 
panies in the lighter truck field 
plus Reo’s strengthened position in 
the larger units” is reflected by a 
swing in the company’s business 
toward heavy trucks. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No, 1 Industry ... an esti- 
mated more than 100,000 readers weekly! 


PRODUCTION 


ing along at 35. That 


longer life and fewer 


a development ond 


Division. It is typical of 


the advanced engineering and precision production with 


the automotive industry 








SUI CMeL Le 
DETROIT VAPOR STOVE 
LONG MANUFACTURING CO., LTD. 


INT - MORSE CHAIN 
ROCKFORD CLUTCH 
RNER GEAR CO., LTD. 
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Auto Market Page... 


Texas Business Blossoms 


because of the fact that they are 
losing the best part of the year 
with little chance of making it 
up later. 

Registration reports show an in- 
crease in registrations from out- 
state deliveries. City dealers are 
alarmed at the increasing number 
of cars purchased from low-over- 
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baker, 37; Willys, 4, and miscellane- 
ous, 12. 

New-truck sales were: Chevrolet, 
61; Diamond T, 2; Divco, 3; Dodge, 
8; Federal, 1; Ford, 44; GMC, 11; 
International, 6; Mack, 1 Pontiac, 
1; Reo, 1; Studebaker, 1; Willys, 2, 
and miscellaneous, 2. — (William 
Ullman.) 


By Charles K. Cates 
Staff Correspondent 


The demand for new cars in 
Texas is phenomenally heavy for 
the season and the pressure on 
dealers and factory zone and re- 
gional branches rivals that of the 
early postwar days, a checkup at 
these sources in Dallas reveals. 












* * * 


Factory men and dealers, 
amazed at the high level of sales, 
have been told by factory head- 
quarters executives that the mar- 
ket for cars appears stronger in 
this section than most any other 
in the nation. 

Despite record production, deal- 
ers are being deluged with re- 
quests for delivery and they in 
turn are turning car distribution 
departments into madhouses with 
calls for more cars. 

Ford’s factory branch in Dallas 
says that dealer insistance on de- 
livery of cars—despite the com- 
pany’s record postwar production 
—is actually as great or greater 


head sources. 


anticipated.—(Sam X. Hurst.) 


* * . 


Cleveland 








ary. 
New-car sales, however, reflected 










Shop volume is maintaining a 
level somewhat below that of a 
year ago with little, or no, increase 


Easter and spring promotions in 
Cleveland pushed used-car sales 
above all other marks for the year 
with a record sale of 2,902 units 
during the week ended March 18. 
The figure was also almost 100 units 
above the previous week, and was 
800 over the same week in Febru- 


the effects of the Chrysler strike 
with total sales for the week reach- 
ing 1,412 units—only 5 percent 






than during the days of the acute 
postwar shortage. 












Manchester, N. H. 


Industrial and commercial pros- 
perity in New Hampshire’s largest 
city topped all previous years dur- 
ing 1949. 

The report omitted the last 
quarter of the year, but up to the 
end of the third quarter Man- 
chester payroll disbursements had 


chosen Miss Pittsburgh Auto Show and was 


ing permits, with predictions by 
the chief building inspector that 
“it looks like Denver’s biggest 
building boom in history.” 

Unemployment in the metropoli- 


reached more than $54,000,000. —|tan area showed another encour- 
(Guy Langley.) aging drop in February. Bank 
. * clearings, one index to business 


conditions, increased 9 percent dur- 
Fort Worth ing the first 60 days of this year. 
A strong market for new cars in|Denver sales tax collections in 
Tarrant county (Fort Worth), Tex.,|February showed a 19.61 percent 
prevailed in February when deal-|increase over February of last 
ers delivered 1,203 new cars and| year. 
195 new trucks and commercial This all means better business 
vehicles. and auto dealers here point out 


ROYALTY OF PITTSBURGH SHOW —Gladys Weis, 





This heavy demand situation 
appears to cover practically the 
entire list of makes. Inventories 
in Texas dealers’ hands are far 
below normal and the area offices 
of only one or two makes report 
anything like a normal inventory. 
In the most popular makes in- 
ventory is reported as mostly “in 
transit” merchandise. 

The facts apparent in this survey 
are born out by statistics. The 
University of Texas bureau of busi- 
ness research reports that auto- 
mobile dealer sales—up 8 percent 
in February over January—led an 
upsurge in the sale of durable 
goods which has lifted Texas total 
retail sales in February $2,000,000 
above those of January. The latter 
figure is 10% percent above the 
total retail volume for the same 
month a year ago. 

Texas motor car registrations are 
running well ahead of last year’s 
pace, which set an alltime record. 

In Dallas county, for instance, 
2,519 cars and 433 trucks were reg- 
istered in February as against 1,- 
425 cars and 367 trucks in the cor- 
responding month of 1949. In Jan- 
uary the county registered 2,022 
cars as compared with 1,184 in 
January of 1949. 

Dallas’ 2,519 new cars regis- 
tered in February was the largest 
total for any postwar month ex- 
cept September, 1949, when 2,718 
were registered. 

Some increases in factory allot- 
ments for this area appear not to 
have made much dent in the strong 
demand. 

Most factories, pressed by sur- 
prisingly heavy national demands, 
have not been able to make dis- 
tribution adjustments sufficient to 
relieve the pressure in this area, 
field men say. 

Most factories are still on an 
allotment basis and find it difficult 
to do much extra for this area 
under the circumstances. 

Studebaker is known to have in- 
creased the allotment for its Texas 
zone by 100 percent—and the deal- 
ers are still taking all the cars 
they can get and are crying for 


more, 
+ * * 


Pittsburgh 


New-car registrations in the 
Pittsburgh area during the week 
ended March 18 “reflected a coun- 
ter-seasonal decline,” according to 
the University of Pittsburgh. 

* * 


St. Louis 


With the first few days of spring- 
like weather, there has been a pro- 
nounced increase in interest and 
buying of both new and used cars 
in St. Louis. Dealers with cars 
available are reporting record de- 
liveries. Used-car turnover is pro- 
gressing at a satisfactory rate. 

Profits are declining per unit de- 
livered, and, some dealers report, 
competition is even rougher than in 
the “slambang” days of 1941. Deal- 
ers in all of the Chrysler lines are 
suffering from lack of parts as well 
as cars. 

Seme dealers in these lines 
have about reconciled them- 
seives te a year without profit 






















above the February level and some- 
what under the peak reached in the 
latter part of January. 


In the truck field, new vehicles 
sold numbered 145, five under the 
previous week, while used-trucks 
reached 222, almost 40 above the 
previous seven-day period.—(San- 
ford Markey.) 


* . * 


Phoenix 


New-car and truck sales in Phoe- 
nix in the first two months of this 
year greatly exceeded the total for 
the same months in 1949. 


During February, 1950, Phoenix 
showed 637 new-car purchases, 
while the state sales record was 
1,588. 

For trucks in the same period 
the state sold 397 units, with 132 
sold in Phoenix. 

The first two months of 1949 pro- 
duced 1,853 car sales for all of 
Arizona. For the same period in 
1950, Arizona”s record shot to 
2,974—an increase of over 35 per- 
cent. 

January and February of 1949 
saw 650 trucks sold in Arizona. 
The same period of 1950 showed 
a count of 749 trucks sold.—(Shel 
Engel.) 


* * * 


Washington 


New-car sales in the District of 
Columbia during February jumped 
to 2,063 units, the Washington 
Automotive Trade Assn. reports. 

The successful automobile show 
held here in February was credited 
in a large measure for the month’s 
spurt in business, 

While car sales were high, 
there was no spurt in new-truck 
sales. The month’s total was 144 


New-car sales by makes in Feb- 
ruary were: Anglia-Prefect, 3; 
Austin, 4; Buick, 117; Cadillac, 14; 
Chevrolet, 488; Chrysler, 44; Cros- 
ley, 1; DeSoto, 28; Dodge, 101; Ford, 
370; Frazer, 2; Hudson, 39; Kaiser, 
4; Lincoln, 22; Mercury, 135; Nash, 
30; Oldsmobile, 190; Packard, 23; 
Plymouth, 243; Pontiac, 152; Stude- 









The February figure for new 
cars was well ahead of Janu- 
ary’s total of 964, but the new- 
truck mark of 195 in February 
was slightly below the preced- 
ing month’s 199 deliveries. 
Buick, 113; 


were: Cadillac, 


12; Oldsmobile, 91; Packard, 20; 


baker, 82, and Willys, 6. 


11; Ford, 76; GMC, 10; Internation- 
al, 11: Mack, 1; Studebaker, 9: 
White, 3, and Willys, 6. 

+ * * 


Wheeling, W. Va. 


The effect of the prolonged coal 
strike on business in Wheeling, 
W. Va., showed up in new-car 
sales for February. Sales for Feb- 
yuary totaled 126 units, compared 
with 146 for January. February, 
1949, sales were 82. 

Sales by makes in February 
were: Buick, 8; Cadillac, 2; Chev- 
rolet, 34; Chrysler, 1; Crosley, 2; 
DeSoto, 1; Dodge, 2; Ford, 22; Hud- 
son, 4; Lincoln, 5; Mercury, 6; 
Nash, 5; Oldsmobile, 5; Packard, 
3; Plymouth, 11; Pontiac, 10, and 


Plymouth, 32; Pontiac, 75; Stude- 


New-truck sales were: Chevrolet, 
66; Diamond T, 1; Divco, 1; Dodge, 


that there are many people still 
in the market for new cars, and 
with business good they can pur- 
chase them. 

The used-car market is also good 
with postwar cars commanding 








February new-car sales by makes | good prices. There have been some 
ys BY 
Chevrolet, 321; Chrysler, 12; DeSoto, 
12; Dodge, 28; Ford, 266; Hudson, 
16; Lincoln, 3; Mercury, 103; Nash, 


reductions in the prices of prewar 
cars built before the war, but later 
models have held their own.—(Ira 
R. Alexander). 
* * 


Kokomo, Ind. 


New-car sales during February in 
Howard county (Kokomo), Ind., 
slid below the mark reached in 
January but remained well ahead 
of the same month last year. 

The total in February was 170 
units, compared with 209 in Janu- 
ary and 128 in February, 1949.— 
(Leslie E. Dunkin.) 


* * * 


Toledo 


The Chrysler strike caused a 160- 
unit drop in new-car sales in Lucas 
county (Toledo) in February, but 
the total was still well ahead of 
the same month last year. 

There were 1,288 new cars sold 
in February, compared with 1,448 
in January and 952 in February, 
1949. For the first two months 
of the year, sales totaled 2,736 






THIS WINDOW WAS A GOOD MERCHANDISER—Night view of the display windows of 7 
E. A. Peterson & Sons highway location near Anna, Ill. The entire initial shipment of 1950 and Packard, 1. 
Studebekers was sold from window display promotion alone, the company states 






Studebaker. 5. units, against 2,029 last year. 
New-truck sales for February| While sales of all Chrysler prod- 
dropped to 12 units, compared with |Ucts took a nosedive in February, 
16 in January. Sales by makes|they jumped for Ford and several 
were: Chevrolet, 5; Divco, 1; Dodge, |General Motors makes. 
2; GMC, 1; International, 1, shai ..5 To Sanuary to 77 in Pebruacy; 
; se n ; 
Pontiac, 2.—(harry S Taye) | Dodge from 9 to 41; Chrysler from 
|68 to 25, and DeSoto from 22 to 11. 
Denver Ford sales increased in the same 
Sales of new cars continue brisk | period from 247 to 282; Buick from 
in the Denver market. What is/|73 to 86; Cadillac from 7 to 14, and 
more, Denver dealers look for rec-| Oldsmobile from 67 to 82. However, 
ord spring and summer business.|Mercury dropped from 95 to 79; 
The business picture in Denver is| Chevrolet from 448 to 403, and Pon- 
extremely bright. The most pros-|tiac from 111 to 93. 
perous year in the city’s history Independent sales varied. Down 
seems well on its way, based on| from January to February were: 
two-month comparisons of various| Hudson, 31 to 27, and Packard, 
business barometers. 4 to 3; while up were Kaiser, 1 
Outstanding increase so far | to 4; Nash, 29 to 30; Studebaker, 
this year is the value of build- | 7 to 13, and Willys, 9 to 11. 
Sales of commercial vehicles in 
February were on about the same 
level as in January, but increased 
over a year ago. There were 125 
sold in February, 122 the month 
before and 114 in February a year 
ago. February leaders were Chev- 
rolet, 46; Ford, 35; GMC, 14, and 
5 each for Dodge, International, 
Mack and Willys.—(Simon Alpert.) 
* +. * 


Westmoreland, Kans. 


February automobile business in 
Pottawatomie county (Westmore- 
land), Kans., gained about 30 per- 
cent over February, 1949. Dealers 
attributed the gain to a fine, open 
winter and good farm prices, The 
county treasurer reported 38 new 
units sold, compared with 28 new 
cars during the same month last 
year. 

Sales by makes during Febru- 
ary were: Chevrolet, 19; Stude- 
baker, 1; Buick, 5; Plymouth, 2; 
Ford, 3; Pontiac, 1; Oldsmobile, 
3; Dodge, 1; Kaiser-Frazer, 2, 





New-truck business in February 





23-year-old Pittsburgh beauty, was 
Jacque Mercer, Miss America, as 
the climax of the recent show. The exhibit was the first of its kind in Pittsburgh since before 
the war and drew capacity crowds each day and evening, according to show officials. 


crowned by 





also gained with 16 units sold dur- 
ing the month, compared with 10 
units in February of last year. 


Used-car sales increased to 87 
units in February, against 65 in 
the same 1949 month. Used-truck 
sales declined during the month to 
17 units, in contrast to 22 sold in 
February, 1949. 

New-truck sales by makes were: 
Chevrolet, 2; Ford, 3; GMC, 8; 
Dodge, 1; International, 1, and 
Studebaker, 1. — (George M. Hun- 
holz.) 


* * . 


Columbus, O. 


A strong market for new cars 
was evidenced in Franklin county 
(Columbus), O., during the first 15 
days of March, despite the fact that 
sales by strike-hampered Chrysler 
Corp. dealers amounted to only 52 
units. 

Total new-car sales for the first 
half of March were 914 units, com- 
pared with 1,022 in the first half 
of February and 644 in the first 
15 days of January. 

New-truck sales during the 
period were also under those of 
February. The total in the first 
half of March was 77, while in 
the first 15 days of February it 
was 94. In the first two weeks 
of January, 66 new trucks were 
delivered. 

New-car sales by makes in the 
first 15 days of March were: Aus- 
tin, 2; Buick, 85; Cadillac, 17; Chev- 
rolet, 175; Chrysler, 11; Crosley, 3; 
DeSoto, 6; Dodge, 18; Ford, 194; 
Frazer, 2; Hudson, 68: Kaiser, 10; 
Lincoln, 8; Mercury, 53; Nash, 38; 
Oldsmobile, 73; Packard, 15: Plym- 
outh. 17; Pontiac, 69; Studebaker, 
46; Willys, 2, and miscellaneous, 2. 

New-truck sales were: Autocar, 
1; Chevrolet, 27; Dodge, 6; Ford, 
25: GMC, 5; International, 4; Mack, 
1; Reo. 2; Studebaker, 2; White, 1, 
and Willys, 3.—(Bert Strang.) 


t * * 
Hamilton, Ont. 
Reports from some Canadian 


cities that the bottom has fallen 
out of the used-car market do not 
apply to Hamilton, local dealers 
declare. 

“Good cars still command a good 
price” is the comment of one 
dealer. Hamilton buyers are ad- 
mittedly cautious, he adds, but they 
still pay a fair price for a good, 
clean car. 

Some local dealers state that 
they are looking forward to a 
very successful year. This is not 
“whistling in the dark,” they say, 
but is borne out by sales made 
so far this year. 

Sales fluctuate greatly with the 
weather, they assert. “Yesterday. 
which was a bright, warm day,” 
said one dealer, “we had over 150 
calls. Today, a dull and rainy day, 
we do not expect more than a 
dozen calls.” 

The general opinion of the Ham- 
ilton dealers seems to be that local 
buyers will not take anything as 
in previous years, but they will 
buy good used cars priced reason- 
ably.—(George E. Toles.) 


Cincinnati 


New-car, used-car and new-truck 
registrations in Hamilton county 
(Cincinnati) were all on the up- 
swing during February. The 
month’s new-car total of 2,361 units 
raised the sales figure for the first 
two months of 1950 to 4,695 units— 
nearly 1,400 above last year’s Janu- 
ary and February sales. 


Judd-Monroe Builds 
A $157,000 building is under con- 
struction for Judd-Monroe Motor 
Co. (Chrysler-Plymouth), Wayside 
Dr. and Gulf Freeway, Houston. 
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Merchandising 


Memos to Dealers 


By Bob Finlay 





woes seen a lot recently about 
salesmen’s schedules to help 
salesmen make good use of their 
time. 

Not sure who started the pro- 
gram below. We've seen it attribu- 
ted to various sources. Last place 
was Ford Dealer News. At any rate, 
here it is: 

1. Lot Time—Handle all walk-in 
traffic. Make up and address 100 
pieces direct mail. 

2. Telephone—Make 15 calls, fill 
out telephone record cards and 
“thank you” penny post cards. 

3. Spears—Make 25 spear con- 
tacts asking for business. 

4. Would You Takes—Place 25 
Would-You-Takes on suitable cars 
and trucks, offering a deal. 

5. Bird-Dog—Contact 5 new bird- 
dog locations and/or follow up old 
bird-dog connections previously cul- 
tivated. 

Evening responsibility — (1) 30 


Direct-mail pieces; (2) 5 phone 
calls. 
Certainly sounds like it would 


keep a salesman on the go. 
* + + 


Display 
” SETTING up a used-car lot 
adjacent to its building in Buf- 
falo, Amherst Motor Sales experi- 
mented with a new display 
arrangement which is said to be| 
working out very successfully. 
Instead of erecting its fence | 
close up to the sidewalk, the | 
dealer set the fence back far 
enough to permit display of one | 
| 





row of cars in front of the fence, 
almost flush with the sidewalk. 


A spokesman for the firm pointed 
out that this method of display has 
been a good traffic puller. Pedestri- 
ans and motorists who might hesi- | 
tate to enter the fenced in lot, | 
frequently will stop to inspect the 
cars that are displayed in front. | 
This often arouses interest and) 
leads to further inspection in the 
lot proper and eventual sales. 

* - * 
Up Publicity 
you might call this high-flown | 
publicity. The other day, Wray | 
Bros. (Ford), North Hollywood, | 
released a yellow balloon with a/| 
lubrication agreement attached. 
This led to many calls to the 
sheriff’s office reporting a flying 
disk. 

In an hour and a half the balloon 
was picked up by a Glendale resi- | 
dent. He received a year’s free | 
lubrication service. 

* * * | 
Strike Angle 

Geffen Motors, Utica, N. Y., De- 
Soto-Plymouth dealer and veteran 
of 35 years in the automobile busi- 
ness, pulled no punches in a news- 
paper ad which told the public 
frankly of the firm’s plight as a 
result of the Chrysler factory 
strike. 

The ad carried a sketch of a 
walnut in the jaws of a nutcracker. | 
Caption said: “That’s Us—In The 
Middle There. We're In A Heck Of 
A Fix.” | 

Copy continued: “Regardless of | 

what we do, or say, we can’t | 
settle the strike at the factory. 
We're caught in the middle. No- 
body is mad at us, and yet we | 
can’t get new cars to keep our 
sales organization busy. 

“So, we’ve got to have used cars 
to sell; lots of them. We're pre- 
pared to pay good cash dollars for 
good used cars. If your car is in 
good mechanical condition, or can 
be repaired and put in A-1 shape 
by our mechanics, we will pay you 
top price. Before you sell your used 
car to anyone. . . See Geffen Mo- 
tors first.” 


| 
' 





« * +. 


Truck Specials 
you can have used truck specials | 

as well as used car specials. By- | 
gel GMC Truck 





in Albuquerque. | 


N. M., advertises a used-truck 
special daily on its radio program. 
+ * ” 

Hails Saleswomen 
M B. WITT, president of Witt 
o 


Motors (Nash) in Amarillo, | 


Tex., notes the trend toward di- 
recting auto salesmanship at 
women and comments: 

“I asked myself: So What? The 
answer is that I now have two 
women as sales ladies.” 

Witt remarks that the first day 
they were on the staff he noted that 
“they pulled the men of the sales 
force up to tip toe.” 


Dealer Witt in six months or so on 
how the idea is working out. 
7 ” * 


Service Puller 

N PERU, Ind., Richter Motor 

(Buick - Oldsmobile), advertised: 
“You Won’t Get Old So Fast If 
You Keep Your Car Young!” 

“Copy said: “An automobile is a 
better manufacturing job than a 
human being in respect to repairs 
and replacements. Each and 
every part of your car can be re- 
placed with a new one—often a 
better one—when wear and tear 
make it necessary. 

But unlike its driver an automo- 
bile cannot correct its own defects. 
It has no power to restore itself. 
It must have help or it will steadily 


| deteriorate until it is only junk. 


.. . You can enjoy new car pep 
and performance as long as you 
own your car, regardless of years 
or miles. .. . But taking your car 
to a service station is much like 
going to a doctor. Give your car 
the benefit of experience, responsi- 
bility, up-to-date tools, equipment, 
methods. Take your car to a place 
where service is a serious matter, 


1950 





COURTESY OF DOWN STATE CHEVROLET—Dealer Herman Wallace is shown presenting 
the keys of a 1950 Chevrolet ‘welcome wagon" to Mrs. Elwood K. Wylie, hostess of f- 
bondale, Ill., where the dealership is located. Down State also furnishes two driver-training 
cars, one to Southern Illinois university and the other to Carbondale Community high schéol. 





New Mexico Truckers 


Set Roadeo Aug. 18-19 


ALBUQUERQUE, N. M.— New 
Mexico Motor Carriers Assn. has 
set Aug. 18-19 as dates for the truck 
roadeo and awarded the American 
Truckers Assn. “driver of the 
month” citation to Haskell L. Wade, 
driver for Ferguson-Steele Motor 
Co. 


Wolcott Sells Nash Outlet 


Sale of Wolcott Nash Motors, 
Inc., Elmira, N. Y., ended 47 years 
of service in the automobile field 
for Samuel K. Wolcott sr. The 
Nash dealership was sold to Fred- 
erick W. Bronson, head of Pioneer 
Motors, which handles Kaiser- 


Hope we remember to check with | not a side line... . 


BETTER YOUR BUSINESS. 







You can have fresher, more complete information 
about your business than ever before . . . flatten out 
month-end peaks and get your own statements 
out on time—and reduce all figuring costs by a 
healthy margin to boot— with Burroughs machines 
at work in your established accounting system. 


Sales and cost figures on new cars, used cars, 
service, and parts can be analyzed by you daily. 
You know where you stand! The same is true of 
accounts receivable and accounts payable. Prepa- 
ration of monthly financial statements is merely 
a matter of transferring general ledger totals. So 
much mental and manual work and duplication 
of effort are eliminated that a 30 per cent saving 
of accounting department time is not at all unusual. 


The complete range of the Burroughs line—from 
a full-size adding machine at $125 up through 
equipment for the most complex figuring and 
accounting assignments—allows us to recommend 
the machines that fit the job... that best serve your 
present accounting procedures. There’s no need 
to change the job to fit the machines. 





sales and cost — 
Available Daily’ 


Burroughs has worked closely with automobile 
dealer accounting departments through the years. 
This experience equips our representatives to help 
you solve your problems directly, economically 
and to your greatest advantage. 


Let your local Burroughs man help you find out 
how best to meet your particular needs. Call him 
in today. See for yourself how Burroughs machines 
can pare your office costs . . . improve your office 
efficiency. Burroughs Adding Machine Company, 
Detroit 32, Michigan. 


Money-saving Methods for You! 


Your local Burroughs man will be glad to show 
you this Automobile Dealer Accounting Manual 
—suggested plans and form layouts for every 
size dealership . . . ways to keep track of sales, 
costs, and profits . . . complete machine descrip- 
tions. Ask him to show you how easily and 
simply you can get the records you need—and 
lower your accounting costs. No obligation. 
Your telephone book will give you his number. 





WHEREVER THERE’S BUSINESS THERE’S 


Burroughs BP 





Frazer autos in the Elmira area. 
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Automobile 
Classification 


















Exhibit ~ 


I THE RECENT nationwide Exhibition of Outdoor Advertising Art for 1949, 
sponsored by the Art Directors’ Club of Chicago, Ford posters not only made a 
clean sweep of the automobile classification, taking first, second and third places, 
but went on to win the First Grand Medal Award as best of the entire show. 


It was the first time in the 18-year history of the annual exhibit that the entries of 
one company ever won sweepstakes awards. In addition, three honorable mentions 
were awarded other Ford entries. 


Such official recognition testifies to the great popular appeal of Ford Outdoor 
Advertising—an appeal that works to the advantage of Ford Dealers everywhere. 
It’s another definite reason why “it’s great to be a Ford Dealer.” 








FORD Division of FORD MOTOR COMPANY 
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ean Held 


First Grand Medal Award 
as best in entire show 
was won by this FordCar 
24-sheet. It also was 
named first in the auto- 
mobile classification. 





Second place in the automobile group went to 
this unusual and attention compelling Ford board. 


6 A pelnoin Winner of third place in the automobile classifi- 
cation was this 24-sheet design for Ford Trucks. 


ee. : iw! 
| BECAUSE Built 


CNet titi 3 cE 








22 


AUTOMOTIVE NEWS, APRIL 3, 1950 





Sawyer Asked 
For Clarification 


Of Trust Laws 


NEW YORK.—A plea for clari- 
fication of existing antitrust laws 
rather than enactment of new ones 
has been submitted to Secretary 
of Commerce Sawyer by the Com- 
merce and Industry Assn, of New 
York. 

The trade group also called for 


athy toward normally accepted 


business procedure. 


Association Secretary Joseph A. 


Owner Sues for Refund 


Sinclair asserted that while the} Qn Much-Repaired Car 
antitrust laws were vague, and con- CINCINNATI. — Because his 
fusion in their application and ad-| 4949-model car was in a garage 
ministration was acknowledged on| for repairs six of the first nine 
all sides, nevertheless business men| months he owned it, John How- 
went to great lengths to comply| ard is asking a refund of the 
with them, despite the laws’ un-| entire purchase price. 
certainty. 


In common pleas court, here, 
he filed suit to set aside the 


AUTOMOTIVE NEWS WANT ADS have| S@le and asked return of $3,- 


been proven the quickest, 
method of reaching the 


least expensive| 939.92 from Johnny Dell Motors 


men who want Co, 


what you have or have what you want! 
eradication of governmental antip-|see the back pages of this issue. 








For FDR, Stalin 


Detroit Firm Produces 


Armored Cars 


CHICAGO. — In a small brick 
building in suburban Detroit ar- 
mored cars have been turned out 
for Joseph Stalin, Franklin D. 
Roosevelt, King George VI and 
Walter Reuther. 

How Detroit Wolverine Mfg. Co. 
does its work and tests its prod- 
ucts has been revealed in the April 
Coronet magazine. The article says 
prices range from $8,000 to $13,000 


for a complete armor job, includ 
ing the car. 

Detroit Wolverine offers a selec 
tion of armor. A “partial” job i 
often done for police cars. Thi 
includes a heavy windshield and 
protected grille and dash. A “semi 
armor includes the front half o: 
the car, and a “complete” job is th 
entire car. 

The company is owned by bro 
thers, Carroll M. and Whitne, 
Smart. 


Others are profiting from AUTOMOTIV! 
NEWS want ads. Why not you? 





New Passenger Car Registrations, 48 States for January, 1950-1949 


Car registrations by states are released 
here weekly, as completed by R. L. 
Polk representatives in state capitals. 
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New Passenger Car Registrations, 22 States for February, 1950-1949 
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New Commercial Car Registrations, 48 States 


Truck registrations by states are 
released here weekly, as com- 


pleted by R. L. Polk representa- 
tives in state capitals. 


Brockway 


Diamend T 


International 
Kenworth 


for sanilaly, 1950-1949 


Sterling 
Studebaker 
Willys-Overland 
Miscellaneous 


Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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Dealer 


When the Fort Pierce (Fla.) 
chamber of commerce decided to 
hold a dance to obtain funds for 
safety fishing balconies for the 
South bridge, nine local dealers 
agreed to cooperate by giving a car 
for the door prize. 

Names of the dealers were drawn 
from a container. The name of Bass 
Motor Co. (Pontiac) was pulled, 
so the lucky ticket holder will be 
given a 1950 Pontiac. 

* * * 


Pabst Honored on Coast 
By Ford Advertising Men 


James Pabst, outgoing president 
of the Ford Dealers Advertising 








Assn. for the Richmond (Calif.) 
area, was honored for his eight 
years of service as a director—the 
last five of which he was president 
—during a business luncheon meet- 
ing in San Francisco. 

= af . 


Elliott Enters Primary 


Jack C. Elliott, vice-president 
of Royal Motors, Inc., Jackson- 
ville, Fla., has announced his 
candidacy for a seat in the state 
legislature from Duval county, 
subject to the Democratic pri- 
mary on May 2. 


Motor Stethescope Used 
By Raleigh Dealer 


An engine “stethescope” that Sir | 
Walter Chevrolet President Frank | 
R. Anderson says “can diagnose 80 
percent of the usual motor ills 
without going into the motor,” is 
included in the newly modernized 
Raleigh (N. C.) dealership. 


:-. * | 


Packard Fort Wayne 
Packard Fort Wayne, successor 
to Earl Coppock, Inc., for the 
Packard Fort Wayne (Ind. ) dealer- 
ship, has C. G. Lyngaas as general 
manager; W. H. Thompson, assist- 
ant general manager, and F. H. 
Cordes, used-car manager. 
+o = * 


Tatge Heads C of C 


Harlan Tatge (Oldsmobile), Her- 
ington, Kans., was unanimously 
elected president of the Herington 
chamber of commerce at the initial 
meeting of the new board of direc- 
tors. 


* * | 
| 


> 
Jud Rivers, Inc. 
Calcasieu Chevrolet Corp., Lake 
Charles, La., has changed the cor- 
porate name of the firm to Jud 
Rivers, Inc. 
* . > 


Chesapeake Enlarges 
Chesapeake Cadillac - Oldsmobile 
Co., Baltimore, has finished the 
addition of a large building to its 
sales and service location at 2401 
N. Charles St. 
* | 

Luke ies Building 


Victor J. Luke, owner of Luke 
Motor Co., New Orleans, purchased 
a one-story brick and steel building 
at 2537 Tulane Ave. for $225,000. 

* * 


+ 


Bouchard Bankrupt 


Alexander Bouchard, automobile 
dealer, of Drummondville, Que., 
has made a voluntary assignment 
in bankruptcy, according to official 
notice given here. 

7 * 7 


McCahan Brothers Move 


Birnie R. McCahan and D. E. Mc- 
Cahan have purchased Evans 
Chevrolet in Chardon, O. They 
recently sold McCahan Chevrolet, 
Inc. in Euclid. O. 

* 


= * 


Ryan, Nygaard Promoted 

Emil F. Nygaard, general sales 
manager since 1945 and Joseph 
Ryan, manager of the used-car 
and truck department of McFay- 
den Motors (Ford), 20th and Har- 
ney Sts., have been promoted to 
vice-presidents of the auto com- 
pany. 

* * a 
Johnson-McReynolds 
Johnson - McReynolds Chevrolet 
Corp., of Roanoke, Va., has been 
granted a charter by the Virginia 
state corporation commission. 

. . * 


Crane at Clear-Motors 
J. R. Crane, operator for the past 
2% years of Crane Motor Co., 
Clearwater, Fla.. has joined Clear- 
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Doings 


Motors, Inc. (Studebaker), in which 
he is one of the principal stock- 
holders, as vice-president and gen- 
eral sales manager. 

* * > 


MacArthur Elected 


W. J. MacArthur = automobile 
dealer of Gaffney, S. C., has been 
elected vice-president of the local 
chamber of commerce. 

* + * 


Fairview Motor 


Fairview Motor Co., Milwaukee, 
has been incorporated by Harold 
L. Ebert, Edwin and Emil Weiss 
with a minimum capital of $500. 

* . o 


Kvam in Milwaukee 

Salesrooms and service de- 
partment of Ivan Schmidt, Mil- 
waukee, have been sold to Kvam 
Motor Co. and opened under the 
name of Kvam Cadillac, Inc. 
Leonard L. Kvam, president, an- 
nounced the following changes in 
personnel: A. H. Herzig, who has 
been in the auto business in San 
Diego, Calif., general manager; 
Clyde Schueler, former sales man- 
ager of Monart Motors, Milwau- 
kee, used-car manager; Jack Fo- 
ley, service manager; A, B, En- 
drizzi, parts department man- 
ager, and John P. Tofte, office 
manager, 

+ * 


Fort Scott Expands 


The 48-by-100-foot extension to 
the Fort Scott Truck and Tractor 


Co., 423 East Wall, Fort Scott, 
Kans., has been completed. 
. * 
Returns to Ellis 
Fred J. Schoenthaler, Hays, 
Kans., is now sales manager for 
Ben F. Dreiling, Inc. (Buick-Pon- 


tiac-GMC), Ellis, Kans. 


Harris este Davis 
Fred Harris is the new manager 
of International Truck dealership, 


Hutchinson, Kans. 
* * * 


Pasco Dealer Expands 


Gale Brothers (Chrysler-Plym- 
outh), Pasco, Wash., has_ con- 
structed a 40-by-80-foot addition, 
which houses repair facilities. 

* * a 


Leech Motor Sold 


Leech Motor Co. (Dodge-Plym- 
outh), Newcomerstown, O., has 
been sold by Charles R, Leech to 
Oscar G. Moffet and Lioyd E. 
Blair. 


* * * 


Enterprise Dealer Moves 
City Garage (Willys-Overland 
and Packard), Enterprise, Ore., re- 
cently moved into a new 50- -by-60- | 
foot concrete building. 
* o 


Oxford Picked 


John Oxford, automobile dealer 
at Americus, Ga., is the new presi- 
dent of the Americus merchants’ | 
Assn. 

. * 


* 
Lapayrousse Charters 
Lapayrousse, Inc., Houma, La., 
has been chartered with a capital 
stock of $80,000. 
+ * * 
Moritz Buys Heinen 
Moritz Implement Co., Beloit, 
Kans., has purchased Heinen Im- 
plement Co. (International), 
ker City, Kans. The firm will op- | 
erate under the name of Cawker| 
City Equipment Co. 
and Stanley Moritz head the firm. 
* + + 


Dean Holds Opening 
Dean Motor Co. (Kaiser-Frazer), 
1207 E. Third St., Big Spring, Tex., 
has held formal opening. Dean was 
moved to Big Spring from East- 
land, Tex. Dean Russ and George 


Cazee are owners. 
* * * 


Union Auto Ups Reed 


Milburn Reed has been named 
service manager and shop foreman 
of Union Auto Service (Stude- 
baker), New Albany, Miss., which 
is owned by R. H. Smith and R. L. 
McMillin. 


* * * 


Lopes Buick Appointed 


Appointment of Lopez Buick Co. | 


as Buick Dealer at Antioch, Calif,., 
has been announced by Arthur J. 
Kemp, San Francisco zone man- 





Jim Pestinger | 


| 





Caw- | 


| 
| 








CELEBRATES 25th YEAR IN NEW BUILDING—Joseph F. Lester, owner of Lester Pontiac 


Co., Kingston, Pa., 


560 Pierce St. The building has 18,324 square feet of floor space, a 3 
car lot, 25,000 square feet for customer parking, and a 15,000-square-foot employes’ parking 


area. All are hard surfaced. 


has celebrated his silver anniversary by a @ new structure at 





concern is moving equipment from 
the site. Baum said he has dropped 
the local Kaiser-Frazer franchise. 

* * * 


Scott Sells U. C. Lot 


Buran Scott (Buick), Pateau, 
Okla., has sold his used-car lot, 
located on Highway 271, to Roy 
Holton, veteran used-car dealer. 

* . a 


Gronvolds Sell to McGuire 


Rugby Motor Sales, Rugby, N. 
D., has been sold by the Gron- 
vold brothers, Aaron, Joel and 
Al, to Mike J. McGuire. Under 
the name of M. J. McGuire, Inc., 
the company will sell Ford, Mer- 
cury and Lincoln cars, Ford- 
Dearborn farm implements and 
Gleaner-Baldwin combines. 

+ 


,500-square-foot used- 


ager. The dealership is owned by| planning to construct a_ service . + 


Frank Lopez and Tony Garcia. 


* * * 


Stephens Ups Wellington 

(Buick), 
Tenth and Harmon Sts., Minneapo- 
lis, has appointed Larry Welling- 
ton assistant salesmanager of the 


W. R. Stephens Co. 


new-car division. 
* * * 


Livermore to Expand 
Inc., 


Livermore Chevrolet, 
Central Ave., Albany, N. 


garage at the rear of its present 
showrooms, announces Gulian V. 
Smith, vice-president. 


Bass Sells to Ganim 
George and Louis Ganim have 
purchased William J. Bass, Inc. 


+ * 
(Mercury), Cleveland Heights, O., 
B & S Sells to Young and have renamed the firm Ganim 


The property of the B & S Mo-| Mercury Co. 
ooo Inc., Holyoke, Mass., has been * * * 
sold to Young Motor Co. (Oldsmo- Stonehouse Incorporates 
bile) of Springfield, Mass., it is} gtonehouse Motors, Ltd., 999 W. 
announced by Leopold Baum, oper-| Pender St., Vancouver, B. C., has 
ator of the Holyoke firm. The sale| been incorporated with authorized 
is already in effect, and the B & s capital of $10,000. 
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WAVEWASH 


Automatic-Jet 


CAR WASHER 


PATENTS PENDING 









Here’s another Wavewash installation doing 
a big volume car washing business that means 
Big Profits! No big investment necessary . . 
no expensive overhead . . . no tracks, tanks 
or other equipment required. 


Just Attach Wavewash to Your 

Present Air and Water Lines! 
Wavewash comes to you complete, even to 
air and water hoses. It operates on water- 
line pressure. Use of air for drying car is op- 
tional. It’s ready to operate as soon as you 
connect it. Wavewash spray-lines swing over 
the car in a 180° arc (see illustrations), and 
an operator can work equally well from 

either side—all controls are duplicated. 


Wavewash Quickly Pays for Itself 
from First Two Months’ Profits! 
Write today for FREE illustrated folder 
and full details of advertising promotion to 
build a profitable car-washing business. 


Sales Representatives Coast to Coast 


JOBBERS — a few choice territories still 
open. Write or wire today! 





5012 Brotherton Road, Cincinnati 9, Ohio 
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At the Geneva Show .. . 


By George L. Glaser 
Special Correspondent 

GENEVA, Switzerland. — The 
well-known auto show in Geneva 
cannot be considered to be the 
largest and the most complete show 
on Earth, but it is certainly one of 

the shows well worth seeing. 


The show palace in this beauti- 
ful city on lake Leman offers, 
especially for passenger cars, an 
international platform on which 
the products of countries have a 
chance to compete. 


Shows serve frequently for the 
introduction of new vehicles, but in 
Geneva only a few new models 
were shown. 

American cars are having a not 
too easy time in Europe. The com- 
petition from European cars which 
fit better into the very limited 
European economy is getting heav- 
ier. However, U. S. makers provide 
a fine showing in Geneva, and any- 
one who can afford a larger car 
most certainly thinks of an Amer- 
ican product. 

One of the high spots of the 
show was the Coupe De Ville 
from Cadillac, 

General Motors made an impres- 
sive appearance anyway. The en- 
tire city was covered with flags by 
that make. On the GM family stand 
were also the European GM makes: 
Vauxhall from Britain and Opel 
from Germany. 

Ford Motor Co. also had a large 
exhibit, including Mercury and the 
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America’s No. 1 Bag Maker 
and Burlap Importer 
DETROIT « Brooklyn « Chicago 


Indianapolis « New Orleans 
Boston « New York « St. Louis 





Also Offices In Other Principal Cities 








INAME PLATES 


ew: PRECISION CAST... 

ie ELIMINATING ALL DIE COSTS 

Quantities as low as 100 may be 

ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily chrome plated. 

Write for details. 








 DRECISION 
ra) afl ee 
Phila. 45, Pa., Dept. A 


CAR DIAPERS 


Protects Floors 












Does away with mess on show room floor, 
Fits snug under car — catches all Grease 
and Oil Drippings. Snap on easy, made 
of Grease-Proof Material, Guaranteed. 
Price only $12.00 each—3 for $30.00. 
State make of Car. Order Today, 

FRANK D. JACKSON, JACK-BILT CORPORATION 
906 Central Street Kansos City 6, Mo. 
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Lincoln, as well as for the British, 


French and German Ford cars. 


Other U. S. makes at the salon 
included Packard, Studebaker, Hud- 
son, the four makes of Chrysler 
Corp., and the Checker cars were 
shown, some of them with Swiss 
bodies. Keller, the mixture of U. S. 
and Belgian production was there 


also. 


All Countries Represented 

The truck show had Interna- 
tional, Diamond-T, Ford, Chevro- 
let and Studebaker. 

British cars as well as French 
covered about every model in 
production in their respective 
countries. Czechoslovakia was 
there also with products of the 
nationalized industry. Italian and 
German makes were also present. 
The Italian Fiat, which is by far 
the largest producer of cars in that 
country, had a new model; the type 
1400. After a successful past of 50 
years this new car presents a well- 
done mixture of American and 
European ideas. 

Body tools for the new Fiat came 
from Detroit. This new four-door 
sedan looks like an _ up-to-date 
smaller U. S. car. It has sufficient 
width, the doors open from the 
rear, the windshield is curved 
without center strip and the trunk 
is large for a small car. 

Finally a European car has such 
features as windshield wipers 
which work like the U. S. types and 
park out of sight when not in use. 
An up-to-date heating and ventilat- 
ing system can also be found on 
this Fiat. 

The chassis, frame and body 
form one unit and the various 
units are mounted into this con- 
struction in a way which will 
permit the removal for service 
work by just taking out a few 
balts. 

Its short-stroke 45 horsepower, 
four-cylinder engine has a displace- 
ment of 1.4 liters and should be 
extremely economical to operate. 
The engine incorporates such fea- 
tures as wet sleeves and an alum- 
inum cylinder head and vales. 

The power plant has_ been 
mounted in flexible suspension 
parts which are combinations of 
coil springs and rubber, the latter 
for the high-frequency vibrations. 
The transmission provides four 
forward speeds with shift lever 
under the steering wheels. 

Fiat’s front suspension for the 
independently sprung wheels util- 
izes coil springs and the steering 
rod, connecting the pitman arm 
with the other steering parts, has 
been mounted in rubber, to prevent 
road shocks from traveling into the 
steering itself. 

It is plain to see that Fiat has 
gone all out to offer a _ well-de- 
signed, mass-produced European 
car with U.S. lines and comfort. 


Small Goliath Shown 

Another sensation of the salon 
was the first showing of the Ger- 
man Goliath. This car, produced by 
the Borgward concern in Bremen, 
should sell in the lowest-price class. 
It would therefore be the first real 
competitor to Volkswagen. 

The Goliath is a modern-look- 
ing small car with about 1,650 
pounds weight and an engine 
with about 25 horsepower. This 
type of car is what many Euro- 
peans have been looking for. 

Its chassis consists of a single- 
backbone frame, the engine, a two- 
cylinder, two stroke job, located in 
front of the front-wheel drive axles. 

On the Goliath, four forward 
speeds are provided and the shift 
lever has been located underneath 
the steering wheel. The regular 
model comes with mechanical 
brakes and the super deluxe has 
hydraulic brakes. A curved wind- 
shield on the all-steel body gives it 
a modern look. 

Goliath features the “cell” de- 
sign, which means the entire front 
wheel drive unit, including power 
plant, can be removed separately 
from the vehicle as one whole unit. 

Another Borgward product, the 
Hansa, was displayed. New on 
this make is the four-door sedan 
and a sports convertible. 

Hansa is the first European car 
maker to offer a hydraulic trans- 
mission similar to the Ultra-Matic 
Drive of Packard. Hansa has a 
cooling system for the torque con- 
verter fluid which consists of a 


New European Cars Revealed 












extra radiator by another special 
pump. 
European Transmissions 
Speaking of automatic or semi- 


had the occasion to drive two units 
in Geneva which both came from 
Germany. 


First I drove the new unit of 


second radiator behind the regular 
cooling system radiator. The con- 
verter fluid is pumped through this 


automatic transmissions, this writer 















Zahnrad Fabrik Friedrichshafen.|sions, yet should have some fool 
This unit is an automatic clutch| proof kind of transmission. 
combined with a new type of trans-| ne next car I drove was 
mission. This strictly mechanical, eauipced with a fully automati: 
centrifugal power-operated clutch —— ‘ ‘ y 
surprised me by it smooth opera- transmission without clutch peda 
tion. or need for shifting while driving 
The transmission is shifted by | forward; the Kreis transmission 
a hand lever under the steering |The unit is fully automatic anc 
wheel and one can move the lever | provides such features as auto- 
like a street car control crank | matic hillholding. However, it oper 
from one speed to the next one |ates a little rougher and louder 
than any U. S. transmission, and 


without using a clutch pedal. , 
Even for braking purposes one | could stand some further improve- 
ments. 


can shift back to any speed. 
DeVilbiss Holds 




























gato in Italy for Swiss Dealer Mazzuchelli. 
Glaser, 


signed to fight for a share of the $1,000-car 


false advertising against co-owners 
of New Orleans Auto Sales Co., 
used-car dealer, made by the city’s 
Better Business Bureau, have been 
accepted by an assistant district 
attorney here. 

At the same time, a company 
salesman, Moe Marsolan, was 
accused of theft in connection 
with the sale of an auto. Jack J. 
Ciaccio and Kendrick F. Schraut 
are the owners. 

Charges against the three were 
brought after a representative of 
the bureau allegedly purchased a 
1950 automobile from the company, 


Ford to Launch | 
Intensive Truck 


Sales Training 


DEARBORN.—More than 10,000 
Ford retail salesmen will attend a 
continuous truck sales training pro- | 
gram being inaugurated in a series 
of 200 meetings throughout the 
country by Ford Motor Co. 

The meetings will be followed 
in April with preliminary five-day 
truck training schools for new 
salesmen now being employed by 
dealers. Scheduled for key cities, 
the schools will be conducted by 
regional truck sales training spe- 
cialists. 

The overall program is described 
as the most comprehensive the 
company has ever undertaken for 
the purpose of qualifying salesmen 
to retail trucks. 

It will continue on a permanent 
basis with frequent meetings and 
other activities following along the 
general lines of the 1950 schedule. 





What's New in Europe 





UNUSUAL GLASS TREATMENT—Note the curved glass incorporated into door which forms 
oe of the roof. The custom body was built on a British MG chassis by Body Builder 
a 


American correspondent for Motor Rundschau, who is on a tour of Europe. 


ROLLING TOP ON GERMAN JOB—This is the Gutbrod Superior 600, a small car de- 


the door handle. Glazer said this car will have front-wheel drive and a two-cylinder, two- 
stroke, valveless type water-cooled engine producing about 20 horsepower. 


‘Discount’ Seller Accused 


Lot That Advertised ’50 Models Under List 
Charged with Selling Above List 


NEW ORLEANS. — Charges of|represented by Marsolan, over the 


There seems to be something in 
Sales Refresher 


this unit which might make it 

interesting for vehicles which do 
TOLEDO.—DeVilbiss Co., manu- 
facturer of spray finishing sys- 


|not need fully automatic transmis- 
tems, has completed a week-long 


sales conference here which 
brought together its district man- 
agers and branch managers from 
all over the U. S., England and 
Canada. Sales policies were dis- 
cussed and plans for the future 
were formulated, DeVilbiss officials 
said. 

At the sessions Howard P. De- 
Vilbiss, president, announced plans 
for the construction of a building 
adjoining the company’s Toledo 
plant. 






St. Louis Firm Fined 


$500 in Usury Case 


ST. LOUIS.—The court of crimi- 
nal correction here has found E 
T. Swiney Motors, Inc., guilty of 
usury and levied a fine of $500 
against the auto firm. Charges in- 
volved the alleged preparing of 
finance papers calling for payment 
of $92.22 more in interest than per- 
mitted by law. 


Swiney, owner of the company, 
held that his company merely pre- 
pared the papers and had no hand 
in setting the interest rate. The 
prosecution countered that prepara- 
tion of the papers made the firm 
liable to penalty. 


Price tag was $4,000, according to George L. 





market in Europe. Notice the indentation at 





local dealer’s delivery price. 


Marsolan was charged with theft 
of $186.80 in connection with the 
sale. 


Ciaccio and Schrault were 
charged with inserting false adver- 
tising in the March 15 issues of 
newspapers, in which they allegedly 
represented that prospective pur- 
chasers would “save from $100 to 
$300 below the local delivery price” 
if the cars were purchased from 
their company. 

James W. Barr, manager of the 
Better Business Bureau, said a 
representative of his agency pur- 
chased the automobile for $2,300. 
He said the amount which Mar- 
solan is charged with stealing 
was money paid over the local 
delivery price. 

Barr said the automobile was 
appraised by two local dealers be- 
fore charges were brought against 
the three men. 


oo PAD 


Here’s something every white- 
wall owner will go for ...a 
slicker, quicker way to keep 
white sidewalls white. (Bright 
idea for wash racks, too!) 

New-type cleaning pad, spe- 
cially treated for the job. Leaves 
no stain, restores the whiteness, 
will not harm the rubber. Eight 
pads in retail package. Large 
bulk pack for wash rack also 
available. If your jobber can’t 
supply you, order direct from: 


+ 
ag" 
MFG. CO., HAMILTON, O. 


FREE Size PACKAGE 


SIZE 
FOR A LIMITED TIME ONLY! 
Write on your business letterhead to Dept. A. 


| enemigos 


Big Customer 


Selling to Government 


Explained in Book 

WASHINGTON. — Businessmen 
who want to sell to the federal 
government are offered a 64-page 
guidebook by the U. S. chamber 
of commerce. 

The pamphlet, titled “Selling to 
the Government,” explains procure- 
ment operations and lists agencies 


More Profit 
for You! 





Nationally 
Advertised 


KARI-TOP Car Top Carrier 


Advertised in The Saturday Evening Post 
This patented Car Top Carrier is in big 
demand. Quick, easy to mount. Packed 
in box 15°' x 12" x 5", ready for use. 


which make major purchases. Made of poter-and-daatpree: treated 
’ ; ; s canvas. Holds 10 suitcases. o suction 

The booklet’s appendices list gov tak, Sea tant oor ek. eee Oa 
ernment and private sources of! jn the wind. All luggage FULLY en 


closed. A fast seller at 40% discount 
Retail price $16.95. ‘ 
Write Today for Sample and Information 


KARI-TOP CO., Dept. A, Dayton 2, O. 


additional information on “who 
buys what,” specifications and prin- 
cipal procurement laws and regu- 
lations. 
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Auto Personnel 





Addition of six sales application 


engineers to district sales offices of| A. G, Nielson, sales representa- 


Reliance Electric and Engineering 
Xo. is announced by E. E. Helm, 
sales vice-president. 

Their individual assignments are: 

Keith E. Carter to Pittsburgh, 
Thomas R. Corn to Cleveland, 
Ralph I. Coryell to Syracuse, War- 
ner Jennings to Detroit, William C. 
Mitchell to Philadelphia and H. 
Norris Robinson to New York. 

* * * 


Mitchell, Peterson Receive 


Alcoa Promotions 
John M. Mitchell has been ap- 
pointed manager of Aluminum Co. 
of America’s Export division and 
G. B. D. Peterson has been named 
head of the division’s New York 
office. ‘ 
* * 


Ferguson Appoints Milligan 


Domestic Sales Manager 

Dave Milligan has been promoted 
to domestic sales manager by 
Harry Ferguson, Inc., Detroit trac- 
tor and farm implement manu- 
facturer. 


Milligan has been active in the | 


agricultural equipment field for 

many years. He succeeds Willard 

L. Vande Water, who has joined 

GMC as sales promotion manager. 
* + * 


McCright Heads Branch 


Of Motors Insurance Corp. 
Clifford V. MecCright has been 
appointed manager of the Hunting- 
ton (W. Va.) branch of Motors In- 
surance Corp. 
+ . + 
Purolator Moves Hultgren 


To Assistant Chief Engineer 

W. Herbert Hultgren, formerly 
chief engineer, has been appoint- 
ed assistant chief engineer of 
Purolator Products, Inc., Newark 
(N. J.) manufacturer of automo- 
tive oil filters and other filtration 
equipment, it is announced by 
Jules P. Kovacs, engineering vice- 
president. Se sie, oe 


Sealed Power Picks Hesling 


To Head New Division 


Donald M. Hesling, for four years 
master mechanic at Sealed Power 
Corp., has been appointed director 
of its newly es- 
tablished division 
to be known as 
the Research and 
Development En- 
gineering divi- 
sion, according to 
Paul C. Johnson, 
executive vice- 
president. 

Hesling started 
with Sealed Pow- 
er in 1937 as chief 
draftsman. In 
1940 he was assigned to methods 
engineering and in 1943 became as- 
sistant works manager. 

* ” + 





D. M. Hesling 


Drew Names Two Reps 


For West Coast Sales 


Appointment of two West Coast 
representatives for the Automotive 
Chemicals division, E. F. Drew & 
Co., Inc., has been announced. 


A. Rand Baldwin will represent | 


Drew in southern California, Ari- 
zona and parts of Nevada. His 
office will be at 167 South Nor- 
mandie Ave., Los Angeles. George 
B. Howe will cover northern Cali- 
fornia and parts of Nevada. His 
address will be 247 Irvington St., 
San Francisco. 

* * * 


Davies, Remde Promoted 
By Baker-Raulang 


Baker Industrial Truck division | 


of Baker-Raulang Co., Cleveland, 
announces the election of Robert 
H. Davies as vice-president and 
acting general manager and Ed- 


ward H. Remde as vice-president. 
+ * * 


Wagner Electric Shuffles 


Sales Assignments 


The automotive division of 
Wagner Electric Corp. announces 
that F. G. Wilson has been selec- 
ted for a new assignment in the 
sales department at the main 
office in St. Louis. 

G. W. Hill, former manager of 
the Indianapolis automotive 
branch has been transferred to 
San Francisco where he will serve 


pany. 
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as automotive branck manager. 


tive in Omaha, has been ap- 
pointed manager of the Indian- 


apolis automotive branch office. 
* * + 


Imperial Ups Greenlee 
Appointment of James T. Green- 
lee as vice-president and director 
of Imperial Brass Mfg. Co., Chi- 
cago, is announced by the com- 


* * 


Kelley Named 


Appointment of a new replace- 
ment sales representative for Na- 
tional Motor Bearing Co. is an- 
nounced by Park Q. Wray, the 
company’s replacement division 
sales manager. The new addition 
to the firm’s sales force is Stanley 
G. Kelley, whose territory will in- 
clude Michigan and the Toledo 


area of Ohio. 
* * * 





Erdmann with New Firm 

The Central National Insurance 
Co. of Omaha has announced the 
election of Harry H, Erdmann as 


president. Erdmann, formerly exec- 
utive vice-president of Resolute 
Insurance Co., Hartford, succeeds 
William R. Snyder, who resigned. 


Auto Electric Assn. Elects 


Kreuser of Bendix Again 

T. A. Kreuser, Bendix Products 
division, has been reelected presi- 
dent of the Automotive Electric 
Assn. 

Named vice-presidents were Jd. 
W. Potter, King-Seeley Corp., from 
the Manufacturer’s division; J. A. 
Stephen, Auto Electric Service Co., 
Ltd., chairman of the Central Dis- 
tributor’s division, and Henry E. 
Kipp, Hopkins and Kipp Auto- 
Electric Co., of the Service Dis- 
tributor’s division. Four new board 
members were named: L. W. Mar- 
tin, United Motors Service divi- 
sion; W. B. Van Fleet, Briggs and 
Stratton Co.; V. E. Westerlund, 
Carlson and Simpson, and Stephen. 

+ * * 


Baraglia Heads Production 


For House of Norlipp 

The House of Norlipp, Chicago 
manufacturer of mirrors and 
safety reflectors, has announced 
the appointment of Jimmy Ba- 
raglia as engineer and mechani- 
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THE UPHOLSTERY LEATHER GROUP 


American Leather Manufacturing Company, Newark, N. J. ¢ 
Blanchard Bro. & Lane, Nework, N. J. ¢ Delaware Tanning, Inc., New York, N. Y. ¢ Eagle Ottawa Leather Company, Grand Haven, M 


The Lackawanna Leather Company, Hackettstown, N. J. ¢ 


Nation-wide survey shows 13% prefer Genuine Leather upholstery in closed cars. 


1950 


25 





L-M SALES EXECUTIVE VISITS WEST COAST—A. H. Crowley (center), 


sales manager 
Daniels (left), 

Harry Canis (right), 
a tour of West Coast sales offices. 


western region sales 


cal designer in charge of pro- 
duction. 
* 


|New Ford Sales Posts 


Filled by Newton, Yates 

Ford division has created new 
posts of assistant sales manager 
(city) in Kansas City and Hous- 
ton and has named J. W. Newton 
to fill the former post and J. L. 
Yates the latter, announces Ira B. 


BAZAAR 


of Lincoln-Mercury, visited the San Francisco Ba 
manager, 
akland district manager, 


assistant general 
area last week with Henr 
to hold a series of office meetings wit 
and his staff. Crowley is concluding 


Groves, southwestern regional sales 
manager. 
* * * 


Guy Represents Federal 


In Des Moines Region 

Appointment of E. R. Guy as fac- 
tory sales representative for Fed- 
eral Motor Truck Co, in the Des 
Moines region is announced by 
Carl Loud, Federal’s general sales 
manager. 





customers 


genuine leather 


100 GOLD STREET 


In full-color advertisements in these leading magazines, people with the taste to 
appreciate and the money to buy the fine and the genuine are being cultivated as 
customers for the cars you upholster in Genuine Leather. With smart and colorful 
leather more widely used than ever before in the decoration and furnishing of their 
homes, they are ready to respond to your imaginative use of Genuine Leather in the 


upholstery of their cars and reward your genius by their acceptance and patronage. 


+ TANNERS’ COUNCIL OF AMERICA 
NEW YORK 7, N. Y. 


The Ashtabula Hide & Leather Company, Ashtabula, Ohio 


higan 


Radel Leather Manufacturing Company, Newark, N. J 
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PLYMOUTH—'47 sedan, $785, $815, $955. — 
e e "46 sedan, $725. ‘42 sedan, $360, $410. e 
Used-Car Auction Prices | rosie ic, ss Average Used-Car Prices 
WILLYS—’47 half-ton pickup, $370. 
MASON CITY. IA (Compiled by Automotive News) 
4 ~ Ss . 
1 Mar. 1950 Feb. Jan. 
Market Trend (Lapiner’s Used Car Auction. Sale every Mode ie iain tor} oe 
Used-car wholesale prices continued their increase this week for |wWednesday. Prices are for sale of : i. ha 
the eighth week in a row, but the rate of advance slowed down to | March 22.) a $1,861 $1,803 $1,827 = 
just $1. This week’s overall average price of $982 was only $1 over hi a = e oes Sold 138 1949 .. 1,433 1,405 1,45) 47 
the previous week’s average. | BUICK—'50 Special 4-dr.. $1 ‘ 1948... 1,101 1,089 1,100 (8) 
50 Special 4-dr., $1,965, $1,810; 927 895 908 7 
This week’s gains were confined to late model units, generally. business coupe, $1,800. '49 Super 2-dr., EN v8 = 
The only declines were in ’46 and ’41 models, while ’42 units re- San, G50; Bier ode” Beek, "G8 1946... 783 763 765 $30 
mained static at an average of $392. The price of ’46s was off $2 station wagon, $795 ee 1942...... 392 364 377 HUD 
to $783, while ’41s fell $4 to $382. CADILLAC—'50 (61) 4-dr., $3,330. Bs sastns 382 372 7 nae 
The four model-years from 1947 through 1950 showed the following | ‘ ‘6 Lee” Seoeiea ban Smog — Overall —<——_$ = 466 
increases: °47s, up $38 to $927; '48s, up $6 to $1,101; ’49s, up $1 to $1,455. '49 FL Deluxe 2-dr., $1,460, $1,. Mar. (todate) Feb. Jan. Average $ 982 $ 956 NASI 
$1,438, and ’50s, up $6 to $1,861. 495; SL Special 2-dr., $1,305, '48 FM “al 
- 5 9 . . 
The resurgence of the used-car market in the past two months can iucane tue, Jame aerosedan, $1,120. (The above figures are averages of used-car auction prices, all oLDy 
can best be illustrated by comparing the current prices of late post- | cHRYSLER—'50 Windsor 4-dr., $2,365. makes and models, carried regularly in Automotive News.) 980 
war cars with the lowest prices paid for such models since the FORD [ gp {2 $1,850; club 
second week in January. coupe, $1,860; -dr., $1,785; Deluxe (6) $1, 
: . usiness coupe, $1,390. '49 Custom (8) : FI -dr. 80. '46 SM 4-dr., Special 2-dr., $1,310. °48 FL aerosedan , 
Such a list would show: ’50s, now $1,861, low $1,792; ’49s, now club coupe, 2 at $1,195; 2-dr., $1,210, £1100 06, $875; 2-4r. $825. $1,160. '41 2-dr., $410. — 
$1,483, low $1,408; °48s, now $1,101, low $1,045, and ’47s, now $927, aa $1,320. "48 SD (8) club coupe, | (pyorER —'39 4-dr., $205 CHRYSLER 67 New ae $1,075 4d 
. vn ; J _ ‘ustom 4-dr., . oa 
low $867. FRAZER—'48 4-dr., $965. DesOTO—'50 Custom 4-dr., $2,350. '47| DODGE—'48 4-dr., $1,140. |'47 4-dr., $825 ae 
‘ ; HUDSON—'47 2-dr., $640. Custom 4-dr., $950. FORD—'50 Deluxe (8) 2-dr., $1,610. ‘49 
AKRON “Ta ee ee, O° er oe, Gree, DODGE—'47 Custom club coupe, $1,065.|° Custom (8) 2-dr., $1,200, $1,150. °4s tail 
_ at $1,370. LINCOLN—'49 Cosmopolitan 4-dr., §$1,- "40 4-dr., $200. 7 SD (8) club coupe, $930. °47 SD (8) live 
(Akron Auto Auction. Sale every Thurs- 790, FORD—’50 CD (8) 4-dr., $1,765. '49 Cus- 2-dr., $860, $830. °46 Deluxe (8) club $1, 
day. Prices are for sale of March 23.) QUINCY, ILL. MERCURY—'50 2-dr., $1,950, '49 2-dr.,| tom (8) club coupe, $1,335; 4-dr., $1,-| Coupe, $575. '41 SD (8) conv.. $485 2d 
(Sold 60 units out of 87 offerings.) . $1,520; 4-dr., $1,490. ‘48 club coupe, 350. °48 SD (8) conv., $1,075. ‘47 SD $560; Deluxe (8) 2-dr., $335. STUI 
BUICK — '50 Special sedan, $1,850. ‘49 ge Thale’s Fone a — a $1,015. '46 4-dr., $820. (8) conv., $1,005. ‘41 2-dr., $305. '40| BUDSON—'48 4-dr., $1,150. '41 2-dr., $160 cou 
Super sedan, $1,850, $1,800, $1,735. ’48|S#l¢ every Friday. Prices are for sale of | or ngmMOBILE—'49 (98) 4-dr., $1,810. 2-dr., $275. LINCOLN—’49 4-dr., $1,585. cou 
Special sedan, $1,255. '41 Special sedan, | M@rch 24.) PACKARD—’'48 conv., $1,245. HUDSON—'48 Commodore (8) 4-dr., $1,-| MERCURY—'49 4-dr., $1,410. ‘40 4-dr al 
$425, $375. °40 Super sedan, $365, $355, | BUICK—'39 Special sedan, $280, $300. PLYMOUTH—'49 SD 4-dr., $1,455. ‘48 360. '46 2-dr., $690. $300. WIL 
ADILLAC 49 (61) sedan, $2,600, ‘46 |CHEVROLET—'49 SL sedan, $1,400, $1,- SD 4-dr., $960; 2-dr., $905. ‘47 SD | LINCOLN—'49 club coupe, $1,880, $1,820. | OLDSMOBILE—'41 4-dr., $285. Jee 
(62) sedan, $1,390. '42 (61) sedan, $855, | 415, $1,410. ‘48 FM sedan, $1,070, $940; | | club coupe, $1,050. MERCURY—'49 4-dr., $1,645, ‘46 4-dr., | PLYMOUTH—'48 4-dr., $1,010. 47 4-dr MISC 
, ° P ° a FL aerosedan, $1,160. '47 FL aerosedan, | PONTIAC—'49 (8) 4-dr., $1,850; (6) 4-dr., $835. ‘ $875. °40 club coupe, $275. anc 
CHEVROLET—'50 SL sedan, $1,570. 48 $955; SM sedan, $820, $890, °46 SM $1,690. '47 (8) 4-dr., $955. NASH—’47 (600) 4-dr., $795. ‘46 Ambas- | ponTIAC 49 2-dr., $1,580. °47 4-dr 
FL aerosedan, $1,140. ‘46 SM sedan,| sedan, $755; FM sedan, $855, $885. '42| STUDEBAKER—'48 Champion 4-dr., $1,-| sador 4-dr., $775. $830. ‘46 4-dr., $850; 2-dr., $850, ‘40 
$835, $815, $785, $740, $615. ‘41 SD sedan. $660, $545. °41 sedan, $555, $590, 245. '47 Commander 4-dr., $1,000. OLDSMOBILE—’'49 (88) Deluxe club se- 2-dr., $210, $110. 
sedan, $535, $395; conv., $510. ‘40 MD! 455 ' 605, $365, $550, $460, $475. '40 dan, $2,065. ‘48 (98) sedanet, $1,485; | sTUDEBAKER — ’'50 club coupe, $1,565 _(M 
sedan, $350; club coupe, $300. sedan, $400, $325, $330, $620, $360. ‘39 DENVER 4-dr., $1,525, '48 club coupe, $900. one 
CHRYSLER—’'47 New Yorker sedan, §$1,- sedan, $285, $275, $300, $290, $315, $300. PLYMOUTH— 50 —. oe ~— 
105. °'40 Royal sedan, $305. '88 sedan, $165, $210. '37 sedan, $200, (Denver Auto Auction, Inc, Sale every 49 Deluxe 4-dr., $1,500. s ** ALBANY. N. Y. BUIC 
DODGE — ‘49 Coronet sedan, $1,540. ‘48 $165, $155. Tuesday at Englewood, Colo. Prices are $875. '42 4-dr., $430. ’ ; 
Custom sedan, $1,260. CHRYSLER—’41 sedan, $265. ‘40 sedan, | for sale of March 21.) PONTIAC — '48 Streamliner (8) sedanet, (Tim Anspach’s Dealers Auto Auction _ $1, 
FORD—’49 Custom (8) club coupe, $1,210. $125. (Prices were up slightly.) $1,500; Torpedo (6) 4-dr., $1,250. Sale every Monday. Prices are for sale of CAD! 
‘48 SD (8) sedan, $840. ‘47 Deluxe (8) | CROSLEY—’49 station wagon, $370. BUICK—’'50 Special 2-dr., $1,775, $1,900. STUDEBAKER—’50 Land — 4-dr., | March 20.) cum 
sedan, $745. ‘46 SD (8) sedan, $745, | DeSOTO—’'48 sedan, $1,200. 49 RM 4-dr., $1,860; Super 2-dr., $1,- $2,185, ,$2,165; Champion clu at (A slim gain in prices over the previ- "49 
$725, $635; Deluxe (6) sedan, $705. ‘'39| DODGE — ‘48 sedan, $950. ‘47 1%-ton 840. '48 RM 4-dr., $1,510. '47 RM 4-dr., $1,680. °48 Champion 4-dr., $1,075. ous week. New-car prices were steady 
Deluxe sedan, $240. truck, $425. $970, $1,005. '42 4-dr., $330. Champion business coupe, $870; club with trucks, convertibles, station wag- 4-d 
KAISER—'47 sedan, $775. FORD—50 Deluxe (6) sedan, $1,450. ‘49 | CADILLAC—'49 (62) 4-dr., $2,665, $2,805.| coupe, $950; 4-dr., $1,000. 40 4-dr., $155.| ons and prewars up somewhat, Sold 2 
i MEROCURY—’'46 sedan, $765, $750. Custom (6) sedan, $1,145, $1,170, $1,210, | CHEVROLET—’50 SL Deluxe club coupe, 104 units out of 129 offerings.) ‘HR 
i OLDSMOBILE—’50 (88) sedan, $2,350. '46] $1,100. ‘48 sedan, $755, $775, $890. ‘41.) $1,800; SL Special 2-dr., $1,655. '49 SL VALDOSTA, GA. BUICK—'50 Special 4-dr., $1,900, $2,050 . a 
| (78) sedan, $850. ‘40 (6) sedan, $200. sedan, $350, $490, $475. ‘40 sedan, $200, Deluxe 4-dr., $1,415, $1,535, $1,555; FL Sal ~ $2,075, $2,080; RM sedanet, $2,380; aa 
PLYMOUTH—'49 SD sedan, $1,385, $1,360, $475, $125, 2 at $290, $320, $255. ‘31 Deluxe 2-dr., $1,420, $1,470, $1,515; (Tom Hewitt Auto Auction, Sale e ay 4-dr., $2,475. '49 Super sedanet, $1,740; an 
$1,355. '47 SD sedan, $830. ‘42 SD| sedan, $135. %-ton pickup, $1,150; half-ton pickup, | Friday. Prices are for sale of March 17.)| RM 4-dr., $1,760. '40 RM 4-dr., $295. DO! 
: sedan, $420, $325. ‘41 Deluxe sedan, | FRAZER—’47 sedan, $850. $1,020. '48 FL aerosedan, $1,180, $1,225, (Sold 135 units out of 193 offerings.) CADILLAC—'46 (62) 4-dr., $1,450, ‘41 Cu: 
; $330. '40 SD sedan, $400. HUDSON—’'47 sedan, $550. $1,295; SM 2-dr., $1,080, $1,170. '47 FL | BUICK—’50 Super sedanet, $2,250. '49 RM (62) 4-dr., $675, $830. aan 
j PONTIAC—'49 Chieftain (8) club coupe, | KAISER—’'49 sedan, $935. aerosedan, $940, $1,025, $1,060, $1,090; conv., $1,825; 4-dr., $1,750; Super conv., | cCHEVROLET—’'50 SL Deluxe club coupe, FORI 
{ $1,685. ‘48 Torpedo (6) sedan, $1,330. | LINCOLN—’41 sedan, $285. FM 2-dr., $895, $950, $960, $1,000. '46 $1,650; sedanet, $1,700; 4-dr., _$1,805. $1,525; FL Deluxe (Power Glide) 2-dr., 2-d 
j ‘41 Streamliner (6) sedan, $510. '40 | OLDSMOBILE—'49 sedan, $1,660. ‘41 se- FL aerosedan, $1,030; SM 4-dr., $770, ‘48 Super 4-dr., $1,100, $1,325; RM $1,875, $1,895. 49 FL Deluxe 2-ar.. (228 
i Deluxe (6) sedan, $300. dan, $275, $330. ‘40 coupe, $170. $835, $895. 4-dr., $1,160, $1,250. ‘47 RM sedanet, $1,320, $1,370, $1,420. °48 FL aerosedan, FRA’ 
H CHRYSLER—'49 Windsor 4-dr., $1,910, $1,135; Super 4-dr., $1,075. 39 Century $1,150, $1,160; FM 4-dr., $1,185, ‘47 HUD 
$2,105; New Yorker 4-dr., $1,980, °47 phaeton, $400; Special 4-dr., $350. FM 2-dr., $810; SM 2-dr., $900, ‘46 $1, 
Windsor 4-dr., $850, $1,060. '46 Windsor | CADILLAC—'49 (62) conv., $3,000; 4-dr., SD club coupe, $750; 4-dr., $660. ‘41 MER 
4-dr., $875. $3,050. °46 (60) Special 4-dr., $1,575. MD 2-dr., $285. cou 
i DeSOTO—'50 Custom 4-dr., $2,240, ‘41 | CHEVROLET—’50 SL Deluxe conv., $2,-| CHRYSLER — ‘46 Saratoga conv., $1,130. NASI 
} 2-dr., $100. 000; 2-dr., $1,740; FL Deluxe 2-dr., $1,- ’42 Windsor 4-dr., $700. OLD: 
Hy DODGE—'46 Custom 4-dr., $740, $880. '39| 700. '49 SL Deluxe 4-dr., 2 at $1,475, | nopGE — ‘48 Custom 4-dr., $1,250. °'47 730 
; om 4-dr., $220. $1,425, $1,400; FL Deluxe 4-dr., $1,470,| Custom 4-dr., $1,130. '46 Custom 4-dr., 
' , FORD—'50 Deluxe (6) 2-dr., $1,550; %-| $1,425; FL Special 2-dr., $1,350. ‘48 FL| $990, $1,000. '41 Deluxe 4-dr., $310. 
} ton, $1,385. ‘49 Custom (8) station Seseanaae, Po Oe on ber eek FORD—’50 Deluxe (8) 4-dr., $1,600; (8) 1c 
wagon, $1,385; 2-dr., $1,170, $1,340, 040. '47 FM 4-dr., $995; -dr., : ; 
: $1,365. "48 SD (8) conv., $960. '47 SD| '46 SM 2-dr., $870; business coupe, $720; (Continued on Page 27, Col. 1) Mond 
(8) 4-dr., $785. '46 SD (8) 2-dr., $655, FM 4-dr., $700, $600. ‘41 MD club coupe, of M 
es $715, $735, $755. ‘41 2-dr., $330, $360,| $440. (M 
9 $395, $400. CHRYSLER—'49 Windsor 4-dr., $2,075. '48 sol 
FRAZER—'48 Manhattan 4-dr., $785. °47 Royal 4-dr., $1,200, ‘47 Windsor 4-dr., BUIC 
Manhattan 4-dr., $700. $925. Sul 
KAISER—'49 4-dr., $830. '48 4-dr., $630,| DeSOTO — '50 Deluxe 4-dr., $2,200. "49 - 
$685. '47 4-dr., $540, $640. Custom club coupe, $1,950, $1,425. 
: V LINCOLN—'49 club coupe, $1,710; 4-dr., | DODGE — °49 Coronet 4-dr., $1,800. ‘48 250 
, aterproo S, Oo ers. $1,315. Custom club coupe, $1,125;' 4-dr., $1,220. wh E sed 
' MERCURY—’50 club coupe, $1,885, $2,025. | FORD—’50 CD (8) club coupe, $1,725. ‘49 Lit 
i '49 4-dr., $1,370, $1,470, $1,480, $1,500. Custom (8) 4-dr., $1,280, $1,260, $1,175, 140 
} NASH—'49 (600) 2-dr., $1,310. '48 (600)| $1,150, $1,125; Standard (8) 4-dr., $1,- CAD) 
4-dr., $1,015. "40 4-dr., $250. 110. '48 SD (8) 2-dr., $965. '47 SD (8) (62 
i OLDSMOBILE—'50 (88) 4-dr., $2,300, $2,-| 4-dr., $880. '46 SD (8) club coupe, $725; CHE’ 
f 380. '49 (98) 2-dr., $1,850, $1,895, $1,-| 2-dr., $775. °'42 Deluxe (8) 2-dr., $450. wa 
} 900, $1,955. "46 (66) 2-dr., $900. '40 (6) '41 SD (8) 2-dr., $400; Deluxe (8) 2-dr., $1, 
iF 4-dr., $400. $440. °40 Deluxe (8) 2-dr., $435; Stand- De 
H PACKARD—'48 4-dr., $1,385, $1,420. ard (8) 2-dr., $390. '39 Deluxe (8) busi- SL 
PLYMOUTH—'50 conv., $1,990; suburban, ness coupe, $300. ‘37 (8) 2-dr., $360. a $1, 
i $1,900; SD 4-dr., 2 at $1,700, $1,800, '48 | HUDSON—’48 Commodore (8) club coupe, ry chk $1, 
SD 4-dr., $1,010, $1,080, '46 4-dr.. $565. $1,075. '47 Commodore (8) 2-dr., $625. $1, 
PONTIAC—'49 Chieftain (8) 4-dr., $1,810; | LINCOLN—’49 4-dr., S008 a 
Streamliner (8) 2-dr., $1,670, $1,705. '48 | MERCURY—’49 club coupe, $1,550. ’ 
( (8) 2-dr., $1,380, $1,425. "47 (8) 2-dr., | OLDSMOBILE—'49 (98) 4-dr., $1,875. "48 DETROIT’S OLDEST $38 
975, $1,010, $1,050. '46 (6) 2-dr., $865, (78) sedanet, $1,230. 
$870, $900. '41 (6) 4-dr., $425. PLYMOUTH—’'47 SD 4-dr., $800; business CHEVROLET DEALERSHIP DoD: 
i STUDEBAKER—’'50 Champion 4-dr., $1,-]| coupe, $795. 47 
Hy. 675; 2-dr., $1,640. PONTIAC—’50 Chieftain (6) 2-dr., $1,920; $52 
H Streamliner (6) 4-dr., $1,960, '49 (8) Tw 11-0600 FOR!) 
, OAKLAND, CALIF sedanet, $1,725. ‘48 (8) 4-dr., $1,350. Cu: 
} 9 = '47 Streamliner (6) 4-dr., $1,160; (8) 406 
i (A, L, Pollock Auto Dealers Wholesale 4-dr., $880, ‘46 (6) sedan coupe, $890; arc 
f Auction, Sale every Wednesday. Prices are (8) sedanet, $875. HOD | a ELL Tee Le (6) 
H for sale of March 22.) STUDEBAKER—'50 Champion 4-dr., $1,- 100 
(Market is very strong on sharp post- 735; Commander conv., $2,025. ‘48 Com- COM ah | tio 
war cars. Sold 81 units out of 107 mander 4-dr., $1,350; conv., $1,250. hal 
offerings.) WILLYS — '49 Jeep station wagon, $950. ain 
BUICK—'50 Riviera 4-dr., $2,700; RM '48 Jeep, $750. ID 
sedanet, $2,415. ‘49 Super sedanet, §$2,- ™w 33-5100 46 
095, $2,000; 4-dr., $2,015. "48 RM conv., DETROIT : can 
" : $1,625; 4-dr., $1,590, $1,525, $1,470. '47 5 
Fast Drying DYLAK Will Dry in 20 Minutes. Super 4-dr., $1,195. ‘46 Super sedanet, (Aptco Auto Auction. Saie every Wednes- DETROIT'S Garena cou 
— - $1,115. '42 Super 4-dr., $405. day. Prices are for sale of March 22.) $1, 
Permanent Finish and Leaves Top Pliable CADILLAC—'50 (61) 4-dr., $3,775, $3,760,| (Market is very good. Sold 46 units CADILLAC DEALER $86 
" $3,700. °47 conv., $1,785. ‘41 (62) se- out of 58 offerings.) — 
danet, $750; 4-dr., $770. BUICK—’49 Super 2-dr., $1,675. ‘48 Spe- E USED CARS 0 
Dyes and Waterproofs— One Operation || cuevioter ist eure civ couve, | MemMean, Hii “tt Bit Lar soto FIN 7 
$1,550, $1,495; 4-dr., $1,585; FL Deluxe| ‘46 RM 2-dr., $975. '41 2-dr., $480. $4: 
. 2-dr., $1,510, $1,480. ‘48 FL aerosedan, | CHEVROLET ‘50 1-ton pickup, $1,350; PACI 
ee ~ hata Rong Rove and will not fade. DYLAK PE L $1,300. '47 FL aerosedan, $1,200, $1,195,| SL Deluxe 2-dr., $1,745, $1,695. ‘49 FL PLY! 
8S water s s eriors. S CIA - uuenee 
Colors: Fast black, tan, maroon, green, blue and clear WwW 
coat. Tan is recommended for top interior. Full direc- 
tions on labels. t Qts. Dylak 
1 Pt. Spotter 


MAKE MORE PROFIT renewing faded convertible tops— 
Thirty 


TOP 


put used convertibles in top sales condition. 
minutes’ labor and % quart Dylak will do any top. 


Price: $3.00 per quart, all 


$12.00 


colors. BLOWBACK 





Packed 4 quarts or 12 quarts to case. ‘} @ 
ee OVERFILL and Sop) 
Arndt Palmer Lab., Ine. Stel Wy = e 
17780 Dora St., Melvindale, Michigan SPILLS For 
Gentlemen: : 
Please ship us at once your Special Deal. Four quarts assorted V E N T A q A in M 
colors of Dylak No. 80 at $12.00, and one pint Spotter. C.0.D. or WTC Toya ° 
check with order, 2% discount. esthetic A Sci: he Radiant 9 e 
Fast Black []) Tan[] Maroon [] Green[(j Blue [ Clear (J In 1950 over 1,000,000 cars will e 
FORD DEALERS’ SHOP HEADS MEET—Representing nearly 1,000 Ford dealers in the cen- be factory equipped with i e 
tral region, 10 service managers have met in Detroit to discuss matters of mutual interest VENTALARM * Signal ’ 
eS Gt ke tard ta ee ee ketal AWE lis gai 5s eas a wibelavamehe uu ats with regional Ford Motor Co. officials. J. C. Doyle, regional manager, and B. E. McCane, Ww 
comenel sorvten meneeer, =e ~, emerges. seated soe ee Sone? Hastes of The car you sell siz 
onway otors, Bardstown, Ky.; eorge Cummin ilderbran otors, d, ind.; ki 
NE a Ward CNS Ae beh THA Saab oh 04 Sep b 5a ARMS RERE SD Ow ARE CARE RARER Y Oe 1. W. Phipps, Borchers Auto Co.. Dayton, O.; Jack Luis, Reentonn feed tole: = ledian’ deserves one. e 
apolis; O. C. Davis, M. L. Cottingham, Inc., Zanesville, ©.; McCane; Doyle, Edward Maund, cc 
RD ra a ees Oe NN gs he ee cen lee Hall-Dodds, Detroit; M. J. Cooper, Louisville Motors, Louisville; F. L. Rodgers, Tom Boyd, det dbla ted hio lh 
: ; Grosse Pointe, Mich.; John Alvis, Tennessee Motor Co., Johnson City, Tenn.; Warren Harri- cee) mbridge 4T, M 





son of the regional staff, and Harry Straw, Ashtabula Ford Co., Ashtabula, O. 
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| (8) 4-dr., $1,680, $1,670, $1,610, $1,710, 
U d A s e = onan Custom (8) 2-dr., $1,385, 
° 320. 
se o( or t Pp LINCOLN—'49 4-dr., $1,425 
uc ion rices MERCURY—’50 2-dr., 2 at $1,995. °'49 
oubaih Sees. '46 2-dr., $845. 
SMOBILE—’50 (88) 4-dr., $2,365. 
(Continued from Page 26) PLYMOUTH—’'50 Deluxe ‘cds, “gie00: sD 
4-dr. 1,775 ’ Dect . 
half-ton pickup, $1,150. °49 Custom (8) sedan, $1,110. ‘42 sedan, $350. ‘41 $1375," 48 SD fdr $935. "46 oan 
oar si Te ae a a ets oes sedan, $425. ‘40 station wagon, $200. $700, e ; ‘i 
-dr., $1,200; Standard (8) 2-dr., $1,200. | PONTIAC—’50 (6) sedan delivery, $1, NTIAC—’ 
‘47 Deluxe (8) 2-dr., $740. "46 Deluxe | $1,475. "49 Streamiiner (8) sedan, $c | $1,770) nn (8) club coupe, 
‘s) co ik en oho” "ah Som ame 670, $1,450. ‘41 (8) sedan, $410; club . 
s ‘ -dr., <i. eluxe (8) coupe, $635. °40 (6) sedan, $425. SAS 
2-dr., $185, $220. ‘40 Deluxe (8) 4-dr.,| STUDEBAKER — ‘50 Ghamgenn RD club KANSAS cITY 
$300, $400. coupe, $1,600. (Kansas City Automobile Auction, Sale 
HUDSON—’'41 Super (6) 4-dr., $160. WILLYS—’'42 Jeep, $280. every Wednesday. Prices are for sale of 
KAISER—'49 Special 4-dr., $1,140. | March 22.) 
—— se 4-dr., $1,290, $1,430, $1,- HOUSTON Gee Sent. Sold 173 units out of 
. offerings.) 
NASH—’47 Ambassador 4-dr., $810; (600) (Gulf Auction Co. Sale every Tuesday. | BUICK—’50 Special 2-dr., $1,752. '49 RM 
4-dr., | ema six (600) 4-dr., $730. ‘41 a —— of i 21.) 4-dr., $1,702. '46 Super 4-dr., $760. 
(600) 2-dr., $130, $270. I 8 y to higher. Sold 55 | CHEVROLET—'49 SL Deluxe conv., $1,-| EXPANDS IN ONANCOCK, VA.—A mode iti 
OLDSMOBILE—’50 (76) club coupe, §$1,- unite ont of 163 offerings.) 640; club coupe, $1,400; 2-dr., $1,460, | has been officially opened. A large han stented. Ot brid cad cndarkinck saa 
$1000 “1 'sTo an’ “4 an. gate, CURVROLED. So FL apes ar., $1 sais’ Sor a. ‘48 FL apreeees the structure, which provides a large, attractive showroom, a completely modernized ports 
,800, ,870. 95 -dr., 470, yi oe 4 -dr., $1,- .215, $1,187; SM 2-dr., $1,1 1,032. i iti i : H 
$1,530, °47 (78) club coupe, $1,110. ‘41 735; FL Deluxe (Power Glide) 4-dr., | CHRYSLER—'49 New Yorker club cae. of ler pete cnanene fo Geter Gu k aneon. a ee ee ee 
(76) 4-dr., $440; (78) 4-dr., $270. $2,140, oftit* 982,150; SL Deluxe club| $1,905. ‘46 Royal 4-dr., $975. : Almecibeiin costae 
PLYMOUTH—'49 Deluxe 2-dr., $1,400. ‘48 coupe, , ; 2-dr., $1,745, $1,740, $1,- | DODGE—'47 4-dr., $1,147. HUDSON—'46 club coupe, $502 , 2a Gi, olicdh aan ae 
., $1,075 SD 4-dr., $1,175, $1,180. ‘46 Deluxe 735, $1,645; 4-dr., $1,755, $1,760. °'49| FORD—’'50 Deluxe (8) 2-dr., $1,600, $1,- | KAISER—’47 4-dr., $550. . FONTIAO~/40' (3) can th eee (Or na 
4-dr., $725, $750. '41 club coupe, $260.| SL Special 4-dr., $1,440, $1,330; FL De-| 595; CD (8) 4-dr., $1,750. 49 (8) 2-dr., | OLDSMOBILE—'48 (98) 2-dr., $1,400. '47| $1,475. ‘48 (8) 2-dr.. $1,435. “47 (8) 
dr., $825 PONTIAC—'50 Chieftain (8) 4-dr., $2,325. luxe 2-dr., $1,495. ‘48 FL aerosedan, $1,330, $1,052; 4-dr., $1,152, $1,332, $1,- (98) 4-dr., $1,175; (76) 4-dr., $907. ‘46 4-dr., $925; (6) 2-dr "$905. , 
610, °'49 49 Streamliner (6) 4-dr., $1,590; Chief- $1,200. : : 040; (6) 2-dr., $1,040, $1,000, $997, (76) 2-dr., $772. : : STUDEBAKER—'48 Champion 4-dr., $1 
150, °48 tain (6) 4-dr., $1,735; (6) sedan de- | CHRYSLER—'47 Windsor 4-dr., $870. $980. ‘°48 (8) 2-dr., $937, $722, $712,|PACKARD—'49 4-dr., $1,457. ‘48 4-dr. 107 ‘47 Commander 2-d $1,075; 
SD (8) livery, — ’47 Streamliner (8) 4-dr., Saabs OD ta a 2-dr., — $607. $1,005. Lhe rs Champion 4-dr., $980 oy ae 
(8) club $1,010; Torpedo (6) 4-dr., $1,035. '42 (6) —" (8) 4-dr., $1,780; Deluxe | FRAZER—’47 4-dr., $905. yMOU "49 § y <<’ os ( 
v.. $485, 2-dr., $550. '40 (6) 4-dr., $200. _aomanamsann eunasensnsnipcasiendneseledlolieitehaeeee ea ae eEetEaeeteme tn eamnteeemee=esiaietarene LESS OUES— "SO ED Geb coupe, 61.608, | WHE TE—'60 Jeup, 91,018. 
STUDEBAKER—'50 Commander RD club | 7 os ee 
ir., $160 coupe, $1,660. ‘49 Commander RD club 
coupe, $1,400. ‘48 Champion 4-dr., $975. | 
$0 4-dr '41 Champion 4-dr., $140. 
WILLYS — ‘50 (6) Jeepster, $1,350. ‘47) 
Jeep, $520. 
47 4-dr MISCELLANEOUS—'48 GMC 1-ton chassis | 
and cab, $560. ‘48 Prefect 4-dr., $425. 
‘7 4-dr 
850, "40 MANHEIM, PA. 
$1,565 (Manheim Auto Sales & Auction, Inc. 
Sale every Friday. Prices are for sale of CREA Ua As ENGINEERING 
March 17.) 
(Sold 89 units out of 168 offerings.) 
BUICK—'49 Super conv., $2,020; 2-dr., 
Auction $1,810; RM 4-dr., $1,750. 
* sale of CADILLAC—'42 (62) 4-dr., $720. '41 (60) | 
4-dr., $560. 
previ- CHEVROLET—'50 half-ton pickup, $2.240. - e >” 
steady ‘49 FL Deluxe 2-dr., $1,465, 1,455; 
one. 4-dr,, $1,410; SL Special 2-dr., $1,330. GEARED TO QUANTITY PRODUCTION 
Sold ‘48 FM 2-dr., $1,125. '47 FM 2-dr., $930. 
‘46 FM club coupe, $955. 
$2,050, CHRYSLER—’'47 New Yorker 4-dr., $1,255. 
$2,380; DeSOTO—'49 Custom club coupe, $1,830; | 
$1,740; 4-dr., $1,790; Deluxe 4-dr., $1,630. 
$295. DODGE—'48 Custom 4-dr., $1,265. ‘47 
50, ‘41 Custom 4-dr., $1,130; club coupe, $1,110. | 
‘46 Custom 4-dr., $980 
) coupe, FORD—'50 CD (8) club coupe, $1,640; | 
) 2-dr., 2-dr., $1,630. "49 Custom (8) 2-dr., $1,- 
» 2-dr., 225; 4-dr., $1,140; business coupe, $1,000. | 
‘osedan, FRAZER—'47 4-dr., $730. | 
5. 47 HUDSON—’50 4-dr., $1,845. "49 (6) 4-dr., | 
0. '46 $1,360. 
50. 41 MERCURY—'48 4-dr., $1,060, ‘47 club ee 
coupe, $875. 
$1,130. NASH—'49 Ambassador 4-dr., $1,435. | 
OLDSMOBILE—'49 (8S) club coupe, §1,- 
0. ‘47 730. '46 (78) 2-dr., $810 
n 4-dr., 





10. CONCORD, MASS. 
) ; (Concord Auto Auction, Inc. Sales every e 
- Monday and Friday. Prices are for sales 
of March 17-20.) | 9 


(Market up on all makes and models. 
Sold 231 units out of 326 offerings.) 


BUICK. "50 Special sedanet,_ 2,778. ni Here is the valve that gives truckers the ultimate in hand cision set an all time high for performance—and at a 
sedan, §1.750. “48 Super sedanet, $1,300; controls for vacuum braking systems—but costs even less lower cost than ever before! Available with or without 
250. "46 Super sedan, $1,010. "42 Limitea than ordinary models. The new Bendix Hand Control an integral, easy-to-read vacuum gauge, the new Bendix 
Limited sedan, $325; Buber, conv, #540. | Valve is a simple, rugged unit with a clean, modern Hand Control Valve assures maximum flexibility with 

CADILLAC—'46, (62) sedan, $1,485. "41 appearance that adds to the good looks of any cab today’s vacuum trailer braking assemblies. For complete 

CHEVROLET — '50 SL Deluxe station interior. Its absolute dependability and consistent pre- details write the factory direct. 


wagon, $1,900; SL Special club coupe, 
$1,535, $1,635, $1,480; sedan, $1,600; FL 


SL Deluxe sedan, $1,480, $1,260; conv., BENDIX: tivisions SOUTH BEND 


$1,650; FL Deluxe sedan, $1,445, $1,500, 


$1,470. ‘48 SM sedan, $1,110; FM sedan, 
$1,075. °47 FL aerosedan, $1,025. ‘46 
SM sedan, 2 at $875; FM sedan, $710. 

, '42 FL aerosedan, $550. ‘41 SD sedan, 

T $385, $550. ‘40 SD club coupe, $445, AVIATION CORPORATION 

, $350, $360, $380. 

HIP DODGE—'49 Coronet club coupe, $1,710. Export Sales: Bendix International Division, 
‘47 Custom sedan, $1,010. ‘41 sedan, 72 Fitth Avenue, New Y New 
$520; conv., $450. ot 18, vom 

FORD—’'50 CD (8) club coupe, $1,650. ‘49 
400, $1,465; sedan, $1,270, $1,235; Stand- 5 











Custom (8) station wagon, $1,500, $1,- 
ard (8) sedan, $1,100, $1,125, $1,185. ‘48 
(6) sedan, $785; SD station wagon, §1,- 
100. '47 SD sedan, $850, $750; SD sta- 
tion wagon, $825. ‘46 SD sedan, $825; 
half-ton pickup, $525; SD (6) sedan, | 
$700. ‘41 sedan, $250, $370. 

HUDSON — ‘50 Super (6) sedan, $1,700. 
'46 Super (6) sedan, $700. 

KAISER—'50 sedan, $1,650. 

MEROURY—’'49 sedan, $1,550, $1,480; club 
coupe, $1,475. ‘48 club coupe, $1,100, 
$1,050. ‘47 sedan, $1,015. ‘46 sedan, 
$860. ‘40 sedan, $560. 








NASH—’48 Ambassador sedan, $950. | 
OLDSMOBILE—'48 (76) sedan, $1,100. ‘46 | 
(66) sedanet, $970, $950. ‘41 (66) sedan, 

$450; (78) sedanet, $412. 
PACKARD—'46 Clipper (6) sedan, $400. 


PLYMOUTH—'48 Deluxe sedan, $1,050; SD ' S . ‘ed : 
. a =m 7 _ : a 


| ee 8 


HOLDS A SETTING 


When the handle is left in a fixed posi- 

a tion, there is no tendency for brakes to 
creep on or off—no “leakover” when 
the valve is seated. 


GRADUATES ACCURATELY 


The new Bendix Hand Control Valve 
a applies the brakes in amount exactly 





BUILDERS 






For Their New Car Advertising 
© Critical Craftsmanship from 
Designer to finished Product 
© Triple-plate Chrome Finish 
@ Life-of-Car Durability 
© Customer Eye Appeal 
; ® New Low Prices... Graduated braking is always the same, 


Write TODAY for beautiful full- in application and release each time 


size FREE SAMPLE... Yours to 
keep and compare! the valve is used. 


@® NO OCBLIGATION @ 


Stemac.. 2467 


corresponding to where the handle is 
set—no more and ne less—and the 
driver can depend on it. 


OF THE BASICS 







OF BETTER 
AND HERE'S WHY 


This new hend control valve is a 
cal rreduct ot Bendix, greatest nome tn 
braking. Engineered and precision 


built, it delivers dependable perform- 
ance under all operating conditions. 


ACTS CONSISTENTLY MOTOR VEHICLES 















rk 


Salem Credit Bureau 


SALEM, Ill.—The Salem Auto 
Dealers Assn. is organizing an auto 
credit bureau for the exchange of 
local credit information among 
members. 

* * * 


New Italian Fiat 


TURIN, Italy. — (UTPS) — Fiat’s 
first really new model since the 
war has a four-cylinder, 45-horse- 
power engine that the manufac- 
turer says will get over 22 miles 
per U. S. gallon of gas. The four- 
seater car can hit 75 miles per hour, 
it is said. 


* ” * 
Lindquist Named 
NEW YORK. — The National 


Assn. of Cost Accountants has an- 
nounced the appointment of Carl 
E. Lindquist as chairman of the 
conference committee for the as- 
sociation’s 31st annual international 
cost conference to be held in New 
York, June 18-21, 1950, at the Wal- 





THE ALEMITE"ROCKET'LINE 
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News in Brief 


dorf-Astoria hotel. He is chief de- 
velopment accountant of Western 
Electric Co. 


Fla. Car Insurance Cut 


TALLAHASSEE, Fla. — Florida 
Insurance Commissioner Ed Lar- 
son has announced his approval 
of reductions in automobile fire, 
theft, comprehensive and miscel- 
laneous insurance coverage rates on 
most 1950 model private passenger 
automobiles. 

+ + 


Clarite in Portland 


PORTLAND, Ore.—Formation of 
a branch assembly plant by the 
Clarite Battery Co. of Kerns, Utah 
at Portland, Ore., is announced. 
The new division, under super- 
vision of A. Morse Jensen and 
Mont Jensen, will be at 624 N. 
Tillamook St. 


+ * * 
MG to Unveil TD 
NEW YORK.—U. S. racing en- 
thusiasts can get their first look 









Kk 


at the new MG “TD” roadster 
when it is displayed Apr. 15-23 at 
the British Automobile Show in 
Grand Central Palace. 


* * * 


New Alcoa Plant 


PITTSBURGH.—A new division 
for the rolling of magnesium sheet 
will be established by Aluminum 
Co. of America at its New Kensing- 
ton (Pa.) works in the near future, 
the company announced. 

+ * + 


Hartford Jobbers 


gram to promote the jobber’s posi-| only $24,896,260.18. 


tion in the automotive business. 
* 7 * 


Va. Gas Tax Net Rises 
RICHMOND, Va.—Virginia’s gas- 


* + * 





Tops Them All for Beauty and Efficiency 
in the Moderate Price Range! 





DEVEL LU 
WR ee lg 
me ed 
PY a eee 


Guaranteed 
for 27 months 


The lightweight, factory-sealed 
power unit in every “Atomic” Pump 
is unconditionally guaranteed for 
over 2 years! Should this air-power 
unit fail to perform as specified, Ale- 
mite will replace it rree as long as 
27 months after date of purchase. 


The Alemite “Rocket” Line has every- 

thing! Everything you need for faster, 

4 easier, up-to-date service that attracts 

Eh new customers and keeps them coming 

back for expert lubrication. The Ale- 

| mite “Rocket” Line is complete, with 
matched units for chassis lubrication, 
gear lubrication and draining. 


f 


In two-tone enamel finish. Has new 
“Atomic” Pump with sealed-in air 
motor, plus Alemite’s “Skyscraper” 
construction for strength and du- 
rability. Air inlet and grease outlet 
located at top and outside of cabinet. 
Pump mechanism is removable. 


These streamlined “Rocket” units will 
make your service quarters an inviting 
“showplace.” They give you compact 
efficiency and mobility in limited space. 
Assure yourself a larger volume of the 
lubrication business in your commu- 
nity. Put the Alemite “Rocket” Line to 
work for you right away. Contact your 

_ nearest Alemite jobber—today! 


Only Alemite Gives You All These 
Work-Saving, Money-Saving Features! 


ALEMITE 


08 © 6 rer ome. 


Pacemaker in 
Lubrication Progress 





vehicles. Collections for the 1949 

HARTFORD, Conn.—The Auto-| calendar year reached a new rec- 
motive Wholesalers Assn. of Hart-| ord high of $43,819,782.44. The Vir- 
ford, Inc., has undertaken a pro-|ginia gasoline tax in 1941 yielded 


Hold Salesmen’s Parley 
PITTSBURGH. — Allegheny Lud- 
oline tax receipts have increased|!um Steel Corp. conducted a se- 
75 percent since 1941, the last pre-|ries of meetings to acquaint dis- 
war year, according to announce-| trict sales representatives with the 
ment by the state division of motor! company’s ability to produce a wid- 





NASH DISPLAYS AT KANSAS CITY SHOW—The Nash exhibit at the Kansas City auto 
mobile show was one of the largest and most complete at the city's first display of new 
cars in 12 years. 


er range of products and exercise 
greater quality control resulting 
from a $28,000,000 plant improve- 
ment program during the past four 
years. 

* * 


New ATA Secretary 


WASHINGTON. — Appointment 
of James E, Bordeaux as secretary 
of the trucking industry’s national 
classification board has been an- 
nounced by F. B. Freund, director, 
American Trucking Assn. traffic 


department. 
= +o 


Abel Acquires Factory 

COLUMBUS, O.—Acquisition of 
a new seat cover manufacturing 
plant in Madison, O., has been 
announced by Abel Corp., 175 8. 
High St., Columbus. The plant, 
to be known as the Seco division 
of Abel, was acquired from Seat 
Cover Corp. of Cleveland. 


* * + 


| MMM Buys Detroit Site 


ST. PAUL.—Minnesota Mining & 
Mfg. Co. has purchased 26,000 
square feet of additional office and 
warehouse space in Detroit, ac- 
cording to the firm’s headquarters 


here. 
* * . 


Boston Parts Show 


BOSTON.—The doors of the Me- 
chanics building here will be 
thrown open Apr. 25 for what is 
being billed as the “biggest” auto- 
|}motive parts and equipment show 
ever held in New England. 

* +. * 


Fire Sweeps Martin 
LAUREL, Miss.—Fire has 
caused about $8,000 damage to 
A. B. Martin Nash Motors Co. 
here, Starting from a punctured 
gasoline tank in the service sta- 
tion, the fire damaged four used 
cars, some equipment and part 
of the building. 
* ” 


I-H Dallas Depot 


DALLAS.—International Harvest- 
er Co. has announced the letting 
of all but one major contract for 
the construction of a service parts 
depot, costing approximately $1,500,- 
000, located in the Trinity indus- 
trial district in Dallas. 

+ * * 


$4,000 Fire at Suess 

BUFFALO. — Fire caused $4,000 
in damages to the service depart- 
ment building of George Suess Mo- 
tors, Inc., 2036 S. Park Ave. here 
Firemen said gasoline being drained 
from a truck ignited when it 
splashed against a hot light bulb. 
The truck and three automobiles 
were damaged. 
* 





* + 


Boston Antique Car Show 


BOSTON. — An antique auto 
show, sponsored by the Veteran 
Motor Car Club of America, will 
be held Apr. 15-23 at the First 


Corps cadet armory. 
* + + 


Ga. Gas Tax Is 36% 

ATLANTA. — Georgia highway 
users paid a 36 percent tax on the 
gasoline they used last year, ac- 
cording to Neil W. Printup of the 
Georgia petroleum industries com- 
mittee. State and federal taxes 
amount to 8% cents per gallon. 

~ aa * 


API Sets Parley 


NEW YORK.—The midyear meet- 
ing of the division of marketing 
of the American Petroleum Insti- 
tute in Kansas City Apr. 24-25 will 
be held jointly with the API Lubri- 
cation subcommittee in the Muehle- 
bach hotel. 
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Minneapolis Dealer Accused 
Of $45,000 Tax Evasion 


MINNEAPOLIS.—A local used- 
car dealer, Harold M. Battig, op- 
erator of Battig Motor Sales, has 
been charged by the government 
with trying to evade about $45,000 
in income taxes on his 1944-46 
income. 

Battig is credited with having | 
paid $15,026 on reported income of 
$45,982 for the three-year period. 
However, according to Assistant 
U. S. Attorney Murphy, Battig 
owed $60,206 on income of $118,502. 


* . 7 
50 Kansas City Firms 


Sued on Sales Tax 


JEFFERSON CITY, Mo.— The 
sales tax unit of the Missouri de- 
partment of revenue has instituted 
suits for judgment for delinquent 
sales tax against 50 business firms 
in Kansas City, mostly used-car 
firms, taverns and restaurants. 

Delinquencies range from $20 to 
$5,000 and total more than $20,000, 
the department said. The penalty 
for failure to pay when no fraud 
is involved is 3 percent per month. 
If fraud is shown, the penalty can | 
be increased 25 percent. 

+ * a 


Denver Assn. Elects 


New Panel of Officers | 

DENVER.— The Denver Used}! 
Car Dealers Assn., at a dinner 
meeting, elected officers for the 
fiscal year as follows: 

David F. Finnigan, president; | 
Harry Cohen, vice-president; R. D. | 
Carson, Phillip Short, Max Pomer- | 
anz, Louis Dubravac and M. P.| 
Marsico, directors. Retiring Presi-| 
dent Lester Gold and retiring Vice- | 
President Charles Kersten also will | 
serve on the board. Richard B.| 
McCoy is executive secretary. 

* * * 


Raiche Joins Manchester 


MANCHESTER, N. H.—(UTPS) | 
-Roland Raiche, owner of a used-| 
car firm here for the past four} 





Fuel Development | 
Seen Big Factor | 


For Future Cars | 


SAN ANTONIO.—The future of | 
automotive engines and fuels that 
power them depends on an eco- 
nomic balance between what high 
octane gasoline will cost and how 
efficiently motor cars use it, John 
M. Campbell of General Motors 
Research Laboratories said here 
last week. 

Speaking before the Western Pe- 
troleum Refiners Assn., Campbell 
pointed out that “over the past 20 
years we have made an approxi- 
mate 40 percent gain in efficiency 
of automotive fuel utilization 
through the use of improved fuels 
supplied by the petroleum industry, 
with a reduction in actual fuel cost 
to the consumer.” 

“In thinking about what progress 
we can make in the future, we| 
must always remember that we 
have to satisfy our customers—the 
buying public,” he said. “The public | 
has learned to accept certain 
standards of automobile perform- 
ance and economy. Whatever we 
offer must equal or better our past | 
performance.” 

Campbell cited such “tangible 
incentives” as high compression 
engines that already operate at a/| 
greater miles-per-gallon rate than 
today’s production engines, data on 
more efficient combustion chamber 
designs and other mechanical im- | 
provements. 





Baltimore Buys 53 Fords 


From Talbot Motor 


BALTIMORE.—A contract to de- 
liver 53 new Fords to Baltimore 
has been awarded Talbot Motor 
Co., it is announced by Foster W. | 
Talbot, president. 


3 Women Incorporate 

Milwaukee Nash, Milwaukee, has 
been incorporated to engage in the 
sale and distribution of motor cars, 
trucks. Capital stock, 100 shares 
of common at no par value. Incor- 
porators: Adeline Lowalski, Ruth 
Kyan and Florence Buck, 





Used-Car Notes 


F. Pauler. 
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years, has joined the sales depart- 
ment of Manchester Buick Co. 


* * * 


Bornstein Joins Economy 

SPRINGFIELD, Ill.—Morris 
Bornstein, former used-car lot own- 
er, is now manager of Economy 
Motor Sales here. He has been in 
the automotive business for the 
past 22 years. 

* * * 
Pauler Registers 

BUFFALO.—A _ business name 
has been filed in the Erie county 
clerk’s office for Jockos Used Cars, 
3161 Main St., Buffalo, by Stephen 


+ * 


* 
Moore Names Huckaby 
DALLAS. — J. D. Huckaby has 
been made manager of Moore Au- 
tomobile Co., used-car firm at 4008 
Ross Ave. 


Farber Remodels 
Farber Motor Sales, Columbus, 
O., is remodeling its building at a 
cost of $15,000. 


START SELLING SUPERIOR 


In the past 12 months, thousands of dealers have switched 








ICC Truck-Rate Control 


Asked by Southerners 


WASHINGTON.—The Texas- 
Louisiana freight bureau last 
week asked Congress to give the 
Interstate Commerce Commis- 
sion more control over motor 
carrier rates on shipments orig- 
inating in U. S. possessions, 

As the law now stands, ICO 
has jurisdiction over rail rates 
on shipments originating in 
U. S. possessions, but not over 
truck rates. The request said 
it now is possible for truckers 
to put discriminatory rates into 
effect, 





Testing Materials Society 


To Meet June 26 

PHILADELPHIA. — Technical 
papers and reports, including sev- 
eral symposiums, will be presented 
at the fifty-third annual meeting 
of the American Society for Test- 
ing Materials in Atlantic City 
throughout the week beginning 
June 26, it is announced here. 

The ninth exhibit of testing ap- 
paratus and related equipment and 














to Lion Nokorode! Here’s why! 


By actual demonstration in dealers’ shops all over the 
nation, Nokorode’s ease of application, greater protective 
values, and other outstanding superiorities are proving 
to the experienced underbody coating applicator that 
Nokorode is a product that assures customer satisfaction. 
Nokorode’s superior qualities are possible only because it 
is entirely produced, every step of the way, by a single 
company — LION —thus giving Nokorode controlled uni- 


formity and controlled quality. 


Naturally, it pays to sell an underbody coating you can 
sell with confidence. That’s why it will pay you to team up 
with Lion Nokorode—the fastest-selling underbody coating 
in America! To get the details, just call or write for Lion’s 
complete, backed-by-advertising plan. It can bring you 


extra profits... 


in a hurry. 


LION OIL COMPANY, 








Military Academy inspect 
new Chevrolet cars at a special exhibit at West Point. Chevrolet exhibit was arranged by 
A & C Chevrolet Co., Fort Montgomery, N. Y. 


DEALER STAGES SHOW FOR CADETS—Students of the U. S. 


Timers, comprising pioneers of 
the automobile world, will hold 
its eighth annual reunion and 
luncheon at the Roosevelt hotel, 
New York, Apr. 11. 


the society’s bienniel photographic 
exhibit will be shown during the 
convention. 


Old-Timers to Meet 


NEW YORK.—The Metropol- Oth fting f UT 
itan council of Automobile Old |News want ads. Why not “ee 








U. S. Patent No. 2393774 


Nokorode’s color is natural black... 
no useless coloring substances added. 
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La. Hits Bootlegging 
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Convention Told of Plans to Fight Practice; 
Ledoux Elected; Manager to Be Paid 


By Gordon Hebert 
Staff Correspondent 

NEW ORLEANS.—Two resolu- 
tions, one calling for a paid per- 
manent secretary-manager and the 
other endorsing the highway safety 
campaign, were passed by the Lou- 
isiana Automobile Dealers Assn. at 
its annual convention here last 
week at the Jung Hotel. 

It will mark the first time in its 
history that the association will 
operate under a paid management. 
A special committee will be named 
to select the manager. It is be- 
lieved that the headquarters of the 
association will be set up here. 

Claude Ledoux, of DeRidder, 
was elected president to succeed 

Fortier. Joseph A, Paretti, New 
Orleans, was elected vice-presi- 
dent and George D. Wray jr., 
Shreveport, was named _ secre- 
tary. 

The dealers were told that boot- 
legging of new automobiles into 
Louisiana is proving a threat to 
both the buying public and fran- 
chised dealers. 

Brown A, Fortier, Lafayette, out- 
going president, said franchised 
dealers of the state were taking 
steps to eliminate the importation 
of new automobiles from out of 
Louisiana to compete in the local 
market. 

Fortier said that lower freight 
rates from other areas and a plenti- 
ful supply of automobiles was caus- 
ing the outside importation. He 
said the new cars which are being 
brought into the Louisiana market 


Minneapolis Assn. 
Elects Barington 
As President 


MINNEAPOLIS. — C. C. Baring- 
ton (Chevrolet) has been elected 
president of the Minneapolis Au- 
tomobile Dealers 
Assn. 

John Woodhead 
is vice - president 
and Elmer Bos- 
trom is secretary- 
treasurer. Bos- 
trom served as 
president of the 
association last 
year. 

Directors elect- 
ed for the coming 
year are Baring- 





C. C. Barington 
ton, Woodhead, Bostrom, Ned War- 
ren, F. W. Mitchell, Walter Shirley 
and Lester Malkerson. 


Texas U.C. Men 
Fight Proposed 
FTC ‘Pack’ Code 


DALLAS, — A group of Texas 
used-car dealers last week went to 
Washington and protested regula- 
tion of financing operations by 
FTC. They argued that the com- 
mission’s proposed rules for the 
used-car trade would be “in direct 
conflict” with Texas laws. 

The Texas Assn. of Automobile 
Finance Companies and the Texas 
Used-Car Dealers Assn. members 
declared the record of hearings “too 
voluminous and confusing” to give 
commission members a clear pic- 
ture of the effect of these rules 
upon the industry in Texas. 

If any abuse occurs in the in- 
dustry, it should be regulated on 
the local level and not by the na- 
tional government, they declared. 


Southwest Ore. Dealers 


Elect Day President 

COOS BAY, Ore.—The 
western Oregon Automobile Deal- 
ers Assn. has elected Loring T. Day 
(Ford), Coos Bay, president, suc- 
ceeding Stan Sherwood (Interna- 
tional), Coquille. George F. Burr 


(International), Coquille, was 
named vice-president, and E. L. 
Gething (DeSoto-Reo), Coos Bay, 


was chosen secretary-treasurer. 

Directors are Neil Hosking (De- 
Soto-Reo), Coos Bay; Oscar Olson 
(Buick-Chevrolet), Coos Bay; 
Floyd Shepard (Nash), North Bend; 
Ed Capps (Ford), Bandon, and 
Ralph Menning (Studebaker), Co- 
quille. 








South- 


are principally from northern 


states. 

Robert Deo, managing director 
of NADA, who was the principal 
speaker, said a poll of Louisiana 
dealers indicated that 72 percent 
of them are being troubled by 
the “bootlegging” problem. The 
figure in Louisiana was much 
higher than the national aver- 
age of 42 percent, he pointed out. 

Deo said the problem was grow- 
ing serious on a national level. It 
resulted, he said, from such factors 
as overoptimism on the part of 
dealers, who must finally “unload” 
their stock, or factory pressure to 
move more automobiles. 

Deo said the coming year will 
be probably the toughest experi- 
enced for dealers who’ve been in 
the business for “only five or six 
years.” 

Other speakers were Jeff Wil- 
liams, Chickasha, Okla., humorist 
and philosopher; R. S. Abbott, Al- 
exandria, state NADA director, who 
covered activities of the national 
organization, and C. C. Walther, 
president of the New Orleans Cham- 
ber of Commerce, who gave the 
welcoming address. 

Directors elected were: Sidney 
J. Gonzales sr., George Bohn, Wiley 
L. Mossy, W. J. Willkomm, all of 
New Orleans; Alfred Begnaud, La- 
fayette; A. Dupre Vaeth, Houma; 
Glenn Huff, Shreveport; William 
Jackson, Monroe; Percy Lindsley, 
Bogalusa; William J. Cleveland, 
Crowley; B. S. Landis jr.,.Winns- 
boro; Robert Jameson, Alexandria; 
Jim Austin, Baton .Rouge; George 
Wray jr., Shr@veport; R. S. Abbott, 
Alexandria, and. Claude Ledoux, 
DeRidder. 

Lawrence Mann,, Baton Rouge, 
chairman of highway safety, intro- 
duced the highway safety resolu- 
tion. His committee and the asso- 
ciation will work hand-in-hand 
with the national Inter-Industry 
Highway Safety committee. 


Olds Rules Out 
‘Stripped-Down’ 


Lower-Price Line 


CHICAGO.—Oldsmobile does not 
plan to remove certain accessories 
in order to bring down the prices 
of its cars, General Manager S. E. 
Skinner told a press conference 
here last week. 

Skinner said that only produc- 
tion capacity, even with overtime 
and Saturday schedules, will pre- 
vent Oldsmobile sales from exceed- 
ing 386,000 units this year. He de- 
clared that this number of units 
will represent an increase of 100,- 
000 cars over last year. 

March deliveries will total 34,500 
cars for the division, and there 
were Only 5,122 in the hands of 
dealers in February, as compared 
with more than 30,000 normally, 
he added. 

The Chicago Automobile Show 
produced more than 100 sales of 
new Oldsmobiles and in excess of 
3,000 live prospects, Skinner re- 
ported, in describing the event as 
a success from every standpoint. 


Obituaries 
William A. Gill 





PORTLAND, Ore.—William A. Gill, the 
man who reportedly worked on the first 
automobile in Portland, died here March 


21. He was president of Gill Automotive 
Service. A veteran mechanic, Gill is said 
to have designed and built the first gaso- 
line bus in the Northwest in 1905. He was 
a@ past president of Portland Automotive 
Trades Assn, 

* * * 


Thomas H. Caskey 
COLUMBUS, O Thomas H. Caskey, 
former automobile dealer in West Liberty, 
Ky., died in a hospital here. 
* * * 
Lawrence K. Husted 
WARSAW, O.—Lawrence K. Husted, 41, 
co-owner of Husted Motor Sales here, was 
killed when his automobile crashed into a 
train north of Newcomerstown, O 
* * * 
Oscar Yanson 
CHICAGO. — Oscar Yanson, 58, pioneer 
dealer in Chicago Heights, where he had 
headed Yanson Chevrolet Co, since 1927, 
died March 15 of a heart ailment in Miami 
Beach, Fla. 
. * 


* 
J. Raymond Elliott 
DICKSON, Tenn.—J Raymond Elliott, 54, 
owner of Elliott Brothers Motor Co. here, 
died recently in St. Thomas hospital, Nash- 
ville. 











| Overseas Models .. . 





TO BE SHOWN IN FRANKFURT, GERMANY—One of the exhibits at the Frankfurt spring 
fair is this Gutbrod Superior, selling at about $925. It's a two-seater with a two-cylinder 
engine and cruises at 55 miles per hour. The girl in the car is wearing anti-dazzie glasses 


for night driving.—(Acme photo). 





TAKING A SPIN IN STOCKHOLM, SWEDEN—The designer of a new low-priced Swedish 


motor car, Claes Allander (left), tries out the vehicle. 


cheduled to sell for about $386, 


it will be placed on the market in June and the release of 50 additional models is ex- 
pected to follow each week. Engine is in rear.—(Acme photo). 





Michigan Senate 
Approves Curbs 
On Loan Gouging 


LANSING.—The Michigan sta’. 
senate Wednesday passed and se 
to the house the Hittle bill to cur: 
finance gouging on interest rat: 
charged for the sale of automobile 
without a negative vote being cas 
The final tally was 29 to 0 in favor 
of the measure. 

Sen. Harry F. Hittle said the bi!! 
was pointed directly at protecting 
buyers of automobiles on the in- 
stallment plan. 

Provisions of the Hittle bill are 
as follows: 

Set the interest rate that could 
be charged at $6 per $100 a year on 
new cars; cars less than two years 
old, $9 per $100 per year, and cars 
more than two years old at $12 per 
$100 a year. 

The bill also provides for rebat- 
ing to the buyer the unearned por- 
tion of the finance charge in those 
cases where the purchase contract 
is paid up before maturity;. re- 
quires that the purchaser be given 
a certificate showing the amount 
and exact nature of the insurance 
carried and provides for refinanc- 
ing of so-called “balloon” notes at 
half the interest rate charged in 
the original contract. 

Under the bill, sales finance com- 
panies would have to pay an an- 
nual license fee of $100 plus an 
additional $50 for each additional 
place of business; banks handling 
car financing would have to pay 
a $25 a year license fee and in- 
stallment sellers of automobiles 
would pay $10 a year. 

Meanwhile, Gov. Williams’ pro- 
posed tax on corporate profits was 
introduced in legislation form in 
the Michigan house. 

Attacks 

(Continued from Page 3) 
is highly regarded by them, has 
many dealers as members and was 
|started in Burlingame by C. W 
Harder, who grew up in the auto- 
mobile business and was a dealer 
for 14 years. It now claims 136,000 
members. 


% 








NEW FRENCH AUTO—The Gregoire-Hotchkiss, designed by J. A. Gregoire, will be dis- | 


played at the next auto show at Geneva, Switzerland, and then will go on sale in France 
The streamlined model, complete with accessories, is expected to be economically priced.— 


(Acme photo). 


Used Cars Growing Scarce; 
Prices Are on Upswing 


(Continued from Page 1) 


1949. In February, the count rose, one of small but steady gains. Prior | 


to 10,128 used-car sales, compared 
with 5,539 in February of last year. 


* ” + 
N FRANKLIN county (Colum- 
bus), O., used-car sales were 


7,778 in January and 7,233 in Febru- 
ary. Comparable 1949 figures were 


ruary. 
Used-car sales climbed from 2,888 


lin Toledo during January to 2,935 


in February. Youngstown, O., re- 
ported 1,191 used-car sales in Janu- 
ary and 1,198 in February. 

Prices are the main object of 
dealers’ attention, however. This 
year, the market hit bottom the 
first week in February, accord- 
ing to Automotive News’ index of 
used-car prices. 


: } 
The course since then has been 





Oliienes Elected 
In North Virginia 


}lowpoint for '50s was $1,792 





| 
| 
| 
| 
| 


| close to their starting point at 


to the first week in February, 
prices had been in a steady decline | 
since June, 1949. 
* * * 

RICE variations by model years | 
have been moderate. The price | 


| 


4,735 in January and 5,291 in Feb- |of 1950 models this week averages 


$1,861, the highest it has been, The 
a dif- 
ference of $70. 

The price of ‘49s has been the | 
most erratic. When the first 1950 | 
models appeared in the auction} 
reports, the price of ’49s averaged | 
$1,491. It fell sharply in the next} 
six weeks to a low of $1,403, and 
has since risen to its present level | 
of $1,433. 

The most stable models have 
been 1948 units. Selling for an 
average of $1,105 when the first 
50s appeared, ’48s dropped and 
then rallied, until now they are 


$1,101. 
The same is true of 1947 models 


ALEXANDRIA, Va.— Harry W.|which have hovered close to their 
Bendall is the new president of|present average of $927 since the | 
the Northern Virginia Automobile | year began. 


Dealers Assn., succeeding P. A. 
Sugrue. 

Other new officers are Stanley 
Dreifus, vice-president; Raymond 
B. Clark, treasurer; Kenneth H. 
Moore, secretary, and C. H. Mason, 
delegate to the Washington Auto- 


mobile Trade Assn. 





Variations for other models have 
followed a pattern similar to that 
of '47 models, although price pat- 
terns of postwar cars are mixed due 
to the commanding part which con- 
dition plays in the price of these 
units. 

—Bos Gorpon 


The federation bulletin said: 

“Your federation’s contention is 
that it is up to the manufac- 
turers, with their great resources, 
to appraise future markets cor- 
rectly and to produce what the 
dealer organization can reason- 
ably be expected to sell... . 

“(They should) definitely not 
overestimate the market, then 
break the dealers’ back to protect 
|manufacturing profit and compen- 
sate for manufacturers’ mistakes. 

“Your federation strongly urges 
that vocational trade groups take 
definite and forceful action to pro- 
tect dealers against unfair practices 
of this type.” 

- of * 

HE Missoula Times editorial said 

that “it seems that labor and 
the manufacturer are in cahoots to 
take their profits out of the skins 
of their dealers even though they 
bankrupt every dealer in the 
nation.” 

After saying the dealers should 
set the manufacturer back on his 
heels, it suggested this procedure: 

“Hire Senator B. K. Wheeler to 
take the matter before the Fed- 
eral Trade Commission. Unless 
the New Deal and the Fair Deal 
have corrupted the Federal Trade 
Commission beyond recognition, 
the auto dealers will get immedi- 
ate relief from an unbearable 
condition. 

“The combination of big business 
and big labor must be fought now 
before it is too late. Otherwise 
two-thirds of the nation will fall 


| victims to Fascism.” 





DISCOURAGED? 


Don't give up yet. A small ad in the 
Want Ad columns of Automotive News 
can help you locate that hard-to-get 
part—or that experienced service man- 
ager—or those used cars. 

Send your message across the nation 
to a selected group of readers—the peo- 
ple of the AUTOMOTIVE INDUSTRY. 

Turn to the Classified Want Ad col- 
umns for full information on rates. 





Ind 


IN 
meet 
Assn 
tions 
free 
Hoo\ 
ing | 


NA 
nat 
hicl 
mer 
Th 
shou 
com] 
whos 


ment 
The 
plan 
the 
were 
and 


lutio. 
dead 
chao: 


orde! 
have 
coope 
turn 

costs 


Le 
that 
and 
cost 
prev 
ling 
bene 
crea 
cent 
forn 
pan) 
deal 

Iw 
with 
matte 
have, 
tions 
buildi 
perie 
build 
left “ 
be try 
somet 
NOT 


TS 

“i 
all bu 
confir 
aroun 
point 

hee 
bodies 
pal. 

2. B 
are p! 
earne 
ent 1 
taxes” 

3. B 
otherv 
which 
gone 
the fe 

4. ] 

whicl 
profit 
other 
with 
are p 
ings | 
are n 

5. B 
ganiza 
housin 
main, 
direct 

6. E 
capita] 
of sto 
cient { 
the cc 
finance 

Hen 
man, ! 
can a 
find tl 
when 
with 
biddin; 
tion m: 


L- 
NEV 
er, na 
Lincol! 
cipal s 
combin 
manag 
area A 
hotel. 


n staie 
nd sert 
to curd 
t rates 
nobile 

ig cas 

n favor 


the bill 
itecting 
the in- 


bill are 


ft could 
year on 
Oo years 
1d cars 
$12 per 


rebat- 
ed por- 
1 those 
ontract 
‘YY; re- 
> given 
umount 
jurance 
financ- 
otes at 
ged in 


e com- 
an an- 
lus an 
litional 
indling 
to pay 
nd in- 
nobiles 


3’ pro- 
ts was 
rm in 


n, has 
nd was 
Cc. W. 
> auto- 
dealer 
136,000 


id: 
‘ion is 
ufac- 
urces, 
| cor- 
it the 
ason- 
y not 
then 
orotect 
ym pen - 
akes. 
urges 
s take 
0 pro- 
actices 


al said 
r and 
»0ts to 
skins 
1 they 
1 the 


in the 
News 
to-get 
man- 


nation 


| col. 





AUTOMOTIVE NEWS, APRIL 3, 1950 


Indiana Conclave Also Demands Excise Repeal, Co-op TOE ss 


Hoover Reforms Urged 


By C. L. Kern 
Staff Correspondent 

INDIANAPOLIS. —The annual 
meeting of the Automobile Dealers 
Assn. of Indiana adopted resolu- 
tions urging Congress to tax levy- 
free cooperatives, to adhere to the 
Hoover report cutting deficit spend- 
ing and to repeal auto excises. 

Other motions passed approved 
NADA’s plan to remove from the 
nation’s highways unsafe _ ve- 
hicles, and urged quick settle- 
ment of the Chrysler strike. 

The dealers said cooperatives 
should be taxed since they are in 
competition with other businesses 
whose incomes are heavily taxed. 

Deficit spending by the govern- 
ment was also viewed with alarm. 
The association said the Hoover 
plan should be followed to balance 
the budget. Excises on vehicles 
were described as discriminatory 
and oppressive to buyers. 

In regard to Chrysler, the reso- 
lution pointed out that a continued 
deadlock would mean financial 


chaos to a large portion of the | 


Forum 


(Continued from Page 4) 
order. In some ways, dealers may 
have to take their cue from the 
cooperatives, and act collectively to 
turn back some of their inflated 
costs. 


Let us consider but one item— 
that of workmens’ compensation 
and garage liability insurance 
costs. Wages have doubled since 
prewar days with resultant doub- 
ling of premium costs, while 
benefits paid by insurors have in- 
creased by perhaps 15 to 20 per- 


firm’s dealers and to the idled 89,- 
000 strikers and 50,000 supplier em- 
ployes. 

The board of directors of the 
association chose Haywood M. 
Davis, Fort Wayne Pontiac deal- 
er, to head the association dur- 
ing the coming year. He suc- 
ceeds Joseph E. O’Daniel of 
Evansville. 

W. H. Talbert, Wabash Dodge- 





Voluntary Car Checks 


Sought by Ohio Assn. 

COLUMBUS, O.—The Ohio 
Automobile Dealers Assn. is 
working out details for a volun- 
tary vehicle inspection program 
in conjunction with the Ohio 
state highway patrol and the 
Ohio Assn. of Chiefs of Police. 

State automobile dealers are 
urged to participate in the pro- 
gram. A safety windshield stick- 
er will be provided. 








cent. The solution may lie in the | 


formation of an insurance com- 


pany by Iowa dealers, for Iowa 


dealers, to turn these costs back. 


I will, for lack of space, conclude | 


with an observation or two on the 
matter of construction. Many of us 
have, are now, or will erect addi- 
tions to our plants, or erect new 
building units. Speaking from ex- 
perience, it’s quite interesting to 
build something now with earnings 
left “after taxes.” We might soon 
be trying to figure out how to build 
something with earnings that are 
NOT left “after taxes.” 
~ * x 

T SHOULD be said that the time 

is fast approaching when nearly 
all building in our country will be 
confined to the following: (look 
around and see how near to that 
point we are, even now): 

1. By governmental tax spending 


bodies, national, state and munici- | 


pal. 

2. By tax-free cooperatives which 
are privileged to build with money 
earned “before taxes” (quite differ- 
ent from money earned “after 
taxes”). 

3. By institutions, charitable and 
otherwise, with donated funds 
which would have otherwise largely 
gone into the federal treasury in 
the form of income tax payments. 

4. By colleges, universities, etc., 

which have acquired and operate 
profitable manufacturing and 
other businesses in competition 
with yours and mine, but who 
are privileged to build with earn- 
ings left “before taxes,” for there 
are no taxes levied upon them. 

5. By individuals, groups or or- 
ganizations undertaking large-scale 
housing projects which are in the 


main, financed and/or guaranteed | 


direct by the federal treasury. 

6. By vast corporations whose 
capital is provided by a multitude 
of stockholders, thus pooling suffi- 
cient private capital to stand up to 
the combined weight of the tax- 
financed groups above. 

Henceforth, the small business- 
man, relying on earnings which he 
can accumulate “after taxes” will 
find the going exceedingly rough 
when he enters into competition 
with the above six groups in 
bidding for high-priced construc- 
tion material and labor. 


L-M Shop Chiefs Meet 

NEW YORK.—E. D. Longeneck- 
er, national service manager of 
Lincoln-Mercury, will be the prin- 
cipal speaker qt a meeting of the 
combined Lincoln-Mercury service 
managers clubs of the New York 
area Apr. 6 at the Park-Sheraton 
hotel. 





the more 
money youl 


Plymouth dealer, was named vice- 
president, north, and James H. 
Bryant, Vincennes Chevrolet deal- 
er, vice-president, south, William 
R. Krafft, Buick dealer in Indian- 
apolis, was reelected secretary- 
treasurer, and Herman Schaefer 
was reelected executive secretary. 


world traveler, told the dealers at 
the annual dinner that a new phase 
of competitive selling is dawning 
in the retail automobile industry. 

“Desperate shortages will soon be 
filled,” Walker said, but added that 
“needs will go on forever. Man 
wants more than he can afford, 
offerings are tempting, hence we 
all have to make decisions—what 
things we will go without in order 
to get what seems more desirable. 

“The burden of proof is on the 
salesman. He must compete if he 
is to survive this bigger and better 
competition.” 





Now — with salaries, rents, and expenses of 
every kind so high —is the time to explore 
every possible source of savings...every pos- 
sible reduction of overhead. 

Take a long look at your present accounting 


THE 


NATIONAL 





DeLoss Walker, Chicago, former | 
magazine editor, mine owner and | 


CASH REGISTER COMPANY 
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conducted by M. 


for salesmen in Missouri and Illinois. 


Bell Is Elected 
At Palo Alto 


PALO ALTO, Calif.—The Penin- 
sula Automobile Dealers Assn. has 
elected Jim Bell, Palo Alto Lincoln- 
Mercury dealer, president. Vice- 
presidents are Charles deSalvatore 
(Dodge-Plymouth), Burlingame; 
Heine Bray (Oldsmobile), and Clay 
Fisher (DeSoto-Plymouth). 

Directors are Al Kuske (Nash), 





“ICT 
save! 





CHEVROLET SALES SCHOOL HELD IN ST. LOUIS—A retail salesmen's class has been 


H. Goldmann, sales promotion manager of Chevrolet's St. Louis tone. 
| The one-week school had an attendance of 40. This was the third course in a series of six 


Pete Towne (Ford), Tom Chapman 
(Buick), and Cliff Simpson (Buick). 





Evans, Collier Chosen 


By Casp r Dealers 

CASPER, Wyo.—The Casper Au- 
tomobile Dealers Assn. has elected 
Harry D. Evans (Buick) as presi- 
dent for 1950. 

Mel Collier (Cadillac) was named 
secretary-treasurer. 





Others are profiting from AUTOMOTIVE 
NEWS want ads. Why not you? 


system. It is almost certain that you can make 
important savings here by installation of a 
modern National Accounting System. 

The proper forms for a complete automotive 


accounting system — and other 


Dealers. 
to be shown what such a 
system would do to cut your 
costs and furnish you money- 
making information. No 


important 


information — are contained 
in the booklet, National 
Complete Accounting 
Machine System for Auto 


Ask to see it, and 


cost or obligation, of course! 
Phone your local National 
representative, or write, if 


you prefer, to the Company 
at Dayton 9, Ohio. 
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(Continued from Page 14) 


week, and extends the duration of, of automobiles by California resi- 
the benefit period from 22 to 24/ dents. 
weeks. The committee was told that 
Pe 30,000 cars are bought out of the 
General Fund Aid Given state each year, and that less 
: than 1 percent of the owners 
Louisiana Highways pay the required use tax. As a 
An appropriation of $5,000,000 for! result, it was estimated, the state 
highway purposes from general! ;, losing about $1,000,000 a year 
fund revenues was given final ap-| jn tax revenue. 
proval by a special session of the 


+ 
Louisiana legislature. N. Y. Cabs Repriev oi 
The regular session of the Louisi-! 11, which would have doubled 
ana legislature convenes in May, liability insurance requirements for 
at which time highway and other|taxicabs have met defeat in the 
appropriations for the coming bi-|New York assembly. 
ennium will be considered. un oS 


* * . 
Dewey Plan Assailed 
‘ natch 
fy. Eyee Tex © On Thruway Financing 


On Out-State Cars In letters to Gov. Dewey and 

The California assembly ways | members of the legislature, William 
and means committee has voted | 3 Gottlieb, president of the Auto- 
to provide funds for a tax col- | mobile Club of New York, has se- 
lection drive to halt use tax eva- | verely criticized the governor’s pro- 
sion in the out-of-state purchase | posals for financing the New York 


* * 


state thruway through license fees | Piggy 
on users. Pee 
He also urged defeat of the gov-| Mawes 
ernor’s proposals to establish a 
thruway authority and for a con- 
stitutional amendment pledging the 
state’s credits behind the bonds to 
be issued by the proposed authority. 


+ * * 


\California AAA Asks 
|Excise Tax Repeal 


| California’s congressional delega- 
tion has been asked by the Cali- 
fornia Automobile Assn. to repeal 
or modify federal emergency and 
wartime excise taxes and the fed- 


eral gasoline tax. 
+ 7 * 


2% Use Tax Measure 


Introduced in Arizona 
A bill providing for a 2 percent 


duced in the Arizona legislature. presi 
* > * 


Ky. Safety Moves 





A bill to require motor vehicles 


ent of Kelley Motors, 
Auburn-Cord-Duesenberg plant of Auburn, 
seniority was recipier of a car. Additional Fords have been purchased and are to be given 
employes of Winslow's plants in Springfield, Mass., and York, Pa. 





use tax, to prevent evasion of ATi-| cory DEALERSHIP SELLS 112 CARS—Congratulations were in order for both Dallas E 
zona’s sales tax through out-of- Winslow, left, and John P. Hoek when they led a parade of 112 new Fords through downtown 
state purchasing, has been intro-| Springfield, ©. Prior to the parade Winslow presented the cars, purchased from Hoek, 

4. to employes of his Mast-Foos 


Co. in Springfield and his 
Ind. Any employe with one or more year's 


to stop when meeting or overtaking | Kentucky lawmakers was a bill to|tions during the day and 55 at 


a stopped school bus has been en-| fix the speed limit on automobiles |night and limiting trucks to 50 in 
acted by the Kentucky legislature. | at 35 miles an hour in a business|4aytime and 40 at night on open 


Also given final passage by the| or residential area, 60 in other loca- | T@4. 


AUTOMOTIVE NEWS 


Automotive News is the only publication cover- 
ing the truck industry from the standpoint of 
the dealer. Automotive News treats truck news 
from the angle of the man who sells trucks, 
rather than from the viewpoint of the truck 
operator or fleet owner. 


Every fourth week, a special section in Automo- 
tive News is devoted exclusively to truck news. 


Accessory and truck equipment manufacturers 
know that the time to sell their products . . . to 
get it on a truck .. . is at the time the dealer's 
truck salesman fills out the order. They know 
they must sell the dealer before they sell the 


TRUCK DEALERS 





truck operator or fleet owner. They know that 
the big market is not in fleet owners, but in 
independent truck owners. Farmers and small 
businessmen make up the majority of truck 
owners. (After all, 89% of truck owners oper- 
ate only one vehicle. Collectively, these single 
vehicle owners operate two-thirds of all trucks. 
Only 11% of all trucks are in fleets of two 
or more). 


Direct sales message to the right market. By 
using the Special Truck Section of Automotive 
News you can be assured your advertising 
reaches truck dealers. Readers of Automotive 
News sell 85% of all trucks marketed annually! 


TO SELL TRUCKS, BODIES, TRUCK EQUIPMENT OR ACCESSORIES, USE The Newspaper of the Industry 
SELL THE DEALERS FIRST 





* * * 


Wisconsin Good Roads Assn. 


To Open Shop in Madison 


The Wisconsin Good Roads Assn.., 
recently chartered after an organi- 
zation meeting in Milwaukee at- 
tended by commercial and civic 
representatives from a score of 
communities, will open shop in the 
state capital within a fortnight, it 
is announced. 

Its principal early objective will 
be to engage in highway problem 
studies and to disseminate its find- 
ings to highway users and highway 
taxpayers. 

* * * 


S. C. Farm Officials Oppose 


Higher State Gasoline Levy 

E. H. Agnew, head of the South 
Carolina farm bureau, is vigorous- 
ly opposing Chief Highway Com- 
missioner C. R. McMillan’s reasons 
for a proposed increase of the state 
|gasoline tax from six to seven 
|cents a gallon. 
* * * 


Ohio Tax Boost Urged 


T. J. Kauer, Ohio director of high- 
ways, has recommended to the gov- 
ernor an increase in the state 
vehicle use tax, 

* * * 


New Colorado Governor 


Eyes State Tax Cuts 


Opposition to any new state 
taxes in Colorado has been ex- 
pressed by Lieut.-Gov. Walter 
W. Johnson, who will take office 
as the state’s chief executive 
in April when Gov. Knous be- 
comes a federal judge. 

Besides opposing new levies, 
Johnson said he saw the possi- 
bility of some tax reduction. 


| * * * 


| Employer Tax Hike Asked 


By Massachusetts AFL 


Labor, through Kenneth J. Kel- 
ley, legislative agent for the Mas- 
sachusetts Federation of Labor, 
wants to increase the tax ceiling on 
employers from the present 2.7 per- 
cent maximum to 3.5 or 4 percent. 
He also wants benefits raised from 
$25 to $30 a week and increase 
from 23 to 26 weeks the period 


in which benefits could be received. 
+ + * 


\New York Solons Refuse 


|To Tighten Equal Pay Law 


A bill designed to tighten New 
York’s current law requiring 
equal pay for men and women 
doing the same work was killed 
in the lower branch of the state 


legislature. 
| - * * 


|More Aid for Rural Roads 

| Sought in Wisconsin 

| Pressure will continue for bigger 
| state grants of aid for Wisconsin’s 
|roads in spite of the considerable 
increases in such subsidies voted by 
the legislature in recent years, ac- 
cording to legislative sources in 
Madison. 


Suggestive of such forthcoming 
demands is the recent resolution of 
the Farmers Union, in its state con- 
vention, which asserted that “under 
the present system of allocating 
state highway funds, a large part 

(Continued on Page 33, Col. 1) 
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In the 
Hopper 


(Continued from Page 32) 


of the cost of repair and mainten- 
ance of town and county highways 
results in a direct assessment of 
the real estate of the area.” 

* = o 


Kentucky to Woo Tourists 


A bill authorizing the Kentucky 
highway department to spend a 
maximum of $250,000 a year to ad- 
vertise tourist attractions and 
highway information has _ been 
given final approval by the state 


legislature. 
. e 


Idaho Haulers Ask Curb 


On Outstate Trucks 


Enactment of legislation which 
would curb out-of-state dump 
trucks from operating in Idaho is 
being advocated by the dump truck 
division of the Idaho Motor Trans- 
port Assn. 

- * 7 


Town Highway Program 


Approved in New York 


Final approval was given by 
the New York legislature to a 
10-year program for town high- 
ways. 

The legislation contemplates 
the expenditure of $146,400,000 
for town roads, with the state 
providing half the cost over a 
10-year period, It carries no ap- 
propriation for this year, but 
authorizes the 929 towns of the 
state to proceed with the prep- | 
aration of plans for submission | 
to the state public works de- 
partment, 





* * * 


California Bill Asks Shift 


In Truck Registry Fees 


A bill introduced in the Califor- | 
nia legislature proposes a new| 
truck and bus tax program which 
would substitute higher Diesel 
taxes based On gross weight for 
the present 3 percent state tax on) 
property carriers. 

* * . 


N. J. Bill Would Make Study 
Of Financial Liability 
New Jersey’s assembly has | 
passed and sent to the state sen- 
ate a concurrent resolution which 
would authorize creation of a 
joint state legislative committee 
to study the motor vehicle finan- 
cial responsibility laws of this 
and other states with the view 
to improvement of the New Jer- 
sey statute. 
7 


Doctor’s Bill 

A bill given final passage by the | 
Kentucky legislature and sent to 
the governor for signature pro- 
vides that if an employer requires 
a medical examination as a condi- 
tion of employment, the cost must 
be paid by the employer. 

ae * * 


Mass. Haulers Oppose 
Truck Terminal Study 


Truckers from every part of | 
Massachusetts have opposed a bill 
to authorize a recess study of a| 
truck terminal proposed for Boston. 

Union representatives also ap- | 
peared in opposition to the meas- | 
ure. Opponents feared that the} 


terminal would create a monopoly. | 
« o 


Permanent Ind. Tags 


Indiana’s Secretary of State) 
Charles F. Fleming said he plans | 
to recommend to the next legisla- | 
ture that permanent license plates | 
be issued. 








* * + 


For Stricken Workers 

Wisconsin's state legislative coun- | 
cil has been asked to support a) 
proposed law providing for pay-| 
ment of cash benefits to wage earn- | 
ers unable to work because of non- 
occupational illness or disability. 

* + * 


Mass. House Kills Labor Bid 


For State Compensation Fund | 


Marking a defeat for organized 
labor, a proposed Massachusetts 
state fund for workmen’s com- | 
pensation died in the Massachu- 
setts house of representatives. 

The bill had been given top 
priority by spokesmen for organ- 
ized labor. In arguing unsuccess- 
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HARRELL PRESENTS TRAINING CAR—Thomasville (N. C.) schools have received a 1950 
Chevrolet for driver training from Harrell Chevrolet Co., 6 Memorial Park Dr. Dealer G. E. 
Harrell is shown with the car. 


fully for the state fund proposal, 
advocates charged that insurance 


companies have made tremen- 
dous profits from workmen’s 
compensation. 


* * * 


State Curbs Gotham Tax 


A bill to prohibit New York City 
from imposing its local gross re- 
ceipts tax on out-of-state and up- 
state concerns not “doing business” 
there but making sales through 


local agents was given final pas- 


sage by the New York state legis- 


}lature and sent to Gov. Dewey for 


his signature. 
o * * 


Sales Tax Boost Urged 


To Aid Wash. Welfare 


Washington State Social Secur- 
ity Director Roderic Olzendam told 
a meeting of county officials that 
if a special state legislative ses- 


sion is called, he will ask for a 


tax to finance the state’s welfare 
program. 

Explaining that on Apr. 1 the 
state social security department 
would have only approximately 
$4,200,000 left in the general as- 
sistance fund, Olzendam said, “the 
money will be exhausted not later 
than July 1 and probably closer 
to June 1.” 

* * - 


Farm Truck Fee Cut? 


Registration fees paid by farm- 
ers for trucks used primarily in 
farm operations would be reduced 
under a bill introduced in the Cali- 
fornia legislature. 

o + * 


New Arizona Police Cars 


A bill authorizing the expendi- 
ture of $65,000 to buy new cars 
for the Arizona highway patrol 
has been given final passage by 
the state legislature and sent to 
the governor for signature. 

+ + 7 


Study Group Criticizes 


Proposed Mass. Toll Road 

A proposed $60,000,000 toll super- 
highway across Massachusetts 
would be “economically unsound 
and financially unwise,” according 
to a report filed by a state legis- 


one-cent increase in the state sales! lative interim commission. Such a 


be the dealer they TRUST 


Build your own good name by back- 
ing another. A name that means the 


best you can get in auto radios... 
Motorola. Motorola Custom-Built 
auto radios give your customers a 
perfect match for the instrument 


panel of the new car you sell. And 
Motorola insures the very best auto 
radio performance possible. Establish 
lasting customer satisfaction by 


featuring . 


stalling .. 


. + recommending . . . in- 


. Motorola “Custom-Built” 


auto radios. 
PHONE, WRITE OR WIRE Your Distributor NOW! 


Tas 


ustom-built 


AUTO RADIOS 





toll road had been proposed as the 
Massachusetts link in a system of 
similar highways running from 
Maine tnrough Pennsylvania. 

+ * * 


Tax Battle Expected 


In Texas Legislature 


A general sales tax versus a 
natural resources levy—perennial 
tax issues in Texas since 1941 
when the omnibus tax was 
adopted—will be the big issue 
facing the 52nd legislature when 
it convenes next January. 


This was the concensus of 
opinion of departing Texas solons 
following the February special 
session which saw a 10 percent 
increase in the omnibus levy, in- 
cluding sales of automobiles and 
oil, and a one-cent raise on the 
cigaret tax. 

7 


+. * 


Ky. Cab, Bus Tax 


Kentucky’s legislature has given 
final passage to a bill empowering 
cities to levy a maximum annual 
tax of $30 on taxicabs and \%-cent 
per mile on buses using city streets 
not maintained by the state. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry .. . an esti- 
mated more than 100,000 readers weekly! 
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New Low-Priced Car Due on Market by Jan. 1 
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Willys Cuts Prices $40 to $120 


‘Continued from Page 1) 


($100); six-cylinder wagon, $1,575 
($120); four-cylinder Jeepster, $1,- 
390 (105), and six-cylinder Jeepster, 
$1,490 ($40). 

The four-wheel-drive truck was 
pared $98 to $1,597, while the new 
four-cylinder half-ton was given 
a factory list price of $1,220. 
Willys prices were last reduced 
in March, 1949, 

The projected new car will offer 
as options either the new F-head 
four or the improved six. It will 
be styled along continental lines 
on a 104-inch wheelbase and with 
a front end less than 70 inches 
across. 

Final go-ahead on the new low- 
priced entry is expected when the 
Willys board of directors meets 
this week. Present plans call for 
a five-passenger two-door sedan to 


be the first model marketed. 
* * * 


ISTRIBUTION Vice - President 
Lyman Slack told the dealers 
that Willys’ sales organization was 





| 


FINAL ONCE OVER—Willys-Overiand's new 
four-cylinder engine is examined by First 
Vice-President Delmar G. Roos, who directed 
The powerplant has a com- 
with 7.8 to I 





its development. 
pression ratio of 7.4 to |, 
available as an option. 


being streamlined both at the fac- 
tory and in the field. The sales 
budget has been boosted to 40 per- 
cent of the company total, he 
added. 

With introduction of improved 
station wagons, Willys is opening 
a drive to gain sales leadership in 
the wagon field. 

The company indicated that 
marketing concentration would 
be on the new four-cylinder Hur- 
ricane engine, whose horsepower 
has been boosted from 63 to 72. 
The six-cylinder Lightning mo- 
tor now produces 75 horsepower, 
against 72 formerly. 

Willys-Overland reports its new 

four has an F-head design unique 
in U. S. automotive engine research. 
The Willys six is of the L-head 
type. 

Both engines will be used to 











CAR WASHER 
Retails 1.98 


HANDEE CAR WASHER—a rubberized mitt 
with rubber sponge attached. Easy to use 
—just connect to garden hose and turn on 
water. Rinses as it washes. Cannot scratch 
the car finish. Washes a car in record 
time. Sells at a fraction of the price of 
brushes. Pays for itself in 2 car washes. 
That's why motorists are buying it by the 
thousands. 


Write or Wire for Quantity Discounts 


TRI-PRODUCTS COMPANY 


310 S. Broad St. Holly, Michigan 


Si 


CAR 
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power Kaiser-Frazer’s new low- 
priced two-door sedan, due for June 
announcement. 

| * * * 


| GEVERAL features, according to 
|““ Willys, have made 

to obtain a compression ratio of 
7.4 to 1 in the Hurricane four en- 
|gine. The intake manifold and car- 
buretion system has been stream- 
lined with shortened passages that 
are completely downdraft. 

An enlarged intake valve has 
been placed in the cylinder head, 
with the exhaust valve remaining 
in the cylinder block. This ar- 
rangement combines the advan- 
tages of both the conventional 
valve-in-head and L-head engines 
and makes possible a larger mix- 
ture intake in the Willys F-head 
design. 

The results are better engine 
“breathing” and more complete 
and efficient combustion of the 
air-gasoline mixture, according to 
First Vice-President Delmar G. 
Roos. 

At the present time, a compres- 
sion ratio of 7.8 to 1 is available 
on the four as an option for im- 
proved performance in high alti- 
tude areas, 

* + * 
Tete on some models indicate 
an 11 percent increase in gaso- 
line economy over the previous 
models at full throttle, with sav- 
ings ranging up to 25 percent at 
cruising speeds, Roos said. 

The Willys six-cylinder Light- 
ning engine has a piston displace- 
ment of 161 cubic inches. Its com- 
pression ratio is 6.9 to 1 compared 
~ 6.42 to 1 in the previous Willys 
six, 


‘While wheelbase of the new 
Willys models remains un- 
changed, overall length has been 
increased by bringing out the 
center vertical line of the grille 


Purchasing Shuffle 
Made by Ford; 
Unruh Promoted 


DEARBORN.—A further step in 
Ford’s basic decentralization pro- 
gram has been accomplished in the 
purchasing activ- 
ity, Irving A. 
Duffy, purchasing 
vice - president, 
has announced. 

An internal re- 
alignment of pur- 
chasing personnel 
and activities has 
been made in or- 
der to delegate 
further buying re- 
sponsibility and 
authority to the 
Ford and Lincoln-Mercury divi- 
sions, and to consolidate the cen- 
tral office buying staff procuring 
for the manufacturing divisions, 
Duffy said. 


Carl F. Unruh has been appointed 
|director of purchasing on Duffy’s 
| staff. 


Charles H. Carroll has been ap- 
pointed general purchasing agent of 
central office purchasing, while buy- 
ing activity will continue to be 
headed by Albert E. Conn (Ford) 
and Herbert H. Foster (L-M). 








Irving A. Duffy 


it possible | 


three inches and projecting the 
front bumper two inches for- 
ward. 

A “V” theme is carried out in the 
|radiator grille, front fenders and 
| hood. 
| The front edge of the hood has 
been rolled under to carry out the 
massive effect and to add strength 
and rigidity to the hood. A mod- 
eled crease line has been added at 
the center of the hood. 

The Jeep-inspired front fenders 
|also have undergone an evolution- 
ary change, with their angular 
lines being softened by a wind 
split at the centers, lowered front 
tip and rolled and drawn edges. 

+. + * 


GEATING arrangement in the 
x 


station wagon has been im- 
proved by providing the driver's 








easier access to the rear seat. 


Raising and lowering of the 
Jeepster top has been eased to fin- 
gertip control through a new sys- 
tem of springs and _ counterbal- 
ances. 

Refinement of the vehicles has 
extended to interior appointments. 
The instrument panel has been re- 
designed to make dials more read- 
able and to place controls within 
easy reach of the driver. 

A single master switch con- 
trols headlights, taillights, dash 
illumination and domelight. A 
large ash tray has been placed 
below the speedometer and the 
headlight beam indicator has 
been moved to the speedometer 
dial. 

The fingertip crossbar of the 
steering wheel is horizontal for 
easier control of the vehicle. 

* ” * 


ACCORDING to Roos, the four- 
cylinder F-head engine repre- 
sents one of the most significant 


advances in automotive engineer- 


ing. 

Roos declared that the F-head 
design allows an increased intake 
charge at cooler temperatures and 
permits higher compression with- 
out detonation. 

Heat control, he said, is held 
uniform by a thermostat in the 
coolant, with an automatic bypass 
to assure quick warmup. According 
to the engineering executive, the 
engine breathes better and main- 
tains the same smooth surge of 
power at wide-open throttle as in 


cruising. 
* + * 
HE new %-ton truck is being 
manufactured in the pickup 
body style. 


The new truck has been equipped 
with oversize hydraulic brakes said 
to require a minimum of foot pres- 
sure for surer stops. 

The new %-ton truck has a curb 
weight of 2,868 pounds and a gross 
vehicle weight of 4,000 pounds, It 
is 74% inches wide and has an 
overall length of 183% inches. The 
wheelbase is 118 inches. Road 
clearance is 7% inches at the rear 
and 7% inches in front. 





OTTAWA.—William T. Wilson, 
deputy chairman of prices board 
and known to Canada’s automotive 
industry as senior official in charge 
of emergency import control, has 
resigned his post. 
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FORMAL OPENING HELD—Sauder Chevrolet Co., Manheim, Pa., 





Prag CHEVROLET CO 


, <a yor 





held the ceremony in 


its new building four days before its lith anniversary as a Chevrolet dealer at Manheim. 
At New Holland, Pa., the John N. Sauder Auto Co. observed its 20th anniversary of its 


appointment as a Chevrolet dealer in that community. The new buildin 


at Manheim has 


more than 11,000 square feet, with a circular showroom front. A 1916 Chevrolet which the 


president, John N. 


Sauder, purchased last year through a Delaware collector, was shown 


at the opening. The Manheim building has approximately 4,900 square feet for a service 
department and an enlarged parts department. A service station and used-car lot are also 
operated. The new structure more than triples the space since the early days of its exis- 


tence. Mervin S. 
treasurer of the company, respectively. 


Sauder and Carl S. Sauder, sons, serve as vice-president and secretary- 


seat with a fold-down back for|’ 





Renovated Models by Willys 





RESTYLED JEEPSTER—Willys-Overiand has 
sports phaeton. 
rounded for smoother lines. 


Five horizontal bars enhance the V-shaped grille. : J 
The company reports that both the four and six-cylinder 


erformed a thorough restyling job on its 
1 Fenders and hood are 


engines optional to Jeepster purchasers offer more gasoline mileage than those on former 


models. 
the driver's convenience. 


There is a new Jeepster instrument panel and controls have been relocated for 





HALF-TON TRUCK UNVEILED—Powered by Willys-Overland'’s new four-cylinder Hurricane 
engine, the new model retains the distinctive front fenders familiarized by the Jeep. The 


truck has a wheelbase of 118 inches and a curb weight of 4,000 pounds. 


By Mel Adams 
Staff Correspondent 


CHICAGO. — Charging that its 
“Get the Feel of the Wheel” idea 
for an advertising campaign was 
“pirated,” John W. Shaw Advertis- 
ing Co., Chicago, filed suit for $450,- 
000 against Ford and J. Walter 
Thompson Co., Ford’s advertising 
agency. 

The suit, filed in the U. S. district 
court here, has been assigned to 


Federal Judge William J. Campbell. | 
A Ford spokesman declined com- | 


ment. 

Accompanying the text of the 
charges were three art exhibits. 
Two of them contained drawings 
using the “Get the Feel of the 
Wheel” heading, a pair of bare 
hands on the steering wheel of 
a car, and a layout for advertis- 
ing copy placement, without 
wording, which the Shaw agency 
claims it originated in 1945, 

The third exhibit reproduces a 
complete Ford ad placed in 1949 
by J. Walter Thompson. The head- 
ing reads “Take the Wheel—Try 
the New Ford Feel,” illustrations 
of a pair of women’s gloved hands 
on the steering wheel, tied in with 
a picture of a Ford car, and a 
woman and child at the bottom of 
the text are units of the advertise- 
ment. 

According to the Shaw 
which previous to July 14, 1947, 
operated as Shaw-Levally, the 
agency first told Ford Nov. 12, 1945, 
that it desired to offer and present 
a proposed advertising plan. 


On Nov. 30, it is alleged, Ford 
officials invited Shaw representa- 
tives to come to Dearborn and two 
principals of the agency made the 
trip Dec. 14, submitting the “Get 
the Feel of the Wheel” sketches 
and layouts as a “new, novel, 
unique, dramatic and striking ap- 
peal.” 

About a month later, on Jan. 
15, 1946, it is charged, the agency 
was notified by Ford that it did 
not desire to use the material or 
its services. 

The Shaw agency further charged 
that three years later, and during 
1949, Ford advertisements appeared 
in newspapers, magazines and on 
billboards featuring the “Get the 


firm, 


Feel of the Wheel” idea with varia- | 


tions. 

It claims that “feel” and “wheel,” 
or either in combination, are its 
property, and that the Ford adver- 
tisements were “similar and _ in 


Ford Sued on Ad Theme 


$450,000 Asked as Chicago Agency Charges 
‘Feel of Wheel’ Idea Was Purloined 





some cases identical with the key 
phrase or slogan.” 

| It was contended in the suit that 
$3,000,000 was spent for space, art 
|work, and mechanical charges in 
|connection with the Ford advertis- 
|ing campaign using the Shaw idea, 
jand that the plaintiffs are entitled 
not only to $450,000, the regular 
|agency commission at the rate of 
|15 percent, but also to interest from 
|March 20 of this year, the date the 
| suit was filed. 

J. Walter Thompson Co., it was 
contended, “did wrongfully and 
| wilfully copy, pirate, infringe, 
plagiarize and appropriate the 
| literary and intellectual property 
| of the plaintiff.” 
| The Shaw suit was filed by James 
S. Kemper jr., of the Chicago law 
firm of Kirkland, Fleming, Green, 
Martin and Ellis. 


New Mexico Group 
Starts Goodwill 
Publicity Drive 


ALBUQUERQUE, N. M.—Corner- 
|stone of the New Mexico Auto 
Dealers Assn. program for _ in- 
|creased public relations activities 
is the creation of an association 
| seal. 

| The emblem incorporates wheel 
|hub and spokes superimposed on 
| the state orange and black sun 
isymbol. It is the brain-child of 
|William Randolph, association 
| manager, who took over his duties 
|last month. 
Randolph is 





furnishing dealer 
members with newspaper mats 
carrying the slogan, “Deal with 
confidence where you see this em- 
blem,” as first step in the program 

Second step in the plan is to pub- 
lish a_ series of advertisements 
stressing “only an _ enfranchised 
| dealer can sell and deliver a strict- 
ily new car . . carrying with it 
|the factory warranty and dealer 
| service.” 


‘Olds 10-Day Sales 
‘Up 71 Percent 


LANSING. — Oldsmobile dealers 
|sold 11,015 new cars in the second 
|10 days of March, marking a 71 
| percent gain over the same 10 days 
|of 1949, it is announced by General 
|Manager S. E. Skinner 
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Opposition of GMAC 


39 Auto Measures on Dewey’s Desk 


ALBANY.—Objections of a com- 
mercial finance company helped 
force the death, in the closing 
hours of the 1950 legislative session, 
of a bill which would have set up 
a title law for motor vehicles in 
New York state. 


The major objections were filed 
on behalf of the General Motors 
Acceptance Corp. through its 
public relations representative, 
R. F. Bromley. 

The measure, which had al- 
ready passed the senate, was re- 
committed to committee in the 
assembly by its sponsor, Assem- 
blyman Elisha T. Barrett. 

Barrett, chairman of a _ special 
title law committee of the joint 
legislative committee on interstate 
cooperation, said objections made it 
necessary the proposed legislation 
receive further study. 


More Teamwork 
Planned by Assns. 


In California 


BAKERSFIELD, Calif. — Direc- 
tors of the Northern California 
Motor Car Dealers Assn. and the 
Southern California Motor Car 
Dealers Assn. have met here to 
discuss mutual problems and to 
pave the way for permanent co- 
operative effort. 

The meeting was arranged by 
Robert Hackett sr., president of the 
Kern County Motor Car Dealers 
Assn. He was assisted by Tex 
Hodge, president of the Fresno Au- 
tomobile Dealers Assn. 

While the directors met in an 
executive session, dealers from the 
Kern and Fresno areas conducted 
a golf tournament. That evening 
the dealers gathered for a banquet 
to hear the results of the executive 
session. 

Joe Davis, president of the North- 
ern California Motor Car Dealers 
Assn., and Lonnie Hull, vice-presi- 
dent of the Southern California 
Motor Car Dealers Assn., stated 
that dealers from both parts of the 
state were eager and ready to join 
their efforts to work in the interest 
of the automobile industry and the 
motoring public. 





DRESS UP USED CARS 
for FASTER SALES 
BETTER PRICES 


Add to the beauty of car interior— 
give new trim appearance to your 
used cars. They'll sell faster and 
bring better prices. 


(Applied without 
removing arm rest) 





MODERN 


ARM REST COVER 


Made of finest quality leatherette. 
They really fit—are easy to snap on 
without removing arm rest. Nine types 
to fit 90% of all make cars—new 
or old. 


GLOVE-SNUG FIT—FOUR COLORS 
Snaps on easily at the bottom—out 
of sight. Cover holds its shape—fits 
snug as a glove to the arm rest. No 
slack, bulges or wrinkles. Standard 
colors—maroon, brown, blue or green. 


Order from Your Jobber AT ONCE! 
If he cannot supply you, use the 
coupon below and we'll send name 
of nearest jobber. 


MODERN ACCESSORIES CO. 
Norwood-Cincinnati 12, Ohio 


Modern Accessories Co. 
Norwood-Cincinnati 12, Ohio. 
Modern Arm 


Send me Rest Covers 


for and name of 


(Make and model of car 


nearest jobber. 





N.Y. Title Bill Shelved 
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Helps Kill Proposal; 


Although other finance compan- 
ies were apparently not entirely in 
accord with the bill, they withdrew 
their objections so there would be 
no further delay in developing a 
title law, which they said was 
necessary as a protection to the 
buying public. 

Bromley, however, refused to 
withdraw his objections: 


lead to great confusion, uncer- 
tainty and loss. He said his com- 
pany would have millions of dollars 
at risk for two or three years unless 
they recorded contracts as of Jan. 1, 
1951. 

Barrett said his committee, which 
was set up at the close of the 1949 
legislative session, would continue 
to work on a suitable bill, and 
hoped to present the 1951 session 
a measure to which there will be 
no objections. He said there was 
no question about future passage 
| of a title law. 

Meanwhile, 39 other bills affect- 
ing the vehicle and traffic law were 
in the hands of Gov. Dewey after 





being passed by the New York 
state legislature. 
Among the bills were several 


tightening the dealer registration 
law, under which all dealers in 
automobiles doing business in New 
York state must register with the 
motor vehicle commissioner and 
abide by rules and regulations he 
sets up. 

One of these bills would make 
it a misdemeanor to violate the 
registration law. At present, vio- 
lation is considered simply an 
infraction. 

Another provides that any person 

engaged in the business of buying 
and selling motor vehicles at retail 
must register with the commis- 
sioner. At present, some people 
who are in the automobile business 
claim they are not “dealers,” and 
thus are not required to register. 

None of the bills calling for com- 
pulsory inspection of motor ve- 
hicles was reported out on the floor 
for a vote. 


FTC’s Decision 
On Time Sales 
Expected Apr. 10 


WASHINGTON.—Whether there 
will or will not be any Federal 
Trade Commission rules covering 
time sales of automobiles probably 


will be determined here next Mon- | 


day. 

Notice of a meeting in the mat- 
|ter was issued by the FTC late 
|last week, with those desiring to 
be heard given until Friday (Apr. 
|7) to indicate their wishes. 

The meeting will be held in the 
|FTC building here at 10 a.m., Apr. 
(10. It will last just four hours, 
| and it is understood that opponents 
|and proponents of the proposed 
| rules will be accorded two hours 
jeach. FTC Commissioner Lowell 
|Mason will preside. 

It is also believed that shortly 
after the meeting FTC will make 
|a final decision in the matter of 
| promulgating regulations to gov- 
ern the sale of cars on the in- 
stallment plan. 


‘Exclusive Outlet 


Opened by Rootes 


‘In Manhattan 
NEW YORK.— Rootes Motors, 
Inc., the first British-controlled 


dealership in the U. S. exclusively 
handling British autos, was opened 
jat 505 Park Ave. last week. 


The dealership will double as 


headquarters for the Rootes Group | 


|}of cars, which includes Hillman 
| Minx, Humber and the Sunbeam 
| Talbot. It will also handle the new 
Rover car. 

Speaking at the showroom open- 
ing, Sir William Rootes, chairman 
|of the Rootes Group and of the 
British Society of Motor Manufac- 
turers and Traders, said: 

“Our company is sending to 
North America four times the num- 
ber of vehicles we did a year ago 
but this does not meet the demand. 
Steel shortages in England sstill 
limit our efforts.” 





He charged that the bill would | 





KAHN OPENS NEW 


by Kahn Motors, Inc. 


Studebaker), Englewood, N. 





Wielding the scissors is Mayor M. Leslie Denning. He is flanked by (left to right) O. W. 
Hinterthur, Studebaker national accounts division; Robert F. Gloster, regional manager; Nat 
Kahn; David Lebson, president of the Englewood chamber of commerce, and District Man- 


ager Cliff Monahan 


New-Car Sales Booming; 
Scarcity Balks Records 


(Continued from Page 1) 


|total of 49,623 vehicles topped the 


company’s best previous 10-day 
mid-March effort of 46,100 units in 
1941. 

Oldsmobile could also take 


boast of sales totals showing 
11,622 new cars delivered in the 
first 10 days of March and 11,015 
in the second 10 days of the 
month. These were increases of 
64 and 71 percent, respectively, 
over the similar periods of 1949. 
Mercury sales in the first 10 days 
|of March reached 9,142—a total des- 
|cribed by the company as the best 
10-day period in its history. The 
figure was 12 percent higher than 
the best previous mark established 
in the final 10 days of February 
and exceeded the comparable year- 
ago period by 94 percent. 
* * * 





NA reported 5,349 cars sold in 
the first 10 days of March, and 
|said it was the best figure for that 
|period in 21 years. The total was 
|47.7 percent ahead of the compar- 
|able period of last year when Nash 
| sold 3,621 cars. 

The outlook for April is at least 
as favorable as it was for March. 
Production totals last month were 
impressive and schedules for April 
are just as high, 

Turning the calendar back to 
February, it appears certain a 
| new record for car sales was 
established for that month. 

With 22 states reported, new-car 
|registrations amounted to 129,979 


same states in February, 1949. 
* * * 


INCE the 22 states normally ac- 
count for 33.4 percent of national 
new-car registrations, the projected 
| total for the month is about 386,000 


‘Luxury Models 


To Get Play at 
British Show 


NEW YORK. Luxury autos 


units, compared with 86,270 for the | 


| ranging from the streamlined 132- | 
|m.p.h. Jaguar XK.120, claimed to be | 
| the fastest stock car ever manufac- | 





tured, to the world’s biggest sedan, | 





the eight - 
| Straight 8, will be among the 100 


passenger Daimler} 


different cars exhibited at the 
British Auto and Motorcycle Show 
in Grand Central Palace, New York, 
Apr. 15-23. | 
| Pride of place for the most ex- 
|pensive cars will be shared by 
Britain’s most “aristocratic” manu- 
facturers, Rolls-Royce and Daim- 
| ler. 

The price list for Rolls begins 


|}at $10,000—for the Silver Dawn- 
and ends in the $20,000 region. 

| Similar figures are quoted by 
|Daimler, Britain’s oldest automo- 


Probably not as familiar as the 
others is Lagonda, famed for its 
|}achievements in British and Luro- 
pean motor races. Designed by an 
American engineer who was born 
in the village of Lagonda on the 
Ohio river, the first car to bear 
the name was built in 1898. 

Also on view to the public for 
the first time will be a new 90- 
m.p.h. three-seater sports car built 
by the firm of Jowett, maker of 
| the Javelin. Known as the Jupiter, 
it is described as a high-speed car 
capable of reaching 60 m.p.h. in 15 
seconds, 





bile manufacturer, founded in 1896. | 





Rochester Show 
Draws Estimated 


45,000 Visitors 


ROCHESTER, N. Y. — An esti- 
mated 45,000 persons visited Roches- 
ter’s first auto show since 1941 dur- 
ing its six-day run last week, The 
total exceeded previous attendance 
records by 300 percent. 

More than 100 various models of 
18 American automobiles were dis- 
played by members of the sponsor- 
ing Rochester Automobile Dealers 
Assn. 


Cars and accessories were shown 


UARTERS—The official opening of the new $70,000 structure occupied |UNder a canopy of blue and gold 
3. called for a bit of ribbon-cutting.| bunting which covered the huge 


interior of the Main St. East arm- 
ory. A patriotic note was injected 
by a series of 20 flags depicting 


|various stages of development of 


the American flag. 

A six - by - eight - foot television 
screen carried all television shows 
received locally. 

Nightly, “Fashion’s Headlights” 
was presented for women visitors. 

Music was furnished by a leading 
Rochester orchestra and continued 


cars. The previous new-car sales |throughout the evening. Don Cor- 


record for February was set in 
1941 when 299,701 cars were sold. 
This would be very close to the 
new-car sales mark achieved in 
January. Sales in January 
amounted to 379,902 units, with the 
totals from Arkansas still unre- 
ported. The addition of Arkansas 
is expected to raise the January 
figure to about 382,000 units. 
New-truck sales appear to have 
slipped somewhat in February. 
With 25 states reported, new- 
truck sales total 27,164, against 


29,030 for the same states in 
February of last year. 
In January, new-truck § sales 


amounted to 64,872 units, again not 
counting Arkansas, 





nell, radio and recording artist, was 
featured as vocalist. 


Dealers Getting 
Rambler Parts 


DETROIT. — Applying a policy 
established in 1949, Nash will com- 
plete distribution to zones and deal- 
ers of all parts, as well as service 
instructions, for its new Rambler 
car prior to public exhibit later this 
month, according to R. M. Hendrix- 
son, parts manager. 





AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 
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PRODUCTION 


o 
IRON CASTINGS 


GREY 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


ESTABLISHED 


aa 


0 


1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE AND 


MANUFACTURING PLAN 


CHATTANOOGA 2, TENNESSEE 





Doubles 


All metal... 
16-ga. pressed steel . . 


inexpensive. . 


Profits for new or used truck deal- 
ers. Write us for details today. 


Hauling Capacity 
of V2 or % Ford, Chevrolet, 
Dodge, IHC or GMC Pick-up 


LOW COST... MADE TO SELL! 
made of 
metal stakes fit 
directly into sockets of these trucks. 








APPLEQUIST TOOL & MACHINE CO., SALINA, KAN. 
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Auto Carrier’s Drivers 
Given Safety Course 


RUCK drivers of Dallas & Mavis 
Forwarding Co., Inc., South 
Bend (Ind.) automobile carrier 
firm, have gone back to school. 
In its one-room schoolhouse, new 
drivers are given intensive school- 
ing on safety, 
courtesy and In- 
terstate Com- 
merce Commis- 
sion rules and 
regulations. 
Audio-visual in- 
struction is used 
in the 16-hour 





aS 


course required of new employes 
and the 10-hour refresher course 
for experienced hands. Sound pic- 





Kansas Dealers 


Win Honors 

The Kansas inter-industry high- 
way safety committee has named 
Vic Yingling jr., Wichita Chevrolet 
dealer, as chairman, succeeding 
John H. Butts, Wichita Buick 
dealer. 

Butts, during his tenure, formed 
a dealer group of 16 area chairman, 
all of whom have been commended 
by the Kansas Motor Car Dealers 
Assn. 

They are: R. T. Hereford, Em- 
poria; Doc Kennedy, McPherson; 
F. F. Swinson, Pratt; Bryan Pack- 
ard, Wellington; Cecil Doll, Liberal; 
Philip D. Fearl, Hutchinson; Paul 
Seifert, Marion; Paul F. Swartz, 
Salina; A. J. Michael, Wichita; Ray 
Stuber, Winfield; Joe M. O’Ffill, 
Kansas City; Ralph Perry, Kansas 
City; Paul Meister, Pittsburg; A. R. 
Bell, Sedan; Dick Price, Wichita, 
and S. G. Becraft, Newton. 
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a year. 


tures of safety instruction and ICC 
rules are used. 

When the men have completed 
the required course and have 
passed written examinations, they 
are sent on a road trip with an 
experienced driver. 

* * * 


HE SCHOOL is valued by the 

drivers, says L. E. Spencer, di- 
rector of safety and driver train- 
ing for Dallas & Mavis. He said 
many drivers ask to take the re- 
fresher course. 


Spencer feels that anticipated 
savings in reduced accidents will 
return the cost of the course in 
a short time. 

“The training school fills a need 
in the industry,” Spencer believes, 
“and it is felt that the little one- 
room schoolhouse is a forerunner 
of many such schools throughout 
the transportation business.” 

+ + 7 
Car Safety Month 


Planned for May 


Dealers have been asked to urge 
car inspections and to offer weekly 
service specials during May—‘na- 
tional car safety month.” 

“Check your car — check acci- 
dents” is the slogan for the plan, 
sponsored by the National Safety 
Council in cooperation with NADA, 
the Inter-Industry Highway Safety 
Committee and automobile and tire 
companies. 


Moyer Expands Again 
E. W. Moyer, Orwigsburg (Pa.) 
Chevrolet dealer, is enlarging his 
building for the second time within 
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DEALER NEWTON'S 


manager, 
and F. S. Parker, 
assistant service manager, 


used-car manager, 
1S years; 


17 years; E. S. Newton, dealer, 20 years; 
19 years. Left 
Ira_ Higgins, 
Brown, shop foreman, 20 years; Joseph O Mcintosh, parts manager, |? years; 


15-YEAR CLUB—Employes of Newton Chevrolet Co., Chattanooga, 
Tenn., shown in this photograph are members of the Newton 15-Year club and have a total 
of 182 years’ employment with the company. Left to right, seated, are: Elbert Long, sales 


David Poe, truck manager, !7 years, 
to right, standing, are E. S. Kelly, 
body shop foreman, |5 years; James 
Clarence 


Merler, assistant service manaqer, 20 years, and H L Pickett, service manager, 20 years. 

























The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include dealer delivery 
and handling charges and federal taxes. 
They do NOT inelude transportation 
charges, state sales taxes or optional 
equipment. 

AUSTIN—A40—4-dr. sed. (Devon), $1,- 
480; stat. wag. (Countryman), $1,520 
A90—conv, (Atlantic), $2,345 (with auto- 
matic top, $2,525); sports sed. (hardtop), 
$2,750. (Delivered in New York.) 

BUICK—Special Series 40—4-dr. 
back sed., $1,941 (deluxe, $1,983); 
jJetback sed., $1,909 (deluxe, $1,952); sed. 
cpe., $1,856 (deluxe, $1,899); bus. cpe., 
$1,803. Super Series 50—4-dr. tourback 
sed., $2,139; 4-dr Riviera sed., $2,212; 
sed. cpe., $2,041; conv., $2,476; Riviera, 
$2,139; stat. wag., $2,844. Roadmaster 
Series 70—4-dr. tourback sed., $2,633; 4-dr. 
Riviera sed., $2,735; sed. cpe., $2,528; 
conv., $2,981; Riviera, $2,854; stat. wag., 


tour- 
4-dr. 


$3,407. (Dynafiow standard on Roadmaster, - 


optional on Special and Super models at 
$169.20.) 

CADILLAC—Series 61—4-dr. sed., §2,- 
866; club cpe., $2,761. Series 62——4-dr. sed., 
$3,234: club cpe., $3,150; conv., $3,654; 
Coupe DeVille, $3,523. Series 60 Special— 
4-dr. sed., $3,797. Series 75—4-dr. 7-pass. 
sed., $4.770; 4-dr. 7-pass. Imperial sed., 





Some dealers 
are looking 
througha pair 
of binoculars 


for a red-hot accessory item. Other 
dealers, and there are hundreds of 


are finding “diamonds in 


their own back yard” — easy sales 
of Cello grille and trunk guards. 
“A few dollars spent on Cello 
guards may save you many times the 
cost of repairing damage” — this 
bit of selling wins many a sale. Try 
it on owners of cars both new and 
old ... and convince yourself. 


Custom Styled for 1949-50 Cars; Similar 
Styles for 1946-48 Cars; Alluring Beauty; 


Like a Million”; Guaranteed 


Super-Chrome Finish; Installed in 5 to 8 
Minutes; Order From Your Nearest Jobber 
or Direct From Factory; Specify Car Make 
and Year When Ordering. 





Current New-Car Prices 





$4,959. (Hydra-Matic standard on Series 
62 and 60 Special, optional on Series 61 
and 75 at $174.25.) ; 

CHEVROLET — Styleline Special—4-dr. 
sed., $1,450; 2-dr. sed., $1,403; club cpe., 
$1,408; bus. cpe., $1,329. Styleline Deluxe 
—4-dr, sed., $1,529; 2-dr. sed., $1,482; 
club cpe., $1,498; conv., $1,847; Bel-Air, 
$1,741; stat. wag., $1,994. Fleetline Spe- 
clal—4-dr. sed., $1,450; sed. cpe., $1,403. 
Fleetline Deluxe—4-dr. sed., $1,529; sed. 
cpe., $1,482. (Powerglide optional on De- 
luxe models at $158.50.) 

CHRYSLER — Royal — 4-dr. sed., $2,- 
153.75; 8-pass. 4-dr. sed., $2,875; club cpe., 
$2,133.75; stat. wag., $3,183.75. Windsor 
—4-dr. sed., $2,348 50; 8-pass. 4-dr. sed., 
$3,069.75; club cpe., $2,327.50; conv., $2,- 


761; lim., $3,196. Saratoga—4-dr. sed., 
$2,667.25; club cpe., $2,641. New Yorker 
—4-dr. sed., $2,773; club cpe., $2,756.75; 


conv., $3,263. Town & Country—Newport, 
$4,027.75. Crown Imperial—4-dr. sed., $5,- 
253.75; lim., $5,358.75. (Prestomatic op- 
tional on Royal at $120.90, standard on 
other series. ) 

CROSLEY—2-dr. sed., $866; conv., $866; 
roadster (Hotshot), $861; stat. wag., $894. 

DeSOTO—Deluxe—4-dr. sed., $2,006.25; 
club cpe., $1,995.75; Carry-All sed., §$2,- 
210.50. Custom — 4-dr. sed., $2,193.75; 
8-pass. 4-dr. sed., $2,882.75; club cpe., 
$2,175.75; conv., $2,598; stat. wag., $3,- 
112.75; Suburban sed., $3,198.75. (Tip-Toe 
Hydraulic Shift standard on Custom, op- 
tional on Deluxe at $120.90.) 

DODGE—Waytarer—2-dr. sed., $1,755; 
roadster, $1,744.50, bus. cpe., $1,628.75. 
Meadowbrook —4-dr. sed., $1,865.75. Coro- 


net—4-dr. sed., $1,944.75; 8-pass. 4-dr. 
sed., $2,634.25; club cpe., $1,931; conv., 
$2,346; stat. wag., $2,882.50. (Gyro-Matic 


optional on Coronet models at $94.60.) 
FORD—Deluxe Six—4-dr. sed., $1,471.50; 
2-dr. sed., $1,424; bus. cpe., $1,332.50. 
Deluxe Eight — 4-dr. sed., $1,545; 2-dr. 
sed., $1,497.50; bus. cpe., $1,419. Custom 
Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., 
$1,511; club cpe., $1,511; stat. wag., $2,- 
027.50. Custom Deluxe Eight—4-dr. sed., 
$1,637; 2-dr. sed., $1,589.50; club cpe., 
$1,595; conv., $1,948; stat. wag., $2,106.50. 
FORD OF BRITAIN —4-dr. sed. (Prefect, 
cloth), $1,040; 4-dr. sed. (Prefect, leather), 


$1,077; 2-dr. sed. (Anglia), $947. (Deliv- 
ered in New York.) 

HILLMAN MINX — 4-dr. sed., $1,495; 
conv., $1,745; stat. wag., $1,825. (Deliv- 


ered in New York.) 
HUDSON — Pacemaker Six — 4-dr. sed., 


$1,933; 2-dr. sed., $1,912; club cpe., §$1,- 
933; conv., $2,428; bus. cpe., $1,806.50. 
Super Six—4-dr. sed., $2,105; 2-dr. sed., 
$2,068; club cpe., $2,101.75; conv., §$2,- 
628.50. Super Eight—4-dr. sed., $2,189; 
2-dr. sed., $2,152; club cpe., $2,185.75. 
Custom Commodore Six—4-dr, sed., $2,- 
281.50; club cpe., $2,257.25; conv., §2,- 


809.25. Custom Commodore Eight — 4-dr. 
sed., $2,365.50; club cpe., $2,341.25; conv., 
$2,893.25. (Super-matic optional on all 
models at $199.31.) 

KAISER — Special — 4-dr. sed., $1,995; 
Traveler, $2,088. Deluxe—4-dr. sed., $2,- 
195; Vagabond, $2,288; conv., $2,195; Vir- 
ginian, $2,995. 

LINCOLN — 4-dr. sed., $2,575.50; club 
cpe., $2,528.50. Cosmopolitan — 4-dr. sed., 
$3,239.50; club cpe., $3,187; conv., §$3,- 
949.50. (Hydra-Matic optional on all mod- 
els at $174.25.) 

MERCURY—4-dr. sed., $2,032; Model 72 
club cpe., $1,979.50; Model 72-A club cpe., 
$1,875; conv., $2,411.50; stat. wag., §$2,- 
560.50. 

NASH — Statesman Deluxe — bus. cpe., 
$1,633. Statesman Super—4-dr. sed., $1,- 
738; 2-dr. sed., $1,713; club cpe., $1,735. 
Statesman Custom—4-dr. sed., $1,897; 2-dr. 
sed., $1,872; club cpe., $1,894. Ambassador 
Super—4-dr sed., $2,064; 2-dr. sed., $2,- 
039; club cpe., $2,060. Ambassador Cus- 
tom—4-dr. sed., $2,223; 2-dr. sed., $2,198; 
club cpe., $2,219. (Hydra-Matic optional 
on Ambassador models at $158.50.) 

OLDSMOBILE—-Series 76—4-dr. sed., $1,- 
819 (deluxe, $1,887); 2-dr. sed., $1,761 
(deluxe, $1,829); sed. cpe., $1,745 (deluxe, 
$1,813); club cpe., $1,719 (deluxe, $1,787); 


conv., $2,135; Holiday, $2,003 (deluxe, §2,- | 


108); stat. wag., $2,362 (deluxe, $2,504). 
Series 88—4-dr. sed., $1,978 (deluxe, §$2,- 
056); 2-dr. sed., $1,920 (deluxe, $1,998); 
sed. cpe., $1,904 (deluxe, $1,982); club 
ecpe., $1,878 (deluxe, $1,956); conv., §$2,- 


294; Holiday, $2,162 (deluxe, $2,267); stat. 


wag., $2,520 (deluxe, $2,662). Series 98— 
4-dr. sed., $2,299 (deluxe, $2,393); 4-dr. 
town sed., $2,267 (deluxe, $2,361); sed. 
cpe., $2,225 (deluxe, $2,319); conv., $2,- 
772; Holiday, $2,383 (deluxe, $2,641). 
(Hydra-Matic optional on all models at 
$158.50.) 


PACKARD — Eight — 4-dr. sed., $2,249 
(deluxe, $2,383); 2-dr. sed., $2,224 (deluxe, 
$2,358). Super—4-dr. sed., $2,633 (deluxe, 
$2,919); 7-pass. 4-dr. sed. deluxe, $3,950; 
2-dr. sed., $2,608 (deluxe, $2,894); conv. 
deluxe, $3,350; lim. deluxe, $4,100. COus- 
tom—4-dr. sed., $3,935; conv., $4,480. 
(Ulitramatic standard on Custom, optional 
on other series at $185.) 

PLYMOUTH — Deluxe P19 — 2-dr. sed., 














Mere Men Can’t Match 


Saleswomen, Says Man 


MONTREAL. —“Women ar 
intellectually superior to mer 
and much more realistic and the 
day is not far off when they wil 
take their rightful place in sale: 
organizations,” says R. Perrault. 
The president of Cumming Per- 
rault, Ltd., automobile dealer, 
made his statement before a fo 
rum conducted by the sales 
course of the young men’s sec- 
tion, Montreal board of trade. 





$1,507; Suburban, $1,855; bus. cpe., $1 
385.75. Deluxe P20 — 4-dr. sed., $1,566 
club cpe., $1,534.25, Special Deluxe P20 
4-dr. sed., $1,644; club cpe., $1,617.50 
conv., $1,997; stat. wag., $2,387. 


PONTIAC—Chieftain Six—4-dr. sed., $1 
745 (deluxe, $1,840); 2-dr. sed., $1,694 
(deluxe, $1,789); club cpe., $1,694 (deluxe 
$1,789); conv. deluxe, $2,122; Catalina de 
luxe, $2,000 (super deluxe, $2,058); stat 
wag., $2,264 (deluxe, $2,343); bus. cpe 
$1,571. Chieftain Eight—4-dr. sed., $1,815 
(deluxe, $1,908); 2-dr. sed., $1,763 (de 
luxe, $1,858); club cpe., $1,763 (deluxe 
$1,858); conv, deluxe, $2,190; Catalina de 
luxe, $2,069 (super deluxe, $2,127); stat 
wag., $2,332 (deluxe, $2,411); bus. cpe. 
$1,640, Streamliner Six—4-dr. sed., $1,724 
(deluxe, $1,819); sed. cpe., $1,673 (deluxe, 
$1,768). Streamliner Eight — 4-dr. sed. 
$1,792 (deluxe, $1,887); sed. cpe., $1,742 
(deluxe, $1,837). (Hydra-Matic optional on 
all models at $158.50.) 


RENAULT — 4-dr. sed., $1,035. (Deliv 
ered in New York.) 
STUDEBAKE Custom—4-dr 


sed., $1,519.25; 2-dr. sed., $1,487.50; club 
cpe., $1,513.75; bus. cpe., $1,419. Cham- 


pion Deluxe—4-dr. sed., $1,597.25; 2-dr. 
sed., $1,565.50; club cpe., $1,591.75; bus 
cpe., $1,497. Champion Regal Deluxe— 
4-dr, sed., $1,676; 2-dr. sed., $1,644.50; 
club cpe., $1,670.75; conv., $1,981.25; bus 
cpe., $1,576. Commander Deluxe — 4-dr 
sed., $1,902.50; 2-dr. sed., $1,871; club 


cpe., $1,897.25. Commander Regal Deluxe 
—4-dr, sed., $2,023.75; 2-dr. sed., $1,992; 
club cpe., $2,018.25; conv., $2,328.50. Land 
Cruiser—4-dr. sed., $2,186.75. 


South Wind Curbs 
Cut-Rate Sales 


CHICAGO. — Permanent injunc- 
tions against two retailers accused 
by Stewart-Warner Corp. of violat- 
ing fair-trade agreements in the 
sale of South Wind car heaters 
have been granted by courts in 
Detroit and Chicago. 

Ben Turick, doing business as 
Dexter Auto Wash, was restrained 
in Wayne county circuit court from 
offering for sale or selling South 
Wind products at less than the 
minimum prices established under 
the Michigan fair trade act. He 
also was enjoined from making any 
special concessions in connection 
with the sale of South Wind prod- 
ucts. 

Gately’s People’s Store, Chicago, 
was restrained from advertising, 
offering or selling South Wind 
products at less than fair-trade act 
minimums. 


Court Upholds Decision 


Clearing Delman Corp. 


DES MOINES.—Claims of Del- 
man Corp., of Des Moines, maker 
of windshield washer equipment, 
that it is not infringing on patents 
of Trico Products Corp., were up- 
held recently by the Eighth U. S. 
Circuit Court of Appeals, accord- 
ing to Delman. 

The higher court, said Delman, 
held in part: “The selection and ar- 
rangement of old mechanical means 
to accomplish a given result, such 
as discharging a stream of liquid 
from a reservoir upward upon a 
windshield, we think can reason- 
ably and honestly be believed to 
be within the competency of a 
skilled mechanic familiar with the 
art.” 


Davis Building 
Construction of a new building 
for George H. Davis Co. (Buick- 
International), Greenwood, S. C., 
is under way on a two-acre lot on 
S. Main St. 











SALES AID FOR 
USED CARS and TRUCKS! 


The improved PLASTIKON SIGN KIT makes 
displays quickly on windshields and showroom 
windows. Units are in brilliant colors on ali- 
weather plastic. Self-adheres without adhe- 
sives—re-usable! 
Kit includes: 
Year Numbers, Car & Truck Names, Body 
Types, Price Figures and Headings, rang- 
ing in size from 2" to 6". 
Send for Bulletin No. 30 Now—for full 
information and actual samples. 


Plastikon Display Signs 


45 North Division St., Buffalo 3, N. Y. 
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Tucker’s SEC Suit. 
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° ne 3 a _tetoreal Relationshios - sonal may be contacted and addi- factors that are essential to selling, | tate Tr uck Tax 
ates i tenia ef an — | vate = ng items brought to his atten-|and to apply them in all canvasses. 
aneess — It Does Make a Difference to an Owner or Continue to ask yourself “How Upheld by Court 
= Where He Buys His Car'— The Automobile: Another way to assure owner’s | can I apply this knowledge t 
adhe- Humanity's Most Prized Possession — Selling} confidence in the qualit f neue bo meas NEW YO 
the Used Car Allowance — Pitfalls in Ap- k i quality of the |my sales work more constructive : RK. — States may tax 
ccstian Weak Gane he Ullie Wales ot work is to have adequate tools | and more effective?” The answer is i interstate trucking companies oper- 
, Body me Used oi = Selling the Complete Finance and equipment. Specialized serv- |of course, continuous study and ) ating within their boundaries, the 
rang- vg te eeping Owners as a pang a equipment such | maintaining an inquiring mind; to U. S. Court of Appeals here ruled 
full 64 cloth Bound $3.50 prio aa — and motor tune-up | constantly strive to obtain more last week in a two-to-one decision. 
BOOK DEPARTMENT ramatized with loca- | thorough understanding of the sell- The case involved a suit of Spec- 
| AUT tions near the service entrance, |ing factors outlined in these chap- tor Motor Service, Inc., Missouri 
ns OMOTIVE NEWS where they attract the customer’s |ters, and then develop the best trucking firm, against the Connecti- 
N. Y DETROIT 26 —-, methods and procedures in making cut tax commissioner. The majority 
c splay not only adds to|them effective in terms of sales. opinion called Connecticut's tax 
proper and reasonable.” 
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Car Production Estimates 
. 
By Automotive News 
PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 
Ended Same Ended Total to to 
April 1, Week, March 25, March, Apr. 2, Apr. 1, 
1950 1949 1950* 1950 1949* 1950* 
CHRYSLER ....... a ee GY) wanes 95,531 
INT, :docuceineoiecisebiins!” ~ aiebtorre Bee. | :phttees 12,698 
IS cullaussévetbvistaceess, 000i pat Oe ~ Aeecnens 9,452 
I ee ee 27,254 
Plymouth ........... dite”, jageeetiens Se Anos 46,127 
EE Cdiebduiiuccstocsynigitiyrciee 30,448 20,595 31,490 371,193 
a haitadivisieorweiestsubobe 23,164 16,007 24,223 288,559 
nc secerrsin outs Fervor 823 530 346 8,512 
0 6,461 4,058 6,421 27,280 44,367 74,122 
GENERAL MOTORS 60,463 40,261 59,920 256,534 427,075 692,697 
EE Aeiitenesd wntikeeienreis 11,033 7,103 10,712 47,158 94,762 122,406 
Cadillac 2,486 1,947 2,378 9,826 21,380 18,814 
Chevrolet 31,122 19,738 30,874 127,497 187,281 350,684 
Oldsmobile ......... 7,018 5,460 7,243 32,816 62,971 93,209 
Se . 8,804 6,013 8,713 39,237 60,681 107,584 
1,782 1,190 1,435 4,552 13,798 8,125 
1,484 383 1,429 4,248 4,892 4,251 
298 1,102 6 304 8,906 3,874 
136 273 156 552 3,774 1,474 
2,755 3,086 2,806 12,842 47,416 34,590 
4,439 3,346 4,203 18,576 40,708 49,044 
1,469 919 1,500 5,921 30,089 16,872 
STUDEBAKER ......... 5,648 4,616 5,636 26,020 49,543 71,201 
SNEDUED  avccdeves<cshecorseciies 1,025 593 1,027 2,641 7,161 2,933 
Total Cars, U. S. .... 108,165 87,605 108,173 466,898 1,077,443 1,343,660 
Yotation wagons and Jeepsters. *Kevised. . 5 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 dan, 1 
Ended Same Ended Total to to 
April i, Week, March 25, March, Apr. 2, Apr. 1, 
1950 1949 1950* 1950 1949* 1950- 
CHEVROLET ........... 10,044 8,942 10,767 42,075 116,562 114,974 
CROSLEY ..............000000... 5 14 6 24 122 83 
I. Sa cccutnbsssvteecesesteoyse 82 91 61 319 348 942 
I as ccccssescavacees ‘evista ee sonenncans re fee 49,221 8,794 
FEDERAL. ..................... 34 35 21 118 402 336 
FI Gites 6,796 4,887 7,236 32,984 57,828 88,538 
ED shscctectes a di haa dtivoxes 2,681 1,780 2,726 11,538 25,214 29,168 
INTERNATIONAL .... 1,844 2,679 1,743 = 110,218 39,645 25,628 
240 144 210 1,025 1,840 3,050 
65 83 59 300 1,088 703 
1,072 1,497 ~=1,072 4,997 20,535 13,561 
280 200 274 1,195 2,609 3,647 
MIP MNAIE ED: cosccsssscoevcsesenceses : 1,294 1,563 1,565 3,853 17,137 6,703 
MISCELLANEOUS .... 254 253 254 1,157 4,726 3,169 
Total Trucks, U.S... 24,691 25,473 25,994 109,803 337,777 299,301 
Total Cars, Trucks 
STL, “astcapeuese seancimie ida 132,856 113,078 134,167 576,701 1,415,220 1,642,961 
Total Cars, Trucks as ea 4 
INC <aseotsideesashaceas 6,177 5,429 6,286 29,374 56,999 89,396 
Grand Total, 


Cars and ‘Trucks 
U. S. and Canada .... 139,088 118,507 140,458 606,075 1,472,219 1,732,357 


“Mevised, Miscellaneous Includes Autocar, Corbitt, Marmon Brockway, Four-Wheel 
Drive, Sterling, Nash, Diamond T, etc." : ~~ — oF 


Production Holds Steady 
At 132,856 in Week 


(Continued from Page 1) 


same month last year, although 
Chrysler plants were able to con- 
tribute about 91,000 cars and trucks 
to the 1949 effort. 

March this year, of course, saw 
Chrysier piants go production- 
less for the second month in a 
row. As of last week, the corpora- 
tion’s 1950 strike losses amounted 
to nearly 315,000 cars and trucks. 

If all Chrysler plants were to 
resume volume operations this 
week and bulld a: extra 7,000 ve- 
hicles each we « thereatter, it 
would still take the corporation 
well into 1951 to make up already- 
iost production ground. 

* * ~ 
PAC avVER, in spite of Chrysler’s 
huge losses, 1950 production 
continues to run well ahead of last 
year’s record-breaking etrort. 

So far in 1950, U. 8, plants have 
assembled an estimated 1,343,660 
cars and 299,301 trucks—a total of 
1,642,961. At the same point in 
1949, U. S. plants had built 1,077,- _ 
443 cars and 337,777 trucks for a | SUpPplies. 
total of 1,415,220. They do. 

it Chrysier piants had been mak- oe 

ing uninterrupted daily appear- BSERVERS said last week that 
ances in the production lineup, 1950 it would not be any exaggera- 
output in U. S. plants woulu pre-|tion to assume that nearly 30 per- 
sumably be running more than 38]|cent of the cars and trucks built 
percent ahead of 1949. during March were made with steel 

Without Chrysler, which is usu-|obtained through conversion pro- 

ally responsible for 20 percent of | grams. 

the industry's potential, this year’s} That is, that many auto plants, 
car and truck output is still out-| failing to get enough steel through 
stripping last year by 16 percent. |regular channels, have gone else- 


; where and purchased steel ingots. 
Qpetrur schedules in most plants |The ingots have then been shipped 
last week represented peaks of 


to a rolling mill at the auto plant’s 
capacity. GM plants ground out/expense and converted into sheet 
60,463 cars to score another new 


steel. 
alltime high monthly record. Such programs add as much as 
GM's March production of an 


$45-$50 to the cost of a car. 





estimated 256,534 cars exceeded a 
previous record turnout of 243,729 
cars, made in August, 1949. 

Ford racked up a new monthly 
postwar high with a March ac- 
counting of 108,493 Fords, 3,487 
Lincolns and 27,280 Mercurys. 


Studebaker’s 26,020 cars in March 
just shaded a previous Studebaker 
record of 26,009, made in September 
last year. 

+ * * 

ASH wrote March down as the 

best month in its history by 

turning out 18,576 cars, many 
among them being the new low- 
priced Rambler models. 

Hudson had its best 1950 month 
with 12,842 passenger units. 
Kaiser-Frazer, just beginning to 
roll, built 4,552 cars in the same 
period. 

It should not be considered, in 
the light of current production 
pace, that auto makers have noth- 
ing to worry about regarding steel 
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75-25 Ratio in Disfavor.. . 


House Group Ends 
Highway Hearings 


WASHINGTON. — The House 
Public Works committee hearing 
on the proposed Federal-Aid High- 
way Act of 1950 was brought to a 
close when several congressmen 
endorsed amendments which they 
proposed for inclusion in the pres- 
ent bill. 

During the hearings, Thomas 
H. MacDonald, commissioner of 
public roads, recommended that 
the proposed amount of $570,- 
000,000 in the bill be reduced to 
the $500,000,000 suggested’ in 
President Truman’s budget mes- 
sage. 

He also asked for the present 
50-50 state matching basis rather 
than the 75-25 ratio proposed in 
the measure. 

Because Truman stressed the 
need for improvement of the in- 
terstate system, MacDonald asked 
that the $70,000,000 sought for that 


Two Makers Raise 
Truck Tires 5% 


DETROIT.—A 5 percent increase 
in the price of first-line truck tires, 
effective Apr. 5, was announced 
by U. S. Rubber and Goodyear. The 
move followed a similar increase 
by B. F. Goodrich Co. 

U. S. Rubber ascribed the price 
rise to component cost increases. 
Earlier this month, Seiberling Rub- 
ber President J. P. Seiberling told 
a dealer conference in Akron that 
tire prices were heading for a 10 
to 15 percent increase by June 1. 


WANT AD DEPT 





Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 


SERVICE MANAGER WANTED, prefer 
settled, sober, experienced, energetic man, 
capable handling entire service depart- 
ment and service personnel of popular 
General Motors dealer 200 car contract 
in Central Louisiana, Potential good for 
qualified man, No trucks. This position 
should attract an outstanding service 
manager from the south, who wants to 
better himself. Not required to speak 
French, Give all details, experience and 
salary. Box 3914, c/o Automotive News, 
Detroit 25. 


SALESMANAGER. Old established 300 car 
dealer in Massachusetts, handling a Gen- 
eral Motors car in medium price field, 
wants an experienced salesmanager. Must 
know the automobile business and how 
to handle salesmen efficiently, A wonder- 
ful opportunity with bright future for 
right man aged 35 to 45 years. Prefer 
man from New England. Box 3911, c/o 
Automotive News, Detroit 26. 


HULL-DOBBS TRAINED MAN needed as 
salesmanager for California independent 
dealership, handling 300 new units an- 
nually. Must be able to hire, train and 
direct eight to ten salesmen, State previ- 
ous experience, compensation, when avail- 
able. Box 3925, c/o Automotive News, 
Detroit 26. ze 


NEW CAR SALES MANAGER. Work 
awhile as car salesman to learn trade 
area. Then train and direct 2 or 3 sales- 
men for Chrysler-Plymouth GMC dealer- 
ship in growing southwest town of 13,000. 
Right party will have opportunity to pur- 
chase interest of inactive partner. Give 
complete history and recent photo. Box 
3913, c/o Automotive News. Detroit 26. 


WANTED. Office manager for General Mo- 
tors dealer in city of 35,000 near Los 
Angeles. Must have General Motors’ ex- 
perience. 30 to 40 years of age. Must 
give previous experience, qualifications 
and compensation, Box 3876, c/o Auto- 








motive News, Detroit 26. 

TRUCK SALESMAN, Full line of GMC 
trucks. Good territory in Wichita, 
Kansas, Sauder GMC Trucks, Inc., 301 
S. Water St. 





system in the bill be increased 
to $150,000,000, but that the total 
authorization be kept at $500,000,- 
000. 

In reply to questions by the com- 
mittee, MacDonald said northern 
states generally build heavier and 
more expensive roads than those 
in the south, because of weather 
conditions. But he said all road 
standards are adequate provided 
there be some limit established on 
truck sizes and weights. 


He stated that it was not the 
gross weight of a vehicle which 
had the most effect on roads, 
but rather the weight per axle 
and the number of times that 
weight is applied. 

MacDonald also noted that no 
matter how thick the surface, a 
road’s life is wholly dependent 
upon the stability of the soil be- 
neath the pavement. 

Another speaker at the hearings, 
Sidney L. Miller, head of the Uni- 
versity of Pittsburgh’s transporta- 
tion department, appearing for the 
U. S. Chamber of Commerce, said 
the proposed legislation was an- 
other step in the nationalization 
of our highways because of the 
75-25 matching ratio. 


If the bill in its present form 
were passed, said Miller, state 
highway departments would be 
weakened through reduction of 
their responsibilities and initia- 
tive. 

State and local governments 
should be held responsible for roads 
in their jurisdiction. 


AUTOMOTI 









POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7'/. cents per word for one 
insertion or two insertions of the same 
copy at 12! cents per word. Cash in 
advance. 









SERVICE MANAGER. Twenty years’ au- 
tomotive experience, now employed, wants 
permanent midwest connection with dealer 


needing better management, better cus- 
tomer relations and more service and 
parts volume. Experienced in efficient 
operation of both service and parts de- 
partments. Will direct either or both, 
depending on size of operation. Box 3928, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER desires position with 
Nash, Lincoln, Kaiser or Chrysler Corp- 
oration dealer. Capable of taking com- 
plete charge of service department. 
Twenty years’ experience. Sober, de- 
pendable. Desirous of making permanent 
connection with a dealer who is looking 
to the future. References. J. A. McCrone, 
913 Hinckley St., Danville, Ill. 


SALESMAN, 30, college graduate, married. 
At present, sales promotion manager 
2,000 car Chevrolet dealer, capable ad- 
vertising, public relations, promotion, 
sales training, selling. Seeking perma- 
nent connection, preferably in southwest 
with dealer wishing more freedom, Box 
3937, c/o Automotive News, Detroit 26. 


OFFICE MANAGER-SALESMAN. Excel- 
lent experience all phases of dealer oper- 
ation, opportunity for the dealer who 
would like to be semi-retired and relieved 





of detail. Will invest. New York area 
preferred. Box 3926, c/o Automotive 
News, Detroit 26. 

NEW OR USED CAR sales manager. 


Years of experience in appraising, buying, 
reconditioning and selling. Volume dealer 
experience. Know the business and can 
get results. Good director of men, Pre- 
fer San Francisco, north or middlewest. 
Married, with family, Want permanent 
position with future. Best of references. 
Box 3929, c/o Automotive News, De- 
troit 26. 


AM INTERESTED in position as general 
manager, part owner or owner. Not 
objectionable to location or make, 15 
years’ factory and dealer experience. Now 
general manager of a ‘‘big three’’ dealer- 


ship. College graduate. Age 39, Excel- 
lent health, Box 3932, c/o Automotive 
News, Detroit 26. 


BOOKKEEPER-ACCOUNTANT-Office Man- 
ager, Capable woman, wide experience 
various lines including 3 years General 
Motors system, executive ability, seeks 
position of responsibility. Florida resi- 
dent. P. O. Box 1931, Fort Myers, Fla. 


Equipment Show 


‘Draws 10,500 






In San Antonio 


SAN ANTONIO.—(UTPS)—T h » 
eighth annual Southwest Autom: 
tive Show drew 10,500 to the Bex: 
county coliseum here last week. 

Every inch of the available 50,0( 
square feet of display space in th. 
big building was taken by exhib’ 
tors, 189 of them from 25 differen: 

states. 

Exhibits included everything 
from monkey wrenches to com- 
plete plants for servicing and re- 
pairing automobiles. The major- 
ity of exhibitors offered tools or 
equipment for automotive service 
and repair shops. 

Observers noted a trend away 
from accessories toward more effi 
cient operation of service depart- 
ments. More than the usual amount 
of space was devoted to shop equip- 
ment. 

Dealers said the show plainly 
indicated the end of the “gadget 
era.” They seemed to think it 
pointed the way toward a “healthy 
return to normalcy.” 

Show officials said they were 
“greatly impressed” by the number 
of top officials in attendance. Many 
delegations at the show were head- 
ed by the president or vice-presi- 
dent of the company sponsoring 
a display. 

Scheduled demonstrations were 
all well attended. 


In a great many instances, 
show officials said, it appeared 
that some dealers had loaded 
their entire service staffs into 
automobiles and brought them to 
the coliseum. 

Spokesmen said that more than 
$1,000,000 worth of special equip- 
ment was on display here. 


CLASSIFIED WANT AD DEPARTMEN 


7 


2 
| 





POSITION WANTED 


MAN, 38 years of age, dealer of small 
GM franchise, selling out. Factory and 
dealer experience in finance, accounting, 
Management, sales and service. Wants 
responsivie position in large mid-western 
GM deaiersnip. Detroit, ‘Loledo, Cleve- 
iand, Chicago area preterred, box 3931, 
c/o Auvomotive News, Detroit 26. 


GpNERAL MANAGER, Age 3¥, college 
graduate, navy veteran, married. Con- 
tinuous service with present employer 
since 1934. Well trained in management, 
saies and accounting. Can hire, train and 
supervise a good sales force as well as 
@ssist with vax and other management 
proviems. If you want a man who can 
execute your plans and policies, reply to 
Box 3930, c/o Automo.ive News, De- 
troit 26, 

GENERAL MANAGER, 33 years of age; 
married, 3 children; background of man- 
agement, auditing and saies. Desire to 
locate in a smail, triendly community; 
small compensation with percent of net 
prout acceptable. Hard worker and will- 
ing to learn your way. H, H. May, Jr., 
Pp. O. Box 791, Pahokee, Fla. 


DEALERSHIP AVAILABLE 


Niw CAR DEALERSHIP, handling one 
of the leading independents continuous!) 
in same iocation for past 29 years. Lo 
cated in southern New York city ol 
zu,v00—trading area 25 miles, 100,000 
population. Excellent location, complete- 
iy modern plant. 15,000 feet floor space 
tully equipped for complete automotive 
service. Complete gas station in sep- 
arate building 25 feet by 4u feet. Large 
enclosed parking area. Also handling 
leading independent line of trucks con- 
tinuously 17 years. ‘lotal sales 1949— 
$420,000. Complete organization 13 em 
ployes, 2 or more years’’ service, Parts 
merchandise and equipment at inventory 


No dead stock. Long term lease. Il) 
health compels retirement. Box 3939, 
c/o Automotive News, Detroit 26. 


DEALERSHIP IN MICHIGAN, now have 
Nash franchise. Due to poor health, will 
give immediate possession before new car 
is announced, Town of 19,000. Shopping 
area of 52,000. Vicinity of university and 
college. Modern building, three years old, 
well equipped. Will sell at inventory, 
around $26,000, and give attractive lease 
on building, Buyer must qualify with 
factory. Box 3934, c/o Automotive News, 
Detroit 26, 

AUTHORIZED DEALERSHIP in Michigan, 
now have Ford car and truck franchise 
10,000 population trading area. Fully 
equipped shop. Excellent lease. Complete 
balanced stock of fast moving Ford 
parts, Also, only parts jobber for all 
makes of cars for surrounding area. This 
dealership should return its investment 
to owner in two years. Approximately 
$30,000, full price. Box 3920, c/o Auto- 
motive News, Detroit 26. 
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DEALERSHIP AVAILABLE 
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DEALERSHIP WANTED 


FOF SALE. Automobile agency selling a | FORD DEALERSHIP WANTED. Now han- 


le.ding independent make of automobiles 
in a fast growing city of over 100,000 
population, doing over $500,000 business 
arnually. Have a modern shop with new 
ecuipment, and a 100% location on auto 
row with favorable lease. Complete sales 
organization; splendid used car facilities. 
Recent discovery of oil nearby will cre- 
a‘e excellent business. This agency is 
offered at an attractive price. Good 
reason for selling. Box 183, Jackson, 
Miss. 

{UTO AGENCY, sales and service; well 
set up service shop with Sunoco gas 
pumps. $325,000 gross in 1949. Substan- 
tial building, lot 130’ x 225’. Good bal- 
anced business in all departments. Same 
owner 20 years, retiring. Active town, 
eastern Ohio. With property and $17,000 
stock—$50,000. A. Koryta, Inc., 1311 
Schofield Bldg., Cleveland, Ohio. 


DEALERSHIP. One of ‘‘Big Three.’’ lo- 
cated in Southwestern Oregon-Pacific 
Northwest. Large trading area. New 
and modern buildings and equipment 
Applicant must qualify with manufac- 
turer, Other business requires owner’s 
absence from state. Write P. O. Box 416 
Portland, Ore. 

DEALERSHIPS AVAILABLE in western 
states, selling popular English cars. No 
franchise charge, no monthly quotas, 
spare parts coast to coast. Dealer con- 





sumer bank terms. New low prices. MG, 
$1,750 list; Morris, $1,250 list, F.O.B. 
Los Angeles. Inquire Mr. Christian, 


Gough Industries, Inc., Box 2768 Los 


Angeles 54, Calif. 

DIRECT DEALERSHIP, now handling 
Chevrolet, in North Dakota county seat 
of 1,200, large rural area near Garrircon 
Dam. 72 new and 81 ured units 1949, 
gross near quarter million, Factory ap- 
proval essential. Building and lots can 
be leased. Box 3922, c/o Automotive 
News, Detroit 26. 

DEALERSHIP, main highway, thriving 
Long Island community. Showroom, serv- 
ice station and used car lot. Ideal vol- 
ume operator. Now selling 500 units 
annually. Tremendous potential, low rent, 
lease. Fixtures and equipment for sale. 
Box 3935, c/o Automotive News, De- 
troit 26. 


DEALERSHIP, one of ‘‘Big Three.’’ Lo- 
cated in city 200 miles from Detroit. in 
a manufacturing and resort town, Will 
sell half interest or all. Offered at an 
attractive price. Box 3921, c/o Automo- 
tive News, Detroit 26. 

“BIG THREE’ 100 car dealership, suburb 
of Madison, full rights. New 8,000 square 
foot garage and showroom, Parts and 
equipment—$25,000. Sell or lease. John 
C. Haley and Sons, 124 State St,, Madi- 
son 3, Wisc. 

AGENCY, now handling Chrysler. Plym- 
outh, 250 car capacity with leading line 


of industrial and farm trucks, in the 
state of Washington. Box 3907, c/o 
Automotive News, Detroit 26. 


DEALERSHIPS FOR SALE, now handling 
Chrysler-Plymouth; Ford; Studebaker and 
Chevrolet. Broker. Box 3936, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP WANTED 


ARE YOU READY to retire. with good 
health and rental income? Wanted— 
Chevrolet operation in city with 35.900 
or more population. Have unlimited cap- 
ital and successful ethical background 
Have complete young key organization. 
Long automotive, service and specialized 
truck experience. Locality no _ factor. 
Factory approved. All information given. 
regarding principal details. will be han- 
dled in strict confidenee. Box 3904, c/o 
Automotive News, Detroit 26. 


HIGHLY QUALIFIED BUYER interested in 
Chevrolet, Ford or Dodge-Plymouth deal- 
ership in southwest town 15 to 25 thou- 
sand, Arkansas Valley, West Texas. Rio 
Grande Valley or similar. Only live oner- 
ation considered. No real estate. Give 
comprehensive information. Box 3917, 
c/o Automotive News, Detroit 26. 


FORD. Experienced operator wants live 
dealership with potential 175 to 400 cars. 
Would consider partnership with suc- 
cessful dealer wanting to ease up. Box 
3938, c/o Automotive News, Detroit 26. 


6M DEALERSHIP WANTED in Michigan 
Ohio, Indiana or general midwest area 
150 cars up. Can qualify with all GM 


Divisions. Replies strictly confidential 
Write Box 3895. c/o Automotive News. 
Detroit 26 


AM INTERESTED in securing General Mo- 
tors dealership in suburban New York or 
Long Island area with potential new car 
sales 250 cars and up. References and 
financial ability upon request and all re- 
plies strictly confidential, Box 3933, c/o 
Automotive News, Detroit 26. 


GM DEALERSHIP WANTED with 150 to 
250 yearly car contract. Factory ap- 
proval assured. Furnish complete details 
in first reply. Might consider partner- 
ship. Box 3902, c/o Automotive News, 
Detroit 26. 

EXECUTORS, ESTATES. Our client, a re- 
liable, experienced GM dealer, is looking 
for a good 100-150 car franchise if 
priced right. All information confidential. 
Cashier, Peoples National Bank, Mar- 
garetville, N. Y. 


dling 100 units or over. Outside of New 
England States. I am an experienced 
operator. Write giving full particulars of 
dealership location and all principal de- 
tails of business, pictures if available. 
State your lowest cash price. All informa- 
tion handled with strictest confidence. 
Box 3918, c/o Automotive News, De- 
troit 26, 
BUSINESS OPPORTUNITIES 


DEALERSHIP, now have Willys franchise 
—service garage. Indiana county seat; 
sales $67,000 year; modern equipped; new 


building; opportunity for partners; price 
reasonable. Apple Co., rokers, Cleve- 
land, Ohio. 


ESTABLISHED TRUCK and tractor deal- 
ership in Southeast Georgia. Also open- 
ing for auto dealer. P. O. Box 3908, c/o 
Automotive News, Detroit 26. 


DEALER SERVICES 


INVENTORY SPECIALISTS. Parts and ac- 
cessories inventories taken accurately, 
economically and quickly in Michigan, 
Illinois, Indiana, Ohio, Pennsylvania and 
New York, Talbot’s Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 
13, Mich. Phone Valley 2-9377. 


USED CARS FOR SALE 





LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 
Located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 











ATTENTION DEALERSIII 


At Greatly Reduced Prices 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 
Excellent Bodies -:- Good Motors 


All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 
43rd & Locust Sts. @ PHILA., PENNA. 


SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


Philadelphia's 3 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY FRIDAY 
12 NOON 12 NOON 8 P.M. 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 




























K EN scur awe esy*s 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 











Auction 


150 to 2 


BRING YOUR CARS EARLY! 





INDIANA'S 
OLDEST 
AUTO 


_ HELD IN A_ BIG HEATED BUILDING IN THE HEART OF DOWNTOWN 


INDIANAPOLIS, INDIANA 


CARS Pass Through 
the Auction Block 


MAKE YOUR RESERVATIONS NOW! Call Lincoln 7447 





DEALERS ONLY 
When Buying or Selling . . . Your Wise Choice Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


Auction 


to Good Solid 
Buyers 


75%, Sel 












































WANT TO BUY auto 





FOR SALE OR TRADE. New 







AUTO RADIATORS. General 







USED CARS FOR SALE 


—AUTO— 
AUCTION 


cnifijan 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


Jos. E. Johnson Tex Rickard 


Auctioneers 


AUTOMOBILE 
AUCTION 


28 Miles From ieoore Loop 
Vy Mile East of Illinois State Line on Route 30 
EVERY FRIDAY — 11 A.M. 
175 Car Average 
We have actually sold an average of 93 
cars per sale since the day we started. 
Strictly Wholesale 
Dealers Buy — Dealers Sell 
GEORGE LAWSON and BUD FENNEMA 


Owners 
Dutch Stuart, Auctioneer 


Dyer Auto Auction 


PHONE 4111-4051 DYER, INDIANA 
Res. Lansing, Ill. 730 or 107R 











TWIN CITIES 
AUTO AUCTION 


EVERY TUESDAY—11 A. M. 
Starting April I1, 1950 
JOHN CORRIGAN, Auctioneer 


58th and Cedar Minneapolis, Minn. 
ALL DEALERS WELCOME! 











USED CARS WANTED 


WANTED TO BUY. Wrecked Chryslers and 
Plymouths, 46 and later models, within 
200 mile radius Texarkana, Texas. P. D. 
Baxter Motors, Phone 3-7082, Texarkana, 
Texas. 


NEED CLEAN, SOLID 1940, 1941, 1946, 
1947 Chevrolets, Fords and 1941 Plym- 
ouths. Quote your prices FOB your city. 
Write, phone, wire L. A. (Doc) Vaughn 
Motor Co., Corsicana, Texas. Phone 1159. 


HUDSON WANTED. 1947 Commodore eight 
sedan, Black. Must have low mileage. 
Write price. Warta Motors, Wilson, Kans. 


TRUCKS FOR SALE 

















NEW DODGE 
TRUCKS 


BIKA 140 Thornton Tandem 12 foot An- 
thony dump, 900 x 20 tires; BIKA 140 
Truxmore model 340, 900 x 20 tires; BIB 
108 Cantrell station wagon; BIB 108 
DeKalb panelette (baker or cleaners). 


Mitchell & Cassell, Inc. 
3520 South Adams Street 
PEORIA, ILLINOIS 
Phone 6-0845 





ATTENTION, DODGE DEALERS! We 
have available the following trucks 
for immediate delivery at dealer cost: 
4—new Dodge model RA (3) 130 (1) 
172, 900 tires, Hydraulic brakes, 1—new 
Dodge model JA 152, equipped with 
Truxmore trailing axle, 8:25 tires, will 
handle 20 foot body. 1—new Dodge model 
JA 152, 8:25 tires, equipped with Sasgen 
wrecker and body, 3—new Dodge model 
DU 102 route vans. 2—new Dodge model 
HH 152, 7:50 tires, equipped with 164 
case beverage body painted Seven-Up 
colors. 1—new Dodge model H 152, 7:50 
tires, equipped with Oltman O’Neil 12 
foot van body. Call, wire, or write 
Webber Motors, 26th and Farnam, 
Omaha, Nebr. Phone WEbster 0900. 


NEW FORD, F-3 parcel delivery with Boy- 


ertown body in prime. 104” W.B. New 
Ford,: F-1 with Vanette Dor-tu-dor utility 
body in prime. 108” W.B. Both units 
will be sold at cost to dealers. McGill 
Motors, Inc., Ford Dealer, Indiana, Pa. 
Phone 723. 

TRUCKS WANTED 
transport trailer. 
Would consider buying tractor also, Mar- 
vin S. Bassett, 2006 Colorado, San 
Angelo, Texas. 


WILL TRADE 


15 foot 
Mustang trailer. Will sell at substantial 
discount or will take late model Chevro- 
let or GMC pickup in trade. Pringle 
Buick, Paw Paw, Mich. 


PARTS FOR SALE 

Motors pas- 
senger cars, Chevrolet trucks, Ford 
passenger and trucks—large stock. Also 
complete stock of cores and supplies for 
those engaged in radiator repair work. 
Write for details. Summit City Radiator 
Works, Inc., 701-15 Barr St., Fort 
Wayne, Ind. 





PARTS FOR SALE 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 














SHOP EQUIPMENT FOR SALE 


CLAYTON CHASSIS Dynamometer model 
C41 F. Flush floor. Only 50 cars have 
been over it, Occupancy conditions force 
sale. Price submitted on inquiry. Box 
3924, c/o Automotive News, Detroit 26. 


BRAND NEW Walker automobile lift, Sun 
motor analyzer. DeVilbos air compressor, 
Porta power air hammer; all new. Will 
sacrifice, Walter Duckwall, Noblesville, 
Ind, 





ATTENTION 
MOPAR DISTRIBUTORS 


FOR SALE 


4 Diebold Cardiners 
with tables 


4 Revoledex Stands 
and Rotors 


James Bryant Motors, Inc. 
1401 Reading Road 
CINCINNATI 2, OHIO 
DUnbar 1570 





MISCELLANEOUS 


NEW IMPROVED MODEL 


Automatic {i51} BraKinGs 


Complete with Controlled seonusr 554* 
Guide Cables & Brake Hook-Up 
ooace 


ve DEAL 2:22: S500 


$295.00 
Protecto Covers 





$6.95 
Tailor Made, lots of 6 $5.95 
‘ot Carrying Bag .. $1.00 


Surplus 
RED ARROW — PILOT 


FULTON — VELVAC 
WE STOCK PARTS 


QUICK-TOW, Bumper- 
to-Bumper Tow Bar . . 


$4 7% 





Tow Bar Sales Company 


Exclusive Factory Distributors 


AN 3-888 Nites: |MU 4-840: 
DE 2-0700 DO 3-8373 
40 SO CLINTON ST. CHICAGO 6, ILL. 


Denver: KE 2323 — Los Angeles: OL 9782 








MISCELLANEOUS 


GOODRICH — 820x115, 4 ply 
seconds. 


Priced at $8.25 each, plus tax. 


FIRESTONE — 2400x32 Crude 
Rubber First Quality Tubes. 


Priced at $35 each net, no tax. 


GOODYEAR - FIRESTONE. First 
Quality Tubes. 

1800x24. Priced at $14.50 net, 
no tax. 

1400x24. 
no tax. 


Priced at $7.50 net, 


FIRESTONE — 450x12, 4 ply 
seconds. 


Priced at $3.90 each, net, tax 
included. 


TERMS—25 % 
Deposit with order. 


Balance sight draft. Please ad- 
vise name and address of bank 
for sight draft to clear through. 


DAVE STERN 


(Tire Specialist Since 1917) 


367 Summer Street 


Paterson 3, New Jersey 


(Reference—Any Tire Manufacturer or 
Distributor) 











WANTED 
AUTO LITERATURE 


Smith's “Marketing of Used Automobiles" 


FTC's “Report on the Auto Industry” 


Write Box 3879 
c/o Automotive News, Detroit 26 





ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 


Inc., 300 


Motor Co., 
Virginia. 


Lynchburg. 


Commerce &t., 









THE TUESDAY SALE — 11:30 A.M. 


FORT WAYNE AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E 


-1254 
-5209 


OUR ONLY GUARANTEE: YOU MUST BE SATISFIED 


WEBSTER-MARKER MOTORS, INC. 


324 W. Main St. 


Ft. Wayne, Ind. 
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New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill [_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 


Car Dealer () 
Jobber () 


insurance (1) 


or... 


Truck Dealer (() 


Manufacturer [] 
Supplier [ 


Financial (1) 


4-3-50 


—_— ee ee ee ee ee ee ee ee ee ee ee ee oe ey ee ee ee ee ees! 





Buick Ring Job‘ 


eat® 
att illu 
, 


7; ae 


Look at this new Ring Set / 


OR any Buick, 1940 on—you can get wonderful no matter how badly out of round the cylinder is} 


cl RAS ee a as ke 


s 
s¥* 


results now with this new piston ring set. Each Go to your favorite Buick dealer and get the 
ring is engineered to do its job including Buick’s whole set asa complete kit—at regular competitive 
newly developed FLEX-FIT oil ring—wipes clean wholesale prices! 


Top compression ring—beveled to twist Second compression ring—tough yet flex- Upper oil ring —two-piece type, specially 
slightly, so it seats quickly, resists flutter, ible,.to seat quickly, resist rotation and flutter, designed with scraping edge to give instanay 
controls blow-by at high speed. help control oil. sealing action, high oil mileage. 


FLEX-FIT oil ring—entirely new in principleg 


Still keeps ; ° e Ring is all one piece, notched out for grea 
oil : flexibility. Conforms to any shape cylinde 


even if out of round—wipes at high speed 
control 


Fits any 
shape cylinder 


You'll do a 


with... 


Get them from your Buick dealer! 
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